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A LEGENDARY OIL 
FOR DIVINE HAIR 

ELIXIR ULTIME 

VERSATILE BEAUTIFYING OIL 
INNOVATION : A BLEND OF 4 PRECIOUS OILS 
PRACAXl OIL^ARGAN OIL-CAMELLIA OIL-MAIZE OIL 


A few drops of Elixir Ultime makes hair silky 
and weightless. The power of a versatile formula 
to nourish, protect, beautify and illuminate hair. 

A new essential beauty care regime. 


Available only in K^rastase Salons 
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HEATWAVE 

Welcome the 
approaching summer 
to a Southern 
latitude. What to 
take with you? Filmy 
lace or latticework 
dresses— to let the 
sun shine through— 
and a few wickedly 
sexy swimsuits. 
Photographed by 
Mario Testino. Styled 
by Tonne Goodman 
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LIGHTNESS OF 
BEING 

By day or night, 
black has might. So 
why limit it to after- 
hours activity? This 
summer’s versions 
bring a lightness, 
ease and sensuality 
to the dark knight. 
Time to take it out 
for a daytime spin. 
Photographed by 
Mazen Abusrour. 
Styled by Anaita 
Shroff Adajania 
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GOSSAMER 

DREAMS 

Call him the 
fashion whisperer. 

For 40 years, 
Giorgio Armani 
has unflinchingly 
been the master of 
restraint. Now with 
unbridled pomp. 
Bandana Tewari 
raises a toast to the 
sheer modernity 
of his crystal clear 
vision— as palpable 
now as when 
he first started 


224 

THE WIND IN 
HER SAILS 

What’s Monisha 
Jaising’s secret to 
surviving 25 years in 
the fashion industry? 

It’s escaping to 
exotic destinations 
(on her mood 
board, at least) and 
a design trick that’s 
made her loved 
by Indian women 
across the world. By 
Priyanka Khanna. 
Photographed by 
Ashish Shah. Styled 
by Ria Kamat Art 
direction by Jolie 
Wernette-Horn 


208 

APRIL IN PARIS 

As Giorgio Armani 
celebrates four 
decades in the 
business of style, 
actor Sonam Kapoor 
pays homage to his 
legacy in the City of 
Lights. Photographed 
by Kristian Schuller. 
Styled by Anaita 
Shroff Adajania 
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THE EYE HAS 


TO TRAVEL 

Legendary lensman 
Arthur Elgort is 
known to have taken 
models away from 
the studios and on 
to the streets. The 
American fashion 
photographer shares 
his favourite 
images from across 
the globe 




MAKEUP THATS MADE TO LAST. 

ZERO COMPROMISE FOUNDATION. 24H PERFECTION. 


liquid foundation available in 11 SHADES 
POWDER FOUNDATION AVAILABLE IN 4 SHADES 




THE 

MAKEUP 

DESIGNER 
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CHOOSE THE SHADE 


A foundation nrtust 
always be tested on 
the face. The best -.-,7- 
technfque is to 
apply a small amount 
of foundation on your 
cheeks. If you can't see 
it, it's the ideal shade. 
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MASTER THE ART 


Apply and spread 
the foundation 
from the middle of 
the face outwards. 
Apply carefulty, 
especially to the 
nose and the lips 
outline. 
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DAB & DONE 


Tor a matte and 
powdery finish, 
spread the powder 
foundation by 
lightly dabbing the 
sponge across 
your entire face, 
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MAKEUP DESIGNER/PARIS 
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bay blue watches. Plus, 
the future is bright for 
stripes and star 
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99 Tunes on the go 

For Sanaya Ardeshir, 
the indie goddess of 
the moment, travelling 
ignites her music, she 
tells Megha Mahindru 
102 Travellers 
without borders 
Meet three intrepid 
travellers who turned 
their wanderlust into 
epic projects, and 
returned a lot bolder. 
By Parizaad Khan Sethi 
108 The travellers 
quest 

Are journeys enriched 
if you set out with 
a question to be 
answered? Giving 


yourself a project will 
take you farther, 
says Pico Iyer 
122 More bang for 
your wanderlust 
Visiting your favourite 
poets’ homes in England 
or teashop-hopping 
for a story in Yangon, 
travelling with a mission 
will give you better 
yields. Come aboard 
these unique journeys, 
featuring experiences 
from Zanzibar to 
Zanskar 
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Christiana Amanpour— 
who has travelled to 
more conflict zones that 
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Anindita Ghose about 
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We bring you the world’s 
best designers and 
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COVER LOOK 

Silk top, polyester skirt, brass and resin earrings; 

all Giorgio Armani. 

Hair: Laurent Philippon/Calliste. Make-up: 
Namrata Soni. Digital tech: Jerome Vivet. 
Production: Eric Vincent/ V+E Production; 

Tobias Bramst/Shape-Production; Divya Jagwani. 
Photographer’s agency: Blood & Co. Assistant 
stylist: Fabio Immediato. Lighting assistant: 
Quentin Chamard-Bois. Production assistants: 
Lucas Haegeli; Mahmoud Megartsi; Celine Saint 
Jean. Location courtesy: Laperouse. 

Styled by Anaita Shroff Adajania 
Photographed by Kristian Schuller 
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Whether finding a 
perfect rug or potential 
in a potato chip truck, 
love for travel has 
spurred brands to think 
beyond boundaries 
170 Ticket to ride 
Whether with a print or 
inspiration, designers 
took us to lands far, far 
away. This summer. 
Vogue follows them on 
a journey around the 
world in eight dresses. 

By Pahull Bains 
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Cool is the new hot, says 
Dior’s latest arm candy. 
And who better than 
current 1t’ voice, Kanika 
Kapoor, to represent. 

By Shalini Shah 
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When this year’s Vogue 
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winner and runners-up 
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panel of judges for a 
roundtable, a volley of 
questions emerged 
192 Mass movement 
Vogue takes a look at 
what could be the next 
big thing— going from 
bespoke to masspoke. 

By Al Walling 
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235 Pearl of 
the Orient 

The perfection of the 
Asian woman’s skin is 
the result of dedication 
and discipline, the 


power of nature and a 
cutting-edge skincare 
industry, finds 
Savita Iyer Ahrestani. 
244 Journey of a 
thousand miles 
Travelling to connect 
with your higher self is 
noble, but the trick lies 
in finding your calm 
centre at the beginning 
of your journey. 

By Geeta Rao 
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guide to looking and 
feeling your best. 
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your beautiful month 
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259 Call to action 

A month in Burgundy 
is glorious— but it’s what 
you did before and after 
that glass of Pinot 
that makes for a 
truly unforgettable 
vacation. Join us on 
15 Vogue adventures 
272 May I help you? 
Polly Sweet rings up 
concierge desks of 
seven global hotels 
for the most bizarre 
requests they’ve 
entertained 
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How to live it up 
this April 
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Sonam Kapoor shares 
her Parisian rendezvous 
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ROVER EVOQUE 


ONE LOOK^ 

IS ALL IT TAKES 

Th^ unmistakable soul of a Land Rover, A 9-speed automatic 
transmission that delivers exceptionally high levels of refinement 
and efficiency. Design thatll leave you breathless. Experience the 
Range Rover Evoque. Experience the edge. 




landrover.In I f /LandRoverlndla 


^ /JLRIndia 


MUMBAI, WORU: tAND ROVER, INDIA: +91 92235 53658, BANDRA KURLA COMPLEX: NAVNIT MOTORS: 022 6700 0067, AHMEDABADi CARGO MOTORS: +91 93770 02233, 
AURANGABAD: SAT1SH MOTORS: +91 S5510 47777, BENGALURU: MARQLAND: +91 96366 60230, BHUBANESWAR: LEXUS MOTORS: +91 78944 32000, CHANDIGARH: 
DADA MOTORS: +91 98760 39026, CHENNAf: VST GRANDEUR: +91 96000 53000, COIMBATORE: VST GRANDEUR: +91 80S61 01234, GURGAON: AMP MOTORS: 
+91 95605 22000, HYDERABAD: INLINE 4 MOTORS: 040 2360 6148, INDORE: SANGHI BROS.: +91 38899 12691, JAIPUR: AMP MOTORS: +91 80030 91110, KARNAL: MALWA 
ALTIOMOTIVES: +91 82955 11111, KOCHI: MUTHOOT MOTORS: +91 31299 96999, KOLKATA: LEXUS MOTORS: 033 4045 4045, LUDHIANA: DADA MOTORS; +91 98760 39243, 
NAGPUR: WEST MIDLANDS: +91 341 18 8491 1 , NEW DELHI: JANPATH: AMP MOTORS: +91 95607 88000, MATHURA ROAD: +91 956Q7 33000, PUNE: ACE PERKINS: +91 89333 77447, 
RAIPUR: SATYAM BALAJEE: +91 35188 87093. 


Acc&ssories/featunes/ctiiors shown may not be a part of standard equipment. Drive responsibly on and off-road. 
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Some say it’s mad to create a car that feels so alive. The Jaguar XF has all 
the cutting-edge technology, effortless handling and intelligent perfortnance 
you need. QutckShift Automatic Transmission changes gears in the blink of 
an eye. And muscular styling delivers anijmposing, self-assured stance. After 
all without a little madness there is no genius. 


JI^CUAR JN f /Jaguarindia 

-as 

^METHODTOOURMADISIEISS 





HOW ALIVE ARE YOU? U A F? 

Accessories/features shown may not be part of standard equipment. 


MUMBAt JAGUAR, INDIA: +91 92235 53658, AHMEDABAD: CARGO MOTORS: +91 93770 02233, AURANGABAD: SATISH MOTORS: +91 85510 47777, 
BENGALURU: MAROLAND: +91 96866 60230, BHUBANESWAR: LEXUS MOTORS: +91 78944 32000, CHANDIGARH: DADA MOTORS: +91 93760 39026, 
CHENNAI: VST GRANDEUR: +91 96000 53000, COIMBATORE: VST GRANDEUR: +91 80561 01234, GURGAON: AMP MOTORS: +91 95605 22000, 
HYDERABAD: INLINE 4 MOTORS: 040 2360 6148, INDORE: SANGHI BROS.: +91 88899 12691, JAIPUR: AMP MOTORS: +91 80030 91110, KOCHI: 
MUTHOOT MOTORS: +91 81299 96999, KOLKATA: LEXUS MOTORS: 033 4045 4045, LUDHIANA: DADA MOTORS: +91 98760 39243, KARNAL: MALWA 
AUTOMOTIVES: +91 82955 11111, NAGPUR: WEST MIDLANDS: +91 84118 84911, NEW DELHI: JANPATH: AMP MOTORS: +91 95607 88000, MATHURA 
ROAD: +91 95607 33000, PUNE: ACE PERKINS: +91 89833 77447, RAIPUR: SATYAM BALAJEE: +91 85188 87093. 




MUMBAI -Andheri (West) 

Near Kokilaben Hospital: 6597 6677 


ime 


Introduce variants 
in pink and lime 
from this collection, 
to refresh classic 
decor spaces. 


DELHI - Lajpatnagar 3 

Nr. Haldirams: 4143 6677 


THE D’DECOR STORE [ 


CHENNAI - Nungambakkam 

Khader Nawaz Khan Road: 2833 2355 


D'DECOR Galleries - DELHI - Kirti Nagar: Nirmals: 9810393010. GURGAON - M.G. Road: Mo: 4777888. LUDHIANA - Pakhowal Road: Naveen Bharat Furnishings: 2432901. 
JALANDHAR - 0pp. Lovely Street: Mansaram Mahajan: 5015805. HYDERABAD - Ameerpet: Jaydurga Furnishing: 9391049852. BANGALORE - Domlur Ring Road: Drapes Avenue: 

AGRA - Jain Furnishing: 9319103503. AHMEBABAD - S.G. Road: Raiff: 8866004222. Bharat Furnishing: 26872027. Drape Shoppe: 2686 0009. Navrangpura: Neptune House: 26565624. C.G Road: Arrow Drape: 26404648. Ashram Road: Kaypee Corporation: 26577441. 
Dynamic House: 40035444. AMRITSAR - Lawrence Road: Ganpati Exclusive: 9872989159. AURANGABAD - Sajawat Handloom: 2340340. Sheetal Furnishing: 2486777. BANGALORE - Domlur Ring Road: DrapesAvenue: 25351550 / 40977040. Dickenson Road: Skipper 
Furnishings: 41134356/41134357. Indira Nagar: Petals: 40914782. Floating Walls: 25200313. Jayanagar 4th BIk: Floating Walls: 41510419. Koramangala: Floating Walls: 41 31 3117. Shivaji Nagar: DrapesAvenue: 25596506. Race Course Road: Petals: 22372244. St. Marks 
Road: Tulips: 22211113/4. Chickpet: Shah Surajmal Magraj: 22208270/22871376. Whitefield: Floating Walls: 41272961. Hebbal: Floating Walls: 40937951. Banshankari: Floating Walls: 42146747. BARODA- R.C. Dutt Road: Aavaran: 2313236. CHANDIGARH - Manimajra: 
Krishna Carpet Co.: 2733275. Sector 17/B: Krishna Carpet Co.: 2703001. CHENNAI - Neelangarai: Ode Interior: 24491455. COIMBATORE - R.S. Puram: Kwality :2551626. DELHI - Lajpatnagar: Jagdish Stores: 25710462. Harisons Furnishings: 45222700. Home-Saaz: 
29845100. Nirmals: 29848888. Sita Fabrics: 29837562. Jail Road: Nirmals: 25620587. Karol Bagh: Jagdish Stores: 43056000. Pitampura: Surprise Furnishings: 27019977. Shalimar Bagh: Harisons Furnishings: 47555000. DHULIA- Seema Handloom: 233287. GOA- Panjim: 
Boa Casa: 2225923. Porvorim: Adore: 6655891 . GUWAHATI - Fancy Bazar: Ashoka Furnishing: 2514118. G.S. Road: Ashoka Furnishing: 2457801 . Vinayak Furnishing: 9085077707. HYDERABAD - Abid's Off Santosh Sapna Talkies: Drapes N More: 66787100. Banjara Hills: 
Mayaas Furnishings: 9246260884. Jubilee Hills: Studio Orion: 65344444. Panjagutta Near Nagarjuna Circle: Skipper Furnishings: 30621171. INDORE - MT Cloth Market: Lalchand Hassanand: 9826077553. New Grab Shobha: 2574913. Ushanagar: D'Decor Factory Outlet: 
9827451510. JAIPUR- Mirza Ismail Road: Ashoka Furnishing: 5119059. Near Panchvati Circle: Goldendrape: 2604093. Vaishali Nagar: Casa Aaurum:4068333/34. Main Tonk Road : Krishna Floor and Furnishing : 9928600009. KANPUR- 80 Feet Road: High Street: 3072333. 





PASSION 


Presenting luxurious 
high sheen velvets 
& textures in bold 
pink and lime green, 
for a sensual and 
glamourous decor 
statement. 


MUMBAI - Bandra (West) MUMBAI - Ghatkopar (East) 

Station Road, Notan Heights: 6678 2030 M.G. Road: 6678 201 0 




MUMBAI -Malad (West) 

Inorbit Mall: 9321616677 


25351550 / 40977040. Jayanagar 5th BIk: Floating Walls: 22441034. SURAT - Bhaga Talao: Drape Shoppe: 9825425526. CHENNAI - Park Town: Vishvesh Textiles: 25359999. MEERUT - 
Begum Bridge Road: G.S. Furnishings: 9997098439. PUNE - Laxmi Road: Girisons Bed Bath & Furnishings: 24458132/33. Pimpri: Kukreja Handloom & Furnishings: 27410199. 

KOCHI - Odds & Ends: 9846048215. Royal Furnishing - 9447665845. Panampilly Nagar: Luxrays: 9447065401 . Diwaniya Furnishings: 2345672/73. KOTTAYAM - Elba : 9447179064. KOLKATA- Park Street: Times Furnishings: 30285858/59. Russell Street: Skipper: 40065353. 
AJC Bose Road: Stellar Furnishings: 22902294/93. Homeland Mall: Mobel D'ffine: 9051027777. Ashutosh Mukherjee Road: Mobel India: 9051027777. KOLHAPUR - Riddhi Curtain Handloom House:9890803230. KOZHIKODE - Kannur Road: In-Style Creation: 4021166. 
Puthiyara Road: Solid: 9846095599. LUCKNOW - Huzzainganj: Monarch-The Furnishings Gallery: 4159999. MUMBAI - Bandra: Novelty Furnishing: 67896900. Foam Palace: 26428146. Borivali: Osaka Furnishings: 28612945. Dadar IT.: ATo Z Furnishings: 9833066415. 
Kemps Corner: Bharat Furnishing: 61456050. Gamdevi - The Home Fabric: 23823448/47. Malad: Novelty Furnishing: 28807331. Kings: 9833458044. Thane: Bharat Furnishing: 25806050. Vashi: Novelty Furnishing: 67891700. Vile Parle: Bharat Furnishing: 66804545. 
CHEMBUR: Daffodils: 9821226204. NAGPUR -SitaBurdi: Malik Deco House: 2526787. Residency Road: Jayshree Traders: 2525911. NASHIK-Sharanpur Road: Daffodils: 9823023245. NOIDA-Noida Handloom: 9810019728. PANIPAT-S.D. College Road: Prince Home 
Fashion: 2635392/2644837. D'Decor Factory Outlet: 9416019493. PANCHKULA- Sector No. 11: Gagan Handloom: 3918361. PATNA- New Dak Bunglow Road: Rama: 9431015695. PUNE - Off Laxmi Road: Kejals Furnishings: 24453776. M.G. Road: Themes Furnishing & 
Linen: 41405200. Karve Road: Premchand Furnishing: 25456969. Nana peth: Orchid Furnishing: 26056070. Ganesh peth: Softzone: 9822092629. Baner Road: Bharat Furnishing: 25657705/06. Aundh: Tulips: 25899784. Kharadi Road: The Home Fabric: 9049148369. RAIPUR 
- Pandri : Lifestyle Furnishing: 2582776. Sohan Sales: 522193. SURAT - Ghod Dod Road: The Decora: 2654234. Sanskrit! Furnishing: 2232099. Thrissur- Paliyam Road: Chikkus curtains & Furnishing: 9847046911 . TRIVANDRUM - CFC : 9895245566. Available at HOMETOWN 
and other leading home furnishing stores. 





CONTRIB 


ARTHUR 

ELGORT 

WHO: Photographer, 
The eye has to travel’, 
page 228 

“I would go back to 
the 1930s in New York 
when jazz greats Count 
Basie, Duke Ellington 
and Louis Armstrong 
lived and were at their 
very best.” 


KRISTIAN 

SCHULLER 

WHO: Photographer, 
April in Paris’, page 208 


YOU ARE IN 
POSSESSION 
OF THE 
TIME 

MACHINE 
FROM BACK 
TO THE 
FUTURE 



IMRAN 

AHMED, 

WHO: Writer, 

The places they go’, 
page 139 

“The two most 
extreme experiences 
in my life were also 
polar opposites, so 
naturally I’d like to 
combine the two. 

I’d go back to the 
assault on the senses 
of Burning Man in 
2008, and then do 
a Zen detox at a 
Vipassana retreat near 
Cape Town in 2005. 
The first time, I went 
straight from Burning 
Man to a corporate 
presentation in 
Helsinki. I had no 
idea what I was 
getting into.” 



“I’m fascinated by the 
cultural revolution of 
the 20th century. I 
would start my time 
travel in the 1920s in 
Berlin, walking around 
and visiting some of 
the popular cabarets. 
Then I’d take the night 
train to Paris, to see 
some modern art. 

Next, I’d go to New 
York in 1954 to meet 
Alexey Brodovitch and 
then jump back to Paris 
in 1968 to witness the 
young spirit of Yves 
Saint Laurent, before 
heading home to the 



PICO IYER 


KRISTY 

CAYLOR 

WHO: Writer, 
The places they go’, 
page 139 


“I would travel back 
to 1943 to see my 
grandmother headline 
a performance on 
Broadway. She was an 
incredible tap dancer 
in the ’40s— she’s now 
92 and has been a 
constant source of 
inspiration to me.” 


WHO: Writer, 

The traveller’s quest’, 
page 108 


STELLA JEAN 

WHO: Writer, The 
places they go’, page 139 


“Where: Johannesburg 
Why: To see a man 
becoming history.” 



“If I could take a trip 
anywhere, I would 
zoom back to New 
England in 1850— even 
though Shakespearean 
England would be 
hard indeed to pass 
up. Emily Dickinson 
was sitting in her little 
room, entertaining 
light, death, God and 
many devils; Herman 
Melville was conjuring 
up whaling trips across 
the globe; Henry 
David Thoreau was 
creating a scripture 
out of going nowhere 
and Ralph Waldo 
Emerson was singing 
the possibilities of 
remaking the world 
and the self. Never has 
the horizon seemed 
so wide as in the 
time of the American 
Renaissance.” 










WATCH THE FILM AT JlMMVCHDO.COM 

GANQALOM THE COLLECTION +91 QO 41738494 | DELHI DLF EMPGRIG MALL +91 11 4860 90891 OyRO AON THE OBERQI +91 124 4981 786 
MUMBAI THE OALLEm A TRIDENT +91 223027 7070 | MUMGAI PALLADIUM ANNEXE +91 228616 2293 





LED BY THE HOT SPORTY KINDS. 


BE 
SO HOT, 


THAT EVEN IN 


THE COMPLETE DARK I begin to see lights and stars... 

Speaking of LEDs the ones in the new Mercedes-Benz CLS-Class Coupe just blow my mind.... due to their 
stronger luminosity and rare semi-conductor crystals. 






AND 

TAKE ME TO PLACES 

I HAVE NEVER 
BEEN BEFORE. 


LET ME FEEL LIFE LIKE 

I HAVE NEVER FELT BEFORE. 


Let me feel life like i have never felt before. With its exciting open top, the new E-Class Cabriolet 
is an invitation to experiences you have never had before. Let the wind rush through your hair, 
let the gentle sunshine dapple your skin, let the sweet sounds and fragrances of nature completely 
envelop you and transport you to a world of sheer amazement! 



Mew 











announce that Vogue 


( 

India won Media Title 
of the Year at the 
Women’s Empowerment 
Journalism Awards 
2015 , held in Hong 

) 


Kong in March, for 
our #VogueEmpower 





For me, travelling is a way to live an 
alternate reality. I prepare diligent- 
ly, right from the way I pack my 
luggage to the dinner reservations I 
make. I travel without a hairdryer, 
carry clothes without structure, and 
books that wouldn’t find a place in 
my own home. Those who know me 
are often surprised — I’ll try 
everything, from the strange root 
vegetable to that bird-poop geisha 
facial. A holiday has to translate as 
a break from my daily life. Other- 
wise it just doesn’t cut it. 

But then, there are different 
kinds of travellers. You may be the 
kind that looks for a more whole- 
some extension of your daily living 
philosophy. You may want a holiday 
that involves learning. But which- 
ever kind you are, as longtime 
wanderer Pico Iyer says in ‘The 
traveller’s quest’ [page 108], 
setting out with a quest will 
definitely enrich your holiday 
experience. 

So, for the thousand different 
kinds of travellers that you are, in 
this year’s travel special I give you 50 Vogue experiences. Our filter wasn’t new 
and trendy but, instead, journeys that elicit a collective ‘wow’. We draw 
inspiration from writers, designers, photographers — ^the full creative spectrum. 

I believe this is particularly important at a time when the go-go-go culture has 
made people wary of travel. Travel is now about Visa appointments and day 
trips and early-morning flights. It has lost its sense of wonder. How does one 
put the wonder back in travel? 

I took Pico’s cues on my journey to put this issue to bed. The questions I set 
out to ask were: When does a holiday become a journey? When does a 
photo become a memory? (For one, cover girl Sonam Kapoor’s time in 
Paris under the lens of the brilliantly gifted Kristian Schuller will 
definitely be more than just photos.) 

I hope you enjoy the issue as you take our pointers to pack in style, 
travel in style, and most importantly, arrive in style. 

Happy journey-ing! 



WEAREON0Of3@i 
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PHOTO: KRISTIAN SCHULLER. (SONAM); FARROKH CHOTHIA (PRIYA). ON SONAM: TUXEDO JACKET, EARRINGS; ALL GIORGIO ARMANI 








WELCOME BOUQUET 

While a floral-themed fashion shoot 
for spring might not seem surprising 
at first glance, ‘While the sun 
shines’ was welcome in terms of the 
new options it presented in the wide 
‘summer florals’ umbrella. It’s 
interesting to see that the younger 
crop of Indian designers is looking 
beyond floral prints and moving to 
newer surface embellishments and 
silhouettes. Floral embroidery on a 
crisp white shirt — pretty smart! 

Anya Panda, Bengaluru 

KILL THE CUPID 

What sets Vogue apart from other 
magazines is its attitude. With just 
the right amount of mush, Vogue 
gives single women the 
confidence to be alone. 

I loved reading the trend 
feature on dining solo in a 
month when all you read 
elsewhere is the best 
Valentine dinners for 
couples. I also loved your 
report, ‘Workwear 2.0’. I’m 
going to work in more teal 
and rust into my office 
wardrobe! 

Maya Singh, Mumbai 


SEND YOUR LETTERS TO 

Vogue Letters, 2nd Floor, 
Darabshaw House, 

Shoorji Vallabhdas Marg, 

Ballard Estate, Mumbai 
400 001 . Or reach us at 
letters@vogue.in 
Twitter: @Voguelndid 


50 SHADES OF COOL 

As a make-up enthusiast. I’ve always 
gravitated towards an earthy, neutral 
look, even though I’ve secretly envied 
women who aren’t afraid to experiment 
with pop colours. After reading ‘50 ways 
to wear colour’. I’m no longer daunted by 
green eyeshadow or purple lipstick. With 
helpful tips and products, the feature 
deconstructed the look. I cannot wait to 
experiment with this new palette — 
perfect for my next costume party. 

Naina Manektala, Jaipur 


GOING SOLO 

I thoroughly enjoyed reading ‘The 
sisterhood of the travelling bags’, 
which talked about picking a destina- 
tion to match your company. In- 
spired by Sarah Jessica Parker, I’m 
now planning a solo mission to New 
York with all your handy tips. 

Bhawna Gera, Delhi 


BIG ON INDIA 

I’m a Murakami fan with 
an eye for good design, so 
naturally I couldn’t 
overlook ‘Norwegian 
wood’. I was glad to be 
introduced to these 
incredible Scandinavian 
designers, and surprised 
to learn that India 
influenced some of their 
works. I’m currently 
redoing my home, and 
those minimalist designs 
make for good pointers. 
Smita Seth on email 


letters@\0(ll E.in 


GIRL TALK 

I’m a big Gossip Girl fan and to see 
Blake Lively on the cover just made my 
choice at the magazine stand easier. I 
was happy to learn about new date 
looks — especially, the date in the 
park — and other articles that were were 
a departure from the cheesy Valentine 
features in other magazines. The 
workwear report was refreshing, and 
reading about the rise of Japanese 
cuisine in India got me really hungry! 

Divya Mehta, Delhi 


BLAKE 

LIVELY 

From Gossip 
Girl to domestic 
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MARIO TESTING; ERRIKOS ANDREOU/DEU CREATIVE MANAGEMENT; NEVILLE SUKHIA 




Porsche recommends IVIobll U www.porsche.irt 


History written in three letters. 

The new Boxster GTS and Cayman GTS. 

GTS - three unmistakable letters that, in conjunction with the name Porsche, 
have written history both on and off the track. Now, two more models have joined the 
ranks for the first time - Boxster GTS and Cayman GTS. Featuring uprated engines 
alongside the Sport Chrono Package and Porsche Active Suspension Management (PASM) 
as standard. And with a GTS badge to set the standard. 

Contact your nearest Porsche Centre for more information. 

Powered by 

Porsche Finance 



Porsche Centre Ahmedabad 

Kataria Cars Pvt. Ltd. 

Telephone (+91) 851 1 000 911 
E*mait: info^porsche ahm edabad, in 

Porsche Centre Bengaluru 

Friendly Automotives (India) Pvt, Ltd, 
Telephone (+91)8854 000 911 
E-mail: info^porsche-bengalurLf.in 


Porsche Centre Chandigarh 

Krishna Exclusive 

Telephone (+91) 8725 000 911 

E+nail: info@porsche+:handigarh,in 

Porsche Centre Gurgaon 

Zenica Performance Cars Pvt, Ltd, 
Telephone (+91)8800 000 911 
E-mail: mfo®porsche-gurgaon.in 


Porsche Centre Kochi 

EVM Premium Cars India Pvt. Ltd. 
Telephone (+91) 8590 000 911 
E-mail: info@porsche-koctiLin 

Porsche Centre Kolkata 

Mohan Motor Sales Pvt, Ltd. 
Teiepfione (+91)8584 000 9U 
E-mail: info®porsche^olkata.in 


Porsche Centre Mumbai 

Aadya Motor Company (India) Pvt. Ltd. 
Telephone (+91)8452 000 911 
E-mail: inf o@porsch e-mum bai. in 


Fuel consumption (PDK): 1/100 km 1 1.4 (urban) - 6.3 [extra urban) - combined 8.2 - CO^ emissions: 190 gAm 


Finance at the sole discretion of the financier. 


I 


\ 



THE ACTOR CANDID AND 
UNPLUGGED ABOUT HER 
MANY LOVES 


COVER story 


WANDERINGFTfT 


VOGUE crush 


VOGUE beauty 


GET THE LOOK: 
OMBRE 
BLUE EYES 

When ocean blues and sea 
greens merged on the 
S/S ’15 runways 




Bare-faced glow,' 
smudged-out smol 
and bright corals 


I^INDIA APRIL 2015 WWW. 


vogue, in 


WE ARE ON 
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AQVA 

D I V I N A 


THE NEW FRAGRANCE FOR WOMEN 


BVLGARLCOli 










501® CT JEAN 
WORN BY KILO KISH 





shop online on HIDESIGN.com | join us on facebook.com/hidesign 


VHIDESIGN 







EVERYTHING WE HEART THIS MONTH 

4. 




Want to create your own Woodstock groove 
for the summers music festivals? Add some 
swing to your look with these key pieces 


Tomorrowland, 

Sao Paulo: May 1-3 


Glastonbury, 

England: June 24-28 


Narcis XL Blue 
necklace, 

Shourouk, 

?47,700^ 


.H 

Maasai tribal 
necklace, Akong 
London, 
,^>l46:600r^ 


1. ^vi’.'ffeathe'^ 

} Mohican-headpiece, 

Haryy Santos, 

179,800 


Coachella, 

California: April 10-12 


Face 


Face Touch' Up. 


!a^lette, 14,030 


Stephanie Plume 
earrings. Gas 

* Bijoux, 

^14,400 


BOOKED! Artists Thukral & Tagra 

design travel-inspired works for the new Dusit 

From Chaucer’s The Canterbury Tales to Rana Dasgupta’s 
Tokyo Cancelled, there is something profound about a 
random traveller’s tale— that moment this wandering 
statistic becomes a person. So when artists Thukral & 
Tagra were commissioned to create exclusive art for 
the Bird Group’s new luxe hotel in Delhi, dusitD2, they 
I decided to create a personalised narrative. Bathtub, 

I conceptualised by the duo, is a book of short stories 
' inspired by travellers. Written by Arjun Puri, it features 
six artworks. The book will be found in each hotel 
] room, with one of the artworks decorating its wall. 




enry 


series on ^h^dedineTt 
f'^Pire and India’s fiat f°^ 

the lO-paJ' L. 

Channel 4 features at iT 
among others. 
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I3ciiuty by Nature, 

Alia^^Pn Tv\»h. Itjf t trmfidd^ iU. ka^lir^ li^Miirf tt:r|fcittailiai- M«i»cd &4iMhd 5*a jt^lfcfr a<^Ji liisi 

Ajk vme jcrwrUcF Etir ntficnikl^v rabm uid -WKtlhi4s b^' Crcinlicti^ 

^■91 22 ^ 2 ^ 581^2 j;N^i*Mijn.Kk 





^tiIa Kunis photographed by Peter Lindbergh 


GEMFIELDS 




T o find your- nearest sta^ei-^sif ’■ 

jjv w\^ .thepijrec6’nceptco.i)4 




Tourmaline 
Crocodile Veneta’ 
bag, Bottega 
Veneta, 

price on request 


The hit show may be 
coming to an end, but 
Vogue shows you how 
to keep the nostalgia 
for the ’60s 
and ’70s going 




INYOUR20S 
The Motorcycle 
Diaries ( 2004 ): 

A must-watch for 
bikers, this 2004 biopic 
revisits Che Guevaras 
unforgettable road trip 
across Latin America. 


INYOURTEENS 

Y Tu Mama Tambien 
( 2001 ): Here’s a 
coming-of-age tale of 
two adolescent boys who 
travel across Mexico with 
a middle-aged woman 
and learn a lesson or two 
in friendship, life and sex. 


i The Unofficial Mad Men Cook 
book, Amazon, t878 


‘Nesso’ table lamp, 

Artemide, 

T15,968 


J Macrame . 

* trousers, 

Giambattista 
yalli, 12,47,300 


INY< 13C 

Into The Wild ( 2007 ). 

A tale of survival, this 
film showcases the 
Alaskan wilderness in 
chilling detail. 


INYOUR40S 
Sideways ( 2004 ): This 
story of a week-long road 
trip across wine country 
will help you embrace 
your own mid-life crisis. 


‘Luminance Bi-Pass’ 
diamond ring, Nirav 
Modi, price on 
request 


MOVIES 


Four road-trip films that took us on a journey 


STORE ALERT 


Jeweller Nirav Modi’s first 
I^Mumbai boutique opens this 
month in the city’s beloved Kala 
Ghoda district. Besides precious 
jewellery, the store will also 
house a private bridal salon as 
well as art from Modi’s personal 
collection. Tel: 022-50106000 


1 ~ 
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FRANK OKENFELS/AMC 
















1 Lxudinft a royal charm, this piece has been clesp^jned ^vith a cabochon cul natural Zambian epnerald 
weighing 24.20 carals and 32.33 carats round diamonds in tSkt white gold. | 


Sweep her off her feet 

wilhoul even saying a word. 



boutique 305, DLI Lmporio, Nel&on Mandela Marg, Vasaoi Kunj\ Kew Delhi - 110070. (ndia. 
T +91 II 4141 4100 I +91 II 4M1 4l!ll E info^dia-Loior.ctim VV www.clia-coltir.toiTi DIACOLOR' 



TERESA PALMER 



THE 3D SKIN-BRIGHTENING BREAKTHROUGH 
DISCOVER YOUR IDEAL RADIANCE 

ARTISTRr IDEAL RADIANCE™ 

ARTISTRY scientists discovered that ideal radiance can only be achieved by perfecting 3 dimensions 
of radiance: luminosity, even skin tone and translucency. With ARTISTRY™ IDEAL RADIANCE, 
our most powerful, yet gentle brightening system ever, skin is brightened, soothed, hydrated and 
protected. Exclusive MultiElora Blend, luxurious Pearl Protein, and state-of-the art 3D Technology 
targets the 3 depths of the skin’s surface to help even tone and diminish visible dark spots. 

To see your skin in all its radiant beauty, discover 3D Brightening from ARTISTRY. 


ARTISTRY 

IDEAL RADIAN!' 



Spot Corrector 

Correcteur 
iti- imperfections 


ARTISTRY 

'E.;L RADIADCE ! 

■tii' i nating Esser»ce I 

Esm e Peau £datmte 




FORWARD BEAUTY 




BOLD 

^ SHOULDER 

1 The right to bare 

^ y arms is really 
\ \ allawoman 
1 } needs for a 
j / sensuous 
/ summer ahead 


Reese 

Witherspoon 


Jena Malone 


Long chain-print 
Dikini, Moschino, 
k n 8,695 


Deepika 

Padukone 


No vacation is conn| 
without the perfect 
tanning armour 


‘Ro’ crochet-trim 
bikini, Kiini at 
Matchesfashion.com, 
116,500 


Swimsuit, ASOS, 
12,300 


The Academy Award 
: winning composer on ti 
songs that matter 

The first song you learnt to play 
instrumentally? 

I think it was The Sound of Music’. 


Virginie’ destroyed 
Panama hat, Maison 
Michel, 134,630 


Pounding the 
pavement? 
Keep your 
cool with these 
floppy hats 


The most romantic song? 

‘When I Fall in Love’ by Celine Dion. 


anama hat, 5eni 
Studio, 18,885 


Musicians you idolise? 

John Williams, Dave Grusin... In 
Carnatic music, Madurai T Srinivasan 
had a huge impact on my life. When I 
was young, we used to watch him play 
and I used to feel ashamed and ask 
myself, “Why can’t I play like that?” 


A dedicated 
suitcase for 
your shoes 
with six built-in 
compartments- 
yes, please! 


The song you are most proud of? 

‘Maa Tujhe Salaam’. 


Fendi-bender (n) : When you ram into someone with your purse 
by accident. Usage: Talk about an intense Fendi-bender! 

I almost knocked down half a dozen people at the store. 


A music video you loved and 
wanted as your own? 

Michael Jackson’s ‘Remember 
The Time’. 


Being the girl on the go just got a lot chicer. Add these to 
your travel shopping list when heading out this summer | 


wit-A 


4 
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Too good to be a blue collar. 

Too raw to be a white one. 

The coliarless shirt by Anita Dongre. 
Because you refuse to he knotted up. 


ANITA DONGRC 

MAN 


shop*anitadongre*com 


f / @ / / P / anitadongre 












LA 

DOLCE 
VITA 
WITH 


PE RON ill 


it comes to the good things in life, 
sthe Kalians do it best. Art, food, fashion... 
fWoni, the list is endless. The super- 
premium Italian beer brand hosted their 
exclusive Aperitive evening for the dapper 
and stylish at the ITC Maurya, New Delhi. 
Co-hosted by Shalini Kochhar, the evening 
was dedicated to celebrating the works of 
renowned Italian painter and sculptor Shola 
Carletti, as well as to bring the age-old 
Italian culture of Aperitive to the city. A 
culture that began in Italy in the late 17th 
century and was popularized by Italians as 
an occasion to bring friends together to 
relax and socialise after a busy day of work. 
In similar fashion, the evening saw guests 
like Lorenzo Angeloni, Martino Castellani, 
Sara Ferro, Allesandra Berttini and Ashish 
Bhasin amongst others sharing Peroni 
and intriguing stories as they savoured 
delectable Italian Aperitive dishes prepared 
by the chef using the freshest ingredients 
in interesting combinations, showcasing the 
unique Italian flavour in all its glory. Boun 
appetite indeed! 




GETTY IMAGES 


THE BEST BUYS THIS MONTH 



YOGIIE 


Silk hairband, 


Fendi, T24,500 


Dark Damson 
pleated tulle 
dress, 

Burberry 

Prorsum, 

price on request 


Summer 
bandage bikini 

Herve Leger, 

»55,915 


EDITED BY ANAITA SHROFF ADAJANIA 




Understandably, this 
fire sign loves her 
traffic-stopping reds, 


‘Wave’ sandals, 

Jimmy Choo, 

price on request 


IN THE STARS 


Our Zodiac sign speaks volumes about our personality— so it only makes sense to apply it to style 
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SABYASACHI 





M)GlJEshoi 


ft Tribal’ metal 
earrings, 

Dior, 

price on request 


Acrylic bangle, 

Salvatore 

Ferragamo, 

?31,000 


This sexy star'sign is a fan of 
turning up the sizzle. Plunging 
necklines and bold accessories 
are her summer mantra. 


Faux leather 
sandals, Aldo, 
?6,899 


TitM/r'HS 


Taureans favour earthy hues, 
but also love their birth 
stone colour— emerald. To 
incorporate both, add a pop 
of green to your neutrals. 


Caviar-print 
halterneck swimsuit, 

Adriana Degreas, 

price on request 


vcetate sunglasses, 

imporio Armani, 

price on request 


Mandarin-collar^ 
cotton shirt, 

Pepe Jeans 
London, f 1,700 


‘Koi Fish’ choker, ^ 

Alexander 

McQueen, 

T1,28,585g^ 
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TISSOT LADY POWERMATIC BO. AUT01V1ATIC MOVEMENT 
AND A MOTHER-OF-PEARL DIAL. 80 HOURS OF POWER 
RESERVE. INNOVATORS BY TRADITION. 


TISSOT.CH 


□□ 

TISSOT 

LEGENDARY SWISS WATCHES SINCE 1053 


"Tissot is not sold on the Internet in India, Purchase of Tissot watches through the internet are not covered under the Tissot warranty" 


TISSOT BOUTIQUES: Amritsar -Ahmedabad * Bangalore * Chennai - Cochin - Coimbatore * Delhi ■ Hyderabad * Kolkata * Mumbai - Pune ‘Trtvandrum * Mangalore 

Also available at all leading retail outlets. 






Polyamide and ^ 
spandex bikini, 

Dolce & 
Gabbana, 

Drice on request 


Printed pareo, 

Dolce & 
Gabbana, 

price on request 


This gentle and 
laidback zodiac sign 
loves taking the urban 
bohemian route. 


PlatfornY'Widals, 

Michael Kofis, "S 

f39,690 


:raw panama ha 
Gucci, 121,135 


Bikini top, 
Eres, price 
on request 


/mtural dull-patina 
Sangles, Chicory Chai 

at Perniaspopupshop. 
* com, ?2,600 


Pineapple-print 
jacquard skilTt, 

MSGM at 

Matchgsfashion.com, 

^20,635 


Cre/^'Ki 


Bright, sunshine yellow 
is the colour du jour 
for this cheery girl. 


‘Enchanted Beauties’ sun( 





Wayfarers, . 

Ray-Ban, j 

til, 990 / 


‘Diorosphere’ 

necklace, 

Dior, 

price on request 
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Bikini, 

Norma Kamali, 

price on request 


Ciyeit 



\ 

Cct/Kce/y' 

Ladies of the water 
sign love soothing 
colours like pale blue, 
white and silver. 
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Tripple poppy 
bow-embellished 
swimsuit, 

Lisa Marie 
Fernandez, 

^28,310 


Ornate bejewelled 
sunglasses, 

Prada, 

price on request 


‘Do Not Disturb’ 
toyo sunhat, 

Eugenia Kim, 

?27,375 


Stretch crepe 
trousers, 

Sportmax, 

price on request 


Gladiators, 

Valentino 

Garavani, 

^85,240 


Uet^tu 


Always striving for 
balance, the Libran 
likes to pair her high- 
waisted trousers with 
ladylike pieces. 


This r^el can be counted 
on for one thing— her love 
for edgy, rocker black. 


Natural vachetta 
leather sandals. 

Ancient Greek 
Sandals, T12,500 


The regal Leo 
lady loves jewel- 
toned hues like deep 
blue and purple— 
and a touch of gold, 
of course. 


Sandals, 

Giuseppe 
Zanotti Design, 

price on request 


‘Ram Rococo 
Garden’ necklace, 

Valliyan by 

Nitya,?1 5,500 
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ooii> 

CDOJHCIL 


nihethe reihioti H^hen x^oit 


Smile 

(iiggk 

Grin fnmi ear-to-ear 

laiiiujh 


Bltu*h 



Bridal jewellerj^ inspired by your seven vows. 
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‘Kitsch 
Kitty’ shoes, 

Charlotte 

Olympia, 

T24,600 


Bead and tassel 
necklace, 

Isabel Marant, 

n9,285 


This free-spirited 
sign loves pieces that 
echo her relaxed, 
fuss-free style. 


I Metal-chain 
||l bracelet, 

Chanel, 

price on request 


Sunglasses, 

Italia 

Independent, 

price on request 


Lriss-cross midi 
bandeau bikini, 

Victoria’s 
Secret, ■?4,700 


This optimistic and adventurous 
star sign loves bright, vibrant 
colours and bold accessories. 


Metallic crochet 
knit bandeau bikini, 
Missoni at Net-a- 
porter.com, t38,500 


‘ID Toggle’ 
bracelet, 

Eddie Borgo, 

?7,790 


Honeycomb 
fringed cape, 

Malini Ramani, 

130,000 


‘Pom’ chappals, 
Figue, T9,035 


I 'Ttce>^4i. 


The cautious Capricorn is not 
so careful when it comes to 
her sartorial choices. She loves 
mixing things up— the more the 
prints and colours, the better. 
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Bikini, 

She Made Me, 

price on request 
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VERO MODA” 


* AHMEDABAD • AMHITSAR * BENGALURU * CHENNAI * CHANDIGARH • DEHRABUN • GHAZIABAB « GURGADN * HYDERABAD * JAIPUR * JAMMU * KANPUR • KOCHI 


• KOLKATA * LUCKNOW • LUDHIANA « MDHAil • MUMBAI • NAGPUR • NEW DELHI < 
• ALSO AT SELECT ijkJtilii K Al ' # o 

ONE STOP SHOP IglQbug] Su^ha * SHOP DNLINE AT ^ 

JOIN us ON Q VEROMODAINDIA Q VEROMODAiHDIA VERCMODAINDIA 


NOIDA * PANCHKULA * PUNE • RAIPUR * SURAT • VADGDARA 
EXIT Shoppers Stop | fe^ | 

31 )A 60 NG» gncipdedl 

^ VEIOMODAINOIA ^ WWW,VEROMQDA[NDyiCOM 
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Marching Ants 






ADITfA BIRLA 


GtASM 


jHTROOUCmOUV 

assurance IJ’JJ, 
soH drape- 

^ou. Experience 


U‘s an 
itiosl ^^ula. 

it moves ww 
ral fluid faslnn'’ 


, your garments 
vgtieeyoum^^^ 

Experience n 


Fibred ' 
Hater* 






tivaf (uid Fashion , com #f luidfashion 




look for a LIVA tag in 


global desi 


pantaloDns 

SoHy 


109“F 


WfiFUSlOn BEATS 


lifestyle 


Aritf ouWnU at^ br^6% 






Calf leather 
trolley bag, 


Victoria - 
Beckham: 
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Flora Knight printed 
canvas wheeled carry- 
on suitcase, Gucci, 
^ price on request 


JET SET 

These ladies know how 
to make a travel 
statement 




LUGGAGE 


Why hit the brakes on style when 
you’re on the move? 


Stroller, 

Moschino 

T1,25,000 




Leopard print 
calfskin trolley, 

Dolce & Gabbana 

price on request 
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A TRUE PROMISE WILL NEVER BE BROKEN 

Each diamond in this bracelet carries the Forevermark inscription that less than one percent 
of the world's diamonds are eligible for. Every Forevermark diamond comes with a promise 
that it is beautiful, rare and responsibly sourced. 


FOREVERMARK 

THE DIAMOND. THE PROMISE. 


Forevermark is part of the De Beers Group of Companies* 
FOREVERMARKXOM 


Contact US on 
1800 210 2121 


Foreverrnsrk LirtiHed For'evermerk'" The Dl^mdncl, The ProrriisE..''', Fore^verniidrk Settirag''" are Trade Harks of the De Beers Group of Companies. 



Striped silk wide 
trousers, 

Maiyet, price on 
request 


Striped cashnnere wrap, 

Madeleine Thompson, 

?47,580 


Striped kimono-front 
trousers, 

^ Chloe, ?82,430 


Add a punch of colour to monotone stripes 


Jimmy Choo, 

price on request 


‘Bandy shoes, 

Christian Louboutin, 

price on request 


Gold-tone cabochon and 
tassel clip earrings, Etro, 
^37,865 
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I Striped top, Lemlem, 
/ price on request 


MAZEN ABUSROUR; SAKINA ZOJWALA 





6HAN3ANU & 

New DeJhi i fAjrrrbci 1 Hj^o^rolDad 





WILLS 

LIFESTYLE 


On your marks. Get set Play. 

SPORT 

SS.15 






Shirt dress, 

Marks & 
Spencer, 

55,000 


Trench coat. 

Mango at 

Jabong.com, 

n3,990 


Vila’ distressed 
denim playsuit, 

. Koovs.com, 

‘"^♦.13,200 


Animal print 
kimono. 

River Island, 

k 55,500 - 


Kimono, 

Zara, 

52,990 
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KHAN N A .-s: 


JEWELLERS 

SINCE 1953 

A traditional all-time favourite with the royalty of 
undivided E^industaUj the green beads and polki necklace never fails to get that ^second lookL 

South Extension^ Part - 1 • Karol Bagh • Vishal Enclave, Opp* Rajouri Garden 

TcL +91 11 45910000 • khannajeweJler.com 





Floral bracelet, 

Alexander 

McQueen, 

price on request 


Look for deep, moody 
colours like grey, moss and 
eggplant to keep the drama 
quotient high and sweet 
factor low. When it comes 
to accessories, balance 
florals with unexpected 
I elements like studs 
and spikes, 


Ariege cushion 

Sarita Handa, 

^ 4,350 
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JILTILFI 


From i ustrated roses to orchid 

prints, the sprii 
, .oyerqrown 

ng collections are 
with possibility 








Sulakshana Monga, one of India’s top 10 designers^ 
heralds Spring/Summer 2015 with two resplendent 
ranges— Vintage Royalty from her couture line 
and Botanical Exploration from her pret collection 


^ ^ ummer is a season tor change. 
It’s when you kick off those 
leather boots and slip into 
brightly hued ballerinas. It’s when you 
gravitate towards pastels and whites. 
It’s when you swap your jackets and 
cardigans for printed tops, sun-dresses 
and peasant tops. It’s a season to soak 


bulakshana Monga— the woman 
behind Soltee, an international fashion 
■label— ushers in the season with two 
stunning collections from her couture 
and pret lines that channel trends from 
the runways of London, Paris and 
New York. 
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VINTAGE ROYALTY - LONG 
MAY YOU REIGN 

Sulakshana Monga, the designers 
eponymous couture line celebrates Spring/ 
Summer 2015 with an all-new Collection- 
Vintage Royalty. Inspired by silhouettes 
from the era of King Louis XI, this 
collection features 3D work, minimal lines, 
unique prints and a palette of ivory, greys, 
crimson, melon and mustard. 


With awe-inspiring gowns and ethnic 
wear in luxurious fabrics, such as Chantilly 
lace, brocade, chiffon, net, and tissue. 
Vintage Royalty has been handcrafted for 
the contemporary woman with a 
regal disposition. 


BOTANICAL EXPLORATION - 
IN FULL BLOOM 

Summer’s playful mood can also be 
seen in this season’s pret collection— 
Botanical Exploration. A nature-inspired 
line that showcases form-flattering 
silhouettes, this compilation reverberates 
with vivid digital prints that draw inspiration 
from flower gardens and historical 
architecture. While the colour scheme lifts 
spirits with sunny yellows, pristine whites 
and lighter shades of red, you can pick 
from a wide and varied range of skirts, 
trousers, blouses and summer dresses. 


MEET SULAKSHANA MONGA 
-THE HIGH PRIESTESS OF 
FASHION 

Born to an affluent Marwari family, 
Sulakshana Monga started her fashion 
label Soltee 21 years ago, and since then 
has established herself as a leading fashion 
designer in India and around the world. 
Her creations are intricately handcrafted 
with old-world artistry and fresh new ideas, 
which are weaved into the fabric and 
design. A recipient of several awards, 
her creations have been seen on the 
runways of international and domestic 
fashion weeks. 


New Delhi: 

One style Mile, 6-8,Kalka Das Marg, Opp 

Qutub Minar, Mehrauli 

Call +91 9811692222, info@soltee.in 

United Kingdom: 

Unit -2, 90-94, Soho Road, Birmingham, 
B-21 9 DP, United Kingdom. 

Call +441215547543, info@soltee.uk 





Diamonds and 
tanzanite set 
in ISK gold 
earrings, 

Jewellers ^ 


iRubies, polki and 
tanzanite set in 
'gold necklace, 

Falquni Mehta 


Diamonds, 
emeralds and 
tanzanite set in 
ISK white gold 
necklace. 
Rose 


Diamonds and 
tanzanite set in 
gold bracelet, 

Ghanasingh Be 
True 


Tanzanite, polki 
and emeralds set 
in gold necklace, 

Rawat Jewels 


Diamonds, 
emerald and 
sapphires set 
in white gold 
necklace, 
Cartier 




Diamonds and 
-tanzanite set in 
gold ring, 

Zoya 
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^earls, diamonds, 
emeralds and 
tanzariite set in 
gold ring, 

Alpana Gujral 


Tanzanite and 
diamonds set 
in gold ring, 

Diacolor 


Diamond 
and tanzanite 
earrings, 

Minawala 


‘Manmohana’ 
diamonds, rubies 
and tanzanite set 
in gold brooch. 

Jet Gems 


Tanzanite and 
unpolished 
diamonds set in 
!2K gold earrings, 

^ Estaa 


^ CALVIN KLEIN COLLECTION 


Diamonds, blue 
sapphires and 
tanzanite set in 
ISK white gold 
necklace, 
Ganjam 


Tanzanite and 
diamonds 
set in white 
gold earrings, 

Diamantina 


All prices on request 
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M)GlJEshops 


^ Jo /^colo'Hjey 

CJ0(/iiAJx4 


After the shade 
debuted at Chanel’s 
A/W 1994-95 show, 
Uma Thurman 
danced with John 
Travolta wearing 
the blackish-red nail 
polish in Pulp Fiction. 
Soon, stores had to 
ration their supplies. 


00&&i O 

iste^dicUs 

Brown takes her Essentials line 
international and debuts at British 
luxury major Harrod’s. Following 
her appearance on The Oprah 
Winfrey Show and The Today 
Show, sales hit the roof. 


Beyonce, Victoria Beckham 
and the Duke and Duchess of 
Cambridge have scented their 
dressing rooms, fashion shows, 
and royal wedding (respectively) 
with Orange Blossom, Grapefruit, 
and Lime Basil & Mandarin. 


This was the first unisex fragrance, sold in a screw- 
top bottle at record stores. At the height of its 
popularity, 20 bottles of CK One were sold every 
minute. 




CetfA^n&re^ 

What started as a body lotion 
became such a cult favourite 
that fans sent Donna 
Karan letters begging for a 
matching fragrance. 


■ TiV.e year was a renaissance for beauty. A look at the blockbuster 
prpdijicts blowing out 21 candles on their much-frosted birthday cake 


A1A.C4^> 

Grieve 


Since its 1994 debut, sales 
of Viva Glam have raised 
over $325 million for HIV/ 
AIDS charities. RuPaul, i 
Elton John, Mary J Blige, J 
Christina Aguilera, 1 
Pamela Anderson, Lady m 
Gaga and Rihanna M 
have all been 
Viva Glam 
spokespeople. 


The Italian jeweller translated the 
opulence of the brand’s aesthetics 
into Bulgari Pour Femme. The 
scent gets re-launched in 2006 
ivilfi Kate Moss as its face. 


I hats all the company was at first: 12 
flattering shades that would spawn an entire 
make-up line, including the Orgasm blush. 


LE VERNiS 

NAIL COLOUR 


VAMP 


CHANEL 





Alien Solly 


naiural fluid fashion 


Look for the LTV A tag to experiei^ce it y6hr5el| 


Feanired here is a chic shirt made fluid with UVA” a tiatuj ^7 Ticwjige fabric tto ittfl^es into gan 


ADim eiRLA Gtroup 


Visit WWW, allensoflv.com/storefocator to locate the store nearest to you or caff 1800 425 3050 (toll free) 
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1. ‘Golden Bridge’ watch, Corum 

2. ‘Happy Fish’ watch, Chopard 

3 . ‘Oyster Perpetual Milgauss’ 

watch, Rolex 

4 . ‘Dior VI ir watch, Dior 

5 . ‘Classico Enannel Cheval’ watch, 
Ulysse Hardin 

6. ‘DeVille Butterfly’ watch. Omega 

7 . ‘Rose Passion’ watch, Piaget 
8. ‘T02’ watch, Tissot 
9 . ‘Saxonia White’ watch, 

A. Lange & Sohne 

10 . ‘Ballon Bleu de Cartier Parrot’ 
watch, Cartier 

All prices on request 
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WATCH ES 


BAY WATCH 

Calm cerulean to tumultuous 
turquoise and the dreamy 
white of the waves— the ocean 
inspires a sea of choices 
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FACE 

Create a flawless canvas for your makeup 
with Lakme Absolute Creme Compact in 
a shade that matches your skin tone. Apply a 
deeper shade of blush right under your cheekbones. 
Try Lakme Absolute Face Stylist Blush Duo’s Coral 
Blush. Soften the cheekbone definition by applying a 
lighter shade like Peach Blush by Lakme on the apples 
of your cheek. This contrast gives you that much-desired 
chiselled look. 




EYES 

Kareena’s eyes speak volumes and so will yours. Define 
them with Lakme Absolute Precision Liquid Liner. 

It gives you absolute control and precision, letting you 
create a bold and dramatic look for your eyes. With 
a steady hand sweep its felt brush along the lash 
line of your upper eyelid and create a small 
slim square by connecting the outer 
edges of both your eyelids. 



LIPS 

Pucker up for perfection by defining your lips with 
Lakme Absolute Sculpt Hi-Definition Matte 
Lipstick— a long-wear matte lipstick that gives you 
intense colour in a single stroke. Select Plum Spell, 
the shade worn by Kareena for that perfectly 
sculpted pout or choose from a palette of 15 
vibrant hues like Red Rush, Pink Me Up, Maroon 
Magic and Tangerine Lush. 



SCULPTED 

LIKE KAREENA 


Fashion week runways around the world make way for 
clean lines, sharp contrasts and a chiselled look for 
Spring/Summer 2015 . Take cues from this super-glam 
beauty trend, replicate Kareena Kapoor’s sultry evening 
look and define your lips with Lakme Absolute Sculpt iio get look. 

Hi-Definition Lipsticks that let you channel the LAKME 

contoured perfection of a fashionista. 
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In 2012, weeks after her 
return from London’s Point 
Blank Music College, 
Sanaya Ardeshir, or 
‘Sandunes’, had signed 
her first gig in Delhi. 

Since then, the gadabout 
musician lifestyle has 
stuck: “I feel privileged 
to experience different 
parts of the world through 
my work. Travelling has 
become my me-time’ 
since I’m often on my 
own at airports or long car 
journeys. I try and use the 
time to flesh out ideas on 
my laptop, ” she says. She 
may forget her camera, 
but the field recorder is 
her constant companion. 
“For me, more than the 
act of transitioning from 
place to place, it’s the new 
spots, sounds, sights and 
smells that inspire new 
music,” says Ardeshir, who 
wrapped up a US tour last 
month and will soon be 
collaborating with London’s 
dubstep pioneer. Mala. 


“I spent a week on the 
Red Bull Tour Bus with 
gig pit stops across 
the south— Manipal, 
Chennai, Bengaluru. 

I learnt that Sahej 
[Bakshi], Jivraj [Singh] 
and I had equally 
high prioritisation 
for mealtimes.” 


on 


F6r SANAYA 


.ARDESHIR, the 

indie goddess of the 
moment, travelling is 


the fuel thMigniles..herj k 
music, she tells MEGH/^1 


“As part of the music exchange 
programme One Beat, I 
toured for two weeks across 
Los Angeles, San Francisco, 
Arcosanti and Albuquerque 
(she was the only Indian 
among 25 musicians). Here I’m 
playing at the Albuquerque 
Railyards, which was 
converted into an art venue.” 


“Visakhapatnam is 
pristine and beautiful. 
I was playing at a 
venue by the ocean 
front— something 
quite special.” ■ 




5 * 

“I’m big on trekking and the outdoors. Here 
I’m walking with my sister around a lake. 
After my Berlin gig, I took a small holiday 
to spend some downtime in nature.” 
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Travellers 
without borders 


They’ve overcome mountains, rivers, land and sea. 

Meet three intrepid travellers who turned their 
voyages into epic projects, and returned a lot bolder. 
ByPARIZAAD KHAN SETHI 


T CHERYL STRAYED, 46 


She embarked on a 1,100-mile solo hike along the 
Pacific Crest Trail— over three months 


wild 
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Strayed’s memoir 
covers her life-changing 
trek in the wilderness 


Cheryl Strayed’s story of walking alone in the 
wilderness resulted in the bestselling 2012 
memoir, Wild: From Lost To Found On The 
Pacific Crest Trail, leading to an eponymous 
movie starring Reese Witherspoon, which re- 
leased last year. Recounting her experience, 
she writes: “My solo hike on the Pacific Crest 
Trail — three months, 1,100 miles — ^had many 
beginnings. There was the first, flip decision to 
do it, followed by the second, more serious deci- 
sion to actually do it, and then the weeks of 
shopping and packing and preparing to do it. 
There was the quitting of my job as a waitress 
and finalising my divorce from a man I still 
loved and selling almost everjdhing I owned 
and visiting my mother’s grave one last time. 
There was the driving across the country from 
Minneapolis to Portland, Oregon, and, a few 
days later, catching a flight to Los Angeles and 
a ride to the town of Mojave. At which point, at 
long last, there was the actual doing it, quickly 


followed by the grim realisation of what it 
meant to do it, followed by the decision to quit 
doing it because doing it was absurd and ridicu- 
lously difficult and I was profoundly unpre- 
pared to do it. And then there was the real live 
truly doing it.” 

Strayed was 22 when she lost her mother, and 
later as her life unravelled, she made the deci- 
sion to take the solo hike, winding through the 
US states of Washington, Oregon, and Califor- 
nia. Wild is, all at once, a love letter to a beloved 
mother, an ode to the agony and ecstasy of 
making your way alone in the wilderness and, 
as she illustrates, a story of survival. 



ABHILASH TOMY, 36 

This commander in the Indian Navy became the 
first Indian to complete a solo circumnavigation 
of the world in a sailboat— in 151 days 


THE MIND 

“On this voyage, I learnt survival instincts, the 
ability to control emotions, to control sleep and 
develop a very sharp sixth sense. To occupy my- 
self, I did carry quite a few books but I could 
read only a fraction of them, because as soon as 
I crossed the Tropic of Capricorn, temperatures 
dropped and it became increasingly difficult to 
turn a page, let alone hold a book. The first 
book I read was Gabriel Garcia Marquez’s > 
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100 Years Of Solitude, followed by Will Du- 
rant’s The Story Of Philosophy and Nassim 
Nicholas Taleb’s Black Swan. With tempera- 
tures below eight degrees Celsius (it lasted for 
three months — from the time I was south of 
Australia till I rounded the Cape of Good Hope), 
I would spend more time watching movies on 
my laptop because that would also warm my 
fingers. And I had popcorn; it had a way of lift- 
ing my spirits. I did carry a guitar with me but 
I am terrible at it and the sea did not help.’ 


THE BODY 

“At sea, I did not need much to live. There is no 
one to watch you, so you only wear clothes to 
suit your needs. When temperature dropped, I 
would put on more layers and if it shot up, I 
would sit in the shade of the sail. I would bathe 
only when my body needed bathing. I slept 
when my body needed rest and I ate 
when I needed fuel. I carried 900 li- 
tres of water. I also had an RO plant 
that could convert seawater to fresh 
water pretty efficiently. I had about 
500 grams of food for each day: a 
supply of rice, lentils, freeze-dried 
food, pre-cooked meals, pickles, 
breakfast cereals, milk powder, 
chocolate and cereal bars. And of 
course, popcorn. At the end, I lost 
about 12 kilos.” 


THE SOUL 

“The best thing about being in 
solitude is that there’s no one to 
assess you, no one to impress. . . 
it’s true freedom. I had time to 
ponder existential questions like 
the nature and purpose of the 
universe and man’s position 
and relationship with it. [When 
you’re by yourself] a certain in- 
ternal happiness sets in.” 


ALICE ALBINIA, 39 

She followed the natural course of the Indus river 
from Karachi to Tibet— for three years 


While researching her 2008 book Empires Of 
The Indus, British journalist Alice Albinia 
traced the mighty river from mouth to source. 
She tells Vogue how the journey brought the 
Indus history alive for her, but ruined instant 
noodles forever. 


Albinia’s book talks 
about her journey to 
the Indus river’s source 


What prompted you to take this journey? 

It was being in Delhi that gave me the idea to 
write the book. I lived in a barsati, and during 



the madly hot Delhi summers there was some- 
thing magnificent about the idea of following a 
mountain river north to Tibet. Also, there were 
some bizarre debates in the Parliament about 
ancient Indian history, much of which, I real- 
ised, had happened on the banks of the Indus. 
Yet, Pakistan was unknown to me. I wanted to 
cross the border and discover for myself. 


Please describe your route. 

I began at the mouth of the river in Karachi, 
interviewing low-caste Hindu sewer cleaners 
who’d been left behind during the Partition. I 
took a boat through the delta; spent months in 
the small villages and towns in southern Sindh, 
where the Sheedi community live (the descend- 
ants of East African slaves); travelled to the 
many Sufi shrines along the river in Sindh; and 
visited the Sikh holy places in Punjab. I stayed 
in the Swat valley, exploring what was once a 
holy land for Buddhists, and walked for weeks 
through the tribal lands further north along 
the Indus where Alexander the Great cam- 
paigned in 327 BC. In northernmost Pakistan, 
in the Gilgit river valley, I looked for traces of 
Vedic-era carvings and culture. Along the river, 
from Sindh to as far north as Kashmir, I saw 
traces of the great Indus Valley Civilisation, 
which flourished 5,000 years ago. In Ladakh, I 
was interested in the ancient lands ruled by 
women, and in Tibet, at the source of the Indus, 
the book and I journeyed back to the river’s 
birth in geological time. 


So many civilisations have bom and died 
at the banks of this river. Which ones 
were the most fascinating? 

I was happy to discover how the S 5 mcretic Islam 
of the Indus still survives in Sindh. Despite the 
efforts of the state to eradicate its quirks, it per- 
sists in its multifarious forms. Most of what I 
write about in the book I learnt from local peo- 
ple — from the Sheedis, Sufis and Pashtuns who 
consider Alexander the Great to be their ances- 
tor. Buddhism is today remote from the people 
of Swat, but ancient non-Islamic histories and 
religious forms are celebrated by Indus people 
all along its length. 


What was your travel strategy? 

My general plan, once I arrived on the banks of 
the Indus, was to behave like the people I met: 
to dress, eat and travel in the way they did. It 
was a good idea to trust the majority of the peo- 
ple I met. However, there was one crazy man 
who wanted me to put on a burqa and travel 
disguised as his wife into the Pakistani tribal 
regions along the Afghan border. It was tempt- 
ing. But I declined. ■ 
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me 

traveller’s 


Every trip I take is animated by a quest or a 
question. Not long ago, for instance, I was mak- 
ing my first visit to Iran. Why don’t I see if I can 
find a Salman Rushdie novel here, I thought — 
given the cosmopolitan writer’s vexed relations 
with the Islamic republic? I knew (even though 
I never found one) that the search itself would 
open doors I’d never notice otherwise — and 
lead to such surprises as pirated copies of Wal- 
ter Isaacson’s biography of Steve Jobs and 
bookshops filled with LED ads for the latest 
version of PlayStation. 

Other times, I try to set myself some kind of 
riddle in a place. How much of the magic I see 
in Tibet is truly remarkable. I’ll ask, and how 
much is it a function of the fact that we want — 
or expect — to find magic in Tibet? Are those 
women on the streets in Bangkok, so free with 
their affections, in fact being good Buddhists by 
selling their bodies to support their mothers, 
brothers and daughters (the Buddha, after all, 
is said in one incarnation to have given his own 
body to a hungry tiger on the brink of death)? 

I seldom expect to find an answer, of course, 
but if I’m lucky the question will keep reverber- 
ating long after my return home, with the re- 
sult that I feel I’ve never left my destination at 
all, and it’s turning and turning inside me 
(which century does Delhi inhabit, deep down?). 


And if the question is interesting enough — does 
Kyoto stay Japanese precisely by taking in so 
much from France, England and California? — 
it leads to deeper questions (how do any of us 
learn from other cultures while remaining our- 
selves?) and even more unanswerable ones. 

Of course, like anyone, I love to take a holiday 
and relax, forgetting the time and leaving my 
sense of duty at home. But if I don’t set myself 
a question, my impressions tend to come in a 
rush, unformed and unfocused, overwhelming 
at times. And if I don’t set myself an assign- 
ment, it’s doubly easy, in Bali, to settle into my 
room and watch cricket on Sky Sports or find 
myself answering the e-mails I’d be answering 
at my desk at home, as if I’d never left. 

As soon as I set myself some kind of project — 
even if it’s only for myself — I’m out on the 
streets, turning around corners I’d never inves- 
tigate in other circumstances, engaged in a 
many-sided conversation with a stranger that 
fascinates (which is how I see every place that I 
visit). I turn off CNN, I stash my laptop in a 
safe — and I race out into the streets of Muscat, 
Isfahan, La Paz, hungry to be remade by what 
I can never fully understand. 

Twenty years ago, I met a man near my moth- 
er’s home in California who had come up with 
the idea of a Treasure Hunt. He organised > 


Are journeys 
enriched if you 
set out with 
a question to 
be answered? 
Giving yourself 
a project will 
take you farther 
and push 
you deeper, 
says longtime 
wanderer 
PICO IYER 
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tours for people to interest- 
ing places and then, to 
awaken the curious and 


fearless child in his guests, 
set them some missions, 
with a prize at the end. 
Track down an antique 
celadon pot in Hong Kong. 
Travel to the Spice Is- 
lands (as a friend recently 
did) in search of wild clove 
trees. Try to locate the Jap- 
anese garden hidden near Hyderabad. 

This resourceful character knew that simply 
offering a challenge like this would give any 
trip the excitement of a thriller, and something 
of the mystery of a quest romance. It hardly 
matters what you come back with: shopaphobes 
such as myself end up eagerly looking around 
department stores. My wife is moved to try 
Mongolian food for the first time, even in San 
Francisco. You’re heading to a baseball game in 
Tokyo, where the crowd proves more raucous, 
open-hearted and passionate (albeit in a syn- 
chronised way) than any you’d see even in New 
York or Boston. 


After every 
such trip, I 
come back 
home trying 
to see if I can 
bring the same 
kind of 
enquiring 
openness to a 
place I think 
I know 
inside-out 


A question, a quest is a starting point that 
gives any trip a purpose. By channelling your 
thoughts and experience into a frame, it gives 
them new intensity and clarity; you’re not just 
assembling notes in a diary but bringing them 
together in a kind of pattern. You’re coming 
back from Vietnam with something deeper 
than snapshots or stories. You’re trying to un- 
peel something in Dubai, and not just ride its 
glittery surface. 

After every such trip, I come back home 
trying to see if I can bring the same kind of 
enquiring openness to a place I think I know 
inside-out. It doesn’t always work. But as I 
walk the sunlit streets around my mother’s 
home in California, I imagine myself a newly- 
arrived Ladakhi. “Is this place anything more 
than a pretty face? And “Why are people turn- 
ing to Buddhism here, as if in a state of de- 
spair?” One of the first things I learned, when 
I began travelling, was that answers and 
judgements close doors as much as questions 
fling them open. ■ 

Pico Iyer is the author of many hooks about 
travel, most recently The Art of Stillness: Ad- 
ventures in Going Nowhere 
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CUCK, CLICK AND AWAY! 


Their wanderlust fuels our travel bookings. These real stories (and photos) fronn real 
women are a constant source of travel inspiration 



BEST TRAVEL INSTAGRAMMAR: 

@dametraveler #dametraveler 

Nastasia Yakoub curates a stunning 
visual diary on Instagram: a compilation 
of gorgeous photos from women 
travellers all over the world, from 
evocative landscapes and luxury hotels. 

It is also a fabulous look book’ for travel 
fashionistas! Join over 33.3K followers 
on Instagram for daily lust. 



BEST SOLO FEMALE TRAVEL 
BLOG: Adventurouskatexom 

At age 26, Kate McCulley quit her 
cushy job to travel. Five years later, 
with more than 50 countries under 
her belt. Adventurous Kate is the blog 
for the solo female traveller. If Central 
America is on your bucket list, join her 
this April-May for a trip through El 
Salvador and Guatemala. 



BEST INDIAN TRAVEL 
BLOGGER: The-shooting-starxom 

Twenty-something Shivya Nath is 
an Indian nomad in the true sense 
of the word. Having gone “location 
independent ” in August 2013, she has 
done everything from hitchhiking like a 
gypsy in Romania to volcano-boarding 
in Nicaragua. She’s certainly not just a 
girl who travels’! 
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Smile,..that’s all it takes to 
win a makeover with me.” 
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Enter the Win a Makeover with Sornam kapoor contest 



and get a chance to win a beauty makeover from 
Sonam and her own team of stylists - Nam rata Soni 
and Shehia Khan. Grab your pack to Find out more. 



1 SHADE WHITER TEETH 
IN 1 WEEK 


Colgate' 

BRAND RECOMMENDED BY DENTISTS 
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Just surfacing! Can't wait to hit the city. What's the 
plan for the day? Give nne 10 nninutes, that's all I need 
to charge my new Galaxy S6 Edge phone. It'll give me 
4 hours of usage, so I can take all the pictures I want. 

SMS 08.45 



See you in half an hour? 
Let's start with a cafe au 
lait and some croissants. 
When in Paris... 

SMS 08.47 


What IS It about Pans that has the world so enthralled? 

Is it the romance? The indulgent food? The architecture 
and design? The elegance of the Parisian? 

The epicentre of cutting-edge design and age-old 
craftsmanship, Paris is where chic meets cool. It's been 
an inspiration to creative minds for centuries. From art 
and fashion to music and cinema, the city's charm has 
been well documented in popular culture. 

What's been most enduring is the relationship between 
movie stars and the city’s oldest couturiers— Audrey 
Hepburn and Givenchy; Jane Birkin and Hermes; and 
Marion Cotillard and Dior— there’s no doubt that style 
and screen merge effortlessly in Paris. 

We got actor Kangana Ranaut and leading fashion 
designer Manish Malhotra to spend 24 action-packed 
hours in this dynamic city, and capture their memories 
on the new Samsung Galaxy S6 Edge. 








I'm feeling this @dior dress. 
Can't decide on the coat. 
What do you think? 


SMS 09.45 




Love it! 


Go with the pink for sure! The detail on 

^ Ffw 

it is so clear, thanks to the QUAD HD 


Super Amoled Display on my Galaxy S6 


1 Edge that lets me see it in vivid focus. 


SMS 09.52 1 







The Galaxy S6 and S6 Edge pair rfietal 
and g^ass to create a collection of 
•multifaceted phones and accessories I 
fw. their style-forward users. 


new 5.T QUAD 

1 Display enhanc^;U|#'e^||rience 


M: “Great outfit. Let me 
take a new profile picture 


K: “I love it! I'm sending it 
to my friends— they are 
going to be so jealous!” 



Playing tourist in Paris. 
Eiffel Tower, check. Next 
on the list: the Arc De 
Triomphe, shopping at 
Le Bon Marche; buy- 
ing macaroons at Pierre 
Herme; getting sketched at 
Montmartre; and vintage 
shopping in Le Marais. 
The Eiffel is the perfect 
backdrop to shoot a video, 
especially with improved 
tracking autofocus now on 
the Galaxy S6 Edge. 
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“Paris to me is where fash- 
ion comes together. It’s an 
interesting mix of old and 
new. On one hand you have 
old French couture houses 
and on the other you have 
standalone stores supporting 
upcoming designers. It’s a 
dynamic city that leaves you 
transformed. My favourite 
area is the Marais where 
there’s a flux of upcoming 
designer labels, vintage and 
small independent stores.” 


“There is so much I love 
about Paris— the fact that it’s 
such an old city, driven by 
art and culture and luxury. 

I love the look of the build- 
ings, I love the fashion, the 
food, the shopping. Also, 
there’s a sense of anonym- 
ity I have in Paris that I find 
liberating.” 


Thel^alaxy S6 and S6 Edge come with 16mp rear and Bmp 
front camera and Auto Real-time HDR for better photos 
in low-light cpnditions. The Quick Laut^ch camera feature 
helps you get that perfect shot in less than a second. 


I love Paris in the springtime! Such a 
perfect day for a photo session. 


SMS 15.00 


Great shot! You look amazing. 
Where to next. Mademoiselle? 


SMS 15.05 
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Red carpet appearances make me 
nervous but a little party never hurt 
nobody! My @jpgaultier dress is uber 
modern and edgy— perfect for to- 
night— and the curved, borderless and j 
seamless edges of my new I 

Galaxy S6 Edge phone make it a great 
accessory. #24hoursinparis _ 
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Can't believe it's all conning 
to an end! :( :( :( 


But what a day it's been! 
And no better way to end it 
than with a bash! 


We'll always have Paris, 
Manish! <3 




#24hoursinparis 
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Galaxy S6 | Sdecige 

NEXT IS NOW 
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No trip would 
be complete 
without scuba 
diving or 
snorkelling 
on Mnemba 
Atoll... 
admiring 
the ocean’s 
blue tapestry 
onjambiani 
beach 
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This hotspot on the east African coast 
offers energetic Taraab music and a host of 
bizarre experiences (fancy visiting an 
ancient slave traders mansion?), says 

SHUBHANGISWARUP 

Until I visited Zanzibar, I didn’t know 
where it was exactly. It was one of those 
real places that existed as a fantasy on the 
peripheries of the map, like Timbuktu. 

Then I spent a month there working for 
Mambo, a culture and lifestyle magazine. 

For a blotch in the Indian Ocean, the 
place occupies quite a space in world his- 
tory. As an erstwhile hub in the slave and spice 
trade, Zanzibar has attracted historical figures 
such as Ibn Battuta and Vasco da Gama to its 
shores. The legacy continues: Prince Charles 
and Camilla Parker Bowles once held me up at 
a foreign exchange shop in Stone Town. 

The narrow and crowded lanes of Stone 
Town, the historic capital of Zanzibar and a 
UNESCO World Heritage site, are also associ- 
ated with Freddie Mercury’s childhood. Mer- 
cury was born as Farrokh Bulsara to a thriving 
Parsi community, imported here by the British 
Raj. As elusive as the Zanzibar leopard, another 
possibly extinct sub-species, it took me one 
month to track down the last two Parsis in Zan- 
zibar (they have gone into hiding to protect 
themselves from unbridled Mercury mania.) 


Its shores have attracted 
historical figures such 
as Ibn Battuta and 
Vasco da Ganna 


Be forewarned: 
most of the tours claiming to take 
you to the singer’s home are fake, and the cafes 
named after him are blatant ripoffs. For genu- 
ine Stone Town experiences, you are better off 
sampling the street food at Forodhani Gardens, 
dining at the teahouse at Emerson Spice Hotel, 
or attending Taraab concerts, the traditional 
music that combines North African, Arab and 
Indian influences. 

Zanzibar’s history is an embellished tale of 
ruthless slave traders who prized ivory over hu- 
man lives, bull fights, an adventurous princess 
who eloped and assorted revolts and revolu- 
tions. But for a deviant retelling of the island’s 
slave trade, I visited the erstwhile home of Tip- 
pu Tip, the island’s largest slave trader who 






More bang for youi 
- w 

Whether visiting your favourite poets’ homes in north-west England 
or teashop-hopping for a story in Yangon, travelling with a mission ' 
will give you better yields. Come aboard these unique- Vbgue 
journeys, featuring a selection of world-class experiences from 

Zanzibar to Zanskar 
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died in 1905, second in rank only to the Sultan. 
Despite its significance, Aspara, a whimsical 
junkie, rents out different rooms to poor immi- 
grant families from the neighbouring Pemba 
Island and Tanganyika, the mainland. He 
claims they share the mansion with Tippu Tip’s 
ghost and those of his slaves. All the ghosts are 
on friendly terms with each other. Apparently, 
some demand that Aspara have sex with them 
but he declines. Aspara’ s unique tour of the 
mansion takes you through the dingy basement 
where the slaves were kept, the dingy connect- 
ing floors where the translators lived, the dingy 
kitchen, and ends at the penthouse terrace, 
where Tippu Tip entertained VIPs. 

Aspara practises voodoo rituals in the VIP 
room, or so I’m tempted to believe when I come 
across a crocodile’s jaw, tufts of human hair, 
pieces of coral, coconut shells, coins and ele- 
phant tusks alongside melted candles and fake 
fluorescent flowers. 

On Unguja, the biggest island, there is a hos- 
pital called Mnazi Mmoja (‘one coconut’), a vil- 
lage named Mgeni Haji (‘the guests never 
came’) and Bububu beach, inspired by the 
sounds of the first train to arrive here. Hidden 
behind this poetic simplicity is a complexity dif- 
ficult to grasp. Zanzibar is a predominantly 
Muslim island with a traditional soul. It is im- 
possible not to notice the little girls frolicking in 
their tightly held hijabs on the beaches as tour- 
ists walk by in bikinis, sipping on beer. 

The full-moon parties at Kendwa Rocks, a 
popular bar at Kendwa beach, are a good site 



for anthropologists studying 
the island’s beach boy culture. 

Local men dedicated to the 
cause of looking like Bob Mar- 
ley flaunt their taut physique to 
find love or a chance at a better 
life, probably in the West. The 
women, mostly tourists, seem 
happy to oblige. 

But let’s face it, few tourists look 
beyond Zanzibar’s beaches, some of 
the best the African coast has to 
offer. No trip would be complete 
without scuba diving or snorkelling 
on Mnemba Atoll, jumping off the tid- 
al sandbars, admiring the ocean’s blue 
tapestry on Jambiani beach, all while 
sipping on Bongo juice. 

I ended up at the Kae Funk bar on the east 
coast one evening, without a swimsuit or 
change of clothes. On the beach, I was sur- 
prised to find tree trunks, branches and 
mangrove roots rising from the seabed, 
like gigantic sculptures. The water too was 
supernaturally calm and clear, despite the 
receding light. It seemed like I was the 
only one on the beach for a reason. After much 
speculation, I hung my clothes on the driftwood 
and swam naked into the sunset. As I floated on 
my back, I realised why people like to propose in 
such moments. It is easy to forget the rest of 
world and anchor all your hopes on a sinking 
star, as it illuminates your dreams and the un- 
documented shades of blue alike. > 



VOGUE PICKS 

Swim, snorkel, dive and feast on a 
day-long trip with Safari Blue, a local 
sea-adventure company. Safariblue.net 

Go for a sunset swim at 
Michamvi-Kae beach. 

Spend an afternoon walking on the cobble- 
stoned paths of Stone Town, soaking in the 
architecture, history and colourful palette. 
End it with an evening in the pop-up street 
food market in Forodhani Gardens. 


www.vogue.in VOGUE India April 2015 123 







The fish and 
paddy farms are 
characteristic of 
the Ziro Valley 


WE 




hati. Or if you’re lucky, you can score a short 
chopper ride to Itanagar. We weren’t lucky. 

The landscape changed dramatically as we 
rode. Developed highways became roads that 
were more crater, less road. Both states were 
flooded. Temples and homes were underwater. 
At night, my eyes opened to see our chain- 
smoking driver negotiating treacherous, sub- 
merged roads. Sleep was a safer option. 

Dawn came with a burst of misty tropical for- 
ests, lush river gorges and forested mountains. 
We arrived at the unpleasant concrete and sew- 
age-lined Hapoli, the only town amongst idyllic 
tribal villages. Only 15 minutes away were the 
scenic villages of Hong, Hari, Ziro and Bamin- 
Michi with their bamboo homes and mountain- 
fringed paddy fields. 


A FESTIVAL WITH A HEART 

The last frontier of Indian tourism, bordering 
Myanmar, Bhutan and China, Arunachal is 
home to about 26 indigenous tribes. And de- 
spite recent conversions to Christianity, many 
hold on to the Donyi-Polo animistic rituals. 

Until a few years ago, Ziro saw few visitors, 
but today, thanks in part to the Ziro Festival 
of Music, tourists pour in. The festival is big 
on environmental and cultural sustainability. 
Locals serve varieties of cooked fish at the fes- 
tival, paired with homemade wines and beers 
(apong). In its efforts to promote indigenous 
cultures, the stalls are stocked with local ware; 
elder tribe members congregate on a platform; 
and a plethora of bands from the seven sister 
states perform across the two stages. 


4/^cUle^^ 

ISHA SINGH SAWHNEY visits the off-the- 
map valley in Arunachal Pradesh— located 
5,500ft above sea level— for a music festival and 
returns with the sound of life 


Like its women, Arunachal Pradesh is tough 
and beautiful. 

One chilly September morning, we landed in 
Guwahati for the third edition of the annual 
Ziro Festival of Music. As mini buses lined up to 
ferry us across the border from Assam, the real- 
ity of the long journey dawned on us. The drive 
to Lower Subansiri takes 15 hours from Guwa- 






Apatani women 


The Ziro Festival 
of Music comprises 
two outdoor 
stages. Left: It 
attracts a young, 
vibrant crowd 


The festival featured some of the best music 
I’d heard all year. Itanagar’s homegrown folk 
fusion act The Omak Komut Collective’s lead 
singer (a Don 3 d-Polo head priest) sang local Adi 
tribe songs blended with jazz and funk. The all- 
girl pop rock band The Vinyl Records was 
fronted by a petite, raspy-voiced Arunachali, 
Cheyyrian Bark. Two of the four stunning Tet- 
seo Sisters from Kohima sang and danced to 
Nagaland’s oral traditions of Li. Aizawl’s Fred- 
dy’s Nightmare presented his ferocious mix- 
ture of rock ‘n’ roll, blues, grunge, alternative 
and punk. Matching that adrenaline were Di- 
mapur rockers We The Giants and Shillong- 
based indie-pop act Street Stories. And through 
it all there were gallons of rice wine passed 
around. “One variety is made from rice,” ex- 
plains a wizened stall owner, where I quaff my 
umpteenth bottle, “and another rice and wheat 
mixed.” With this brief taster of indigenous cul- 
ture, I curiously headed into local villages. 


THE APATANI LIFE 

In the nearby Bamin-Michi, a predominantly 
Apatani village, women sat inside a bamboo 
cane slatted house. Outside, men drank whis- 
key and gambled. They’re celebrating the birth 
of a child, and I’ve gatecrashed with their neph- 
ews, Tabo and Tabyo, who I met at the festival. 

It’s warm and raucous. Food and smoke im- 
pregnate the air. At the traditional 
double-level stove in the centre of 
the room, firewood is stored. 


clothes and meats dried, and food is slow- 
cooked. “For two days we’ve cooked for the 
party,” an aunt tells me. “We came at Sam to- 
day.” A lot takes place at Sam in the Lower 
Subansiri district. Apatani women, famous for 
their tattoos and nose plugs, wake up before 
the crack of dawn to start their day in the fields. 
“Earlier men would work with us. Now women 
go alone,” pipes in another. They hoot with 
laughter. The men have been up all night 
playing cards. 

As we eat, different varieties of chilli powder 
are pointed out to me. Mixed with dried fish 
(nii), among other things, this essential ingre- 
dient accompanies soup, rice and meat. 

On the drive to Hong village, the boys explain 
that the tattooing, which started because the 
N 3 dshi tribes would abduct Apatani woman, 
stopped in the ’80s with the influx of Christian- 
ity. The two tribes signed an agreement. 

Like the rest of India, there’s a tussle be- 
tween the new and old. The boys know little 
about their roots and cannot answer all my 
questions. We fill in the blanks by stopping 
strangers who invariably turn out to be related 
to one of them. Modernisation happened at a 
shocking pace here. Our driver says it’s collo- 
quially referred to as “Japatani” — Japanese- 
like. Educated young people aren’t interested 
in their parents’ paddy fields. 

Nending Omo, a 34-year-old English pro- 
fessor who moonlights as an emcee, reckons 
that despite the government’s patronage (the 
Minister of Home Affairs inaugurated the 
festival), there were disapproving rumbles 
amongst older generations. “Older people 
complained about the open drinking and 
thought there was free sex everjrwhere!” 

That complaint aside, it is the very at- 
mosphere that makes the festival a must- 
visit. From noon till 10pm, the music sere- 
nades us as much as overindulgent locals 
feeding us fish steamed in bamboo shoots. 

The bustling business has somehow made 
sure that some hostilities 
turn to praise. > 


The festival 
featured some 
of the best 
music I’d 
heard all year... 
Itanagar’s The 
Omak Komut 
Collective sang 
Adi tribe songs 
blended with 
jazz and funk 



getting THERE 

Fly to Leh and then 
rent a car up to 

Zanskar Valley 






For award-winning photographer SANKAR 
SRIDHAR, who spent over 17 years traveil|ng 
across Ladakh, the treacherous Chadar wllk 
trumps even the Grand Canyon experience 

“Though it’s been nine years since I last walked the 
Chadar, it remains an unmatchable experience. And 
why not? There aren’t too many treks that take you 
through a gorge deeper than the Grand Canyon at 
places, over a river in turn frozen and thawed, and 
through transient landscapes carved by the cold. It is 
a thrill unlike any other, but equally, for those lucky 
enough to walk it with the Zanskaris, a testament to 
the human spirit of adaptability and survival.” 



GETTJNG THERE 

Republic) and then 
take a train or bus to 

i\arlovy Vary 



CMju^Li'tvto T'lveyGr'nt/nAy 

In the Czech spa town of Karlovy Vary stands 
the charming Grandhotel Rupp, the inspiration 
behind Wes Anderson’s Oscar-winning movie, 
finds AARTI VIRANI 


Though it’s been nearly 700 years since a German 
king stumbled upon the healing waters of Karlovy 
Vary (also called Carlsbad) on a hunting expedition, 
the western Czech countryside (a two-hour bus ride 
from Prague) continues to attract spa-seekers eager 
to take a dip in one of its 12 thermal springs. It’s also 
the site of the luxurious, Neo-Baroque marvel, the 
Grandhotel Pupp, whose magical exteriors, 
gargantuan chandelier and expansive 
hallways served as inspiration for Wes 
Anderson’s madcap 2014 comedy. 

The Grand Budapest Hotel. If it’s a 
natural cure you’re after, grab a 
spout cup from one of the countless 
souvenir vendors and make your way 
to the town’s most impressive geyser, 
the Vrfdlo, which spouts water to a 
height of almost 12 metres. 


VOGUE PICKS 

Watch a movie at Bio Oko, an alternative movie theatre where row 
seating is swapped for vintage cars and beach chairs. Biooko.net/en 

Shop at Pour Pour; neon leather satchels. Gummy Bear earrings 
and animal-print pottery are just some of the off-the-wall 
accessories at this eclectic boutique. Pourpour.cz 
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y ct/ttfo'tt^ ^ 

At every corner, the ubiquitous Burmese 
teashops are a meeting point for travellers and 
locals. SHUBHANGI SWARUP returns with 
a newfound love for mooncakes 

In Yangon city, a teashop or tea stall thrives in 
every lane and corner, spilling onto the pave- 
ment with its plastic furniture and burgeoning 
clientele. Through the decades of dictatorship, 
economic isolation and political turmoil, the 
teashops seem to have grown uninhibited. All 
you need to do is walk to find one. 

They serve two kinds of tea. The green tea is 
free-flowing like water, constantly replenished 
from thermos flasks on each table. The black 
tea is served by the cup with a South East 
Asian twist — condensed milk. If you’re a spe- 
cial guest, you can have an entire can of My 
Boy, the local brand of condensed milk, 
to yourself. At Seit Taing Kya, a 27-year-old 
teashop in the crowded streets of Myaynigone 
that serves more than a thousand customers a 
day, I had the added privilege of mooncakes on 
my table. A Chinese pastry filled with lotus 
seed or red bean paste (sometimes even an en- 
tire egg yolk in the middle), the delicious 
bakes made the conversations I was about to 
have palatable. 

I was here to interview U Aung Htaik, the 
60-year-old owner of the teashop and an ex-po- 
litical prisoner. The plight of political prisoners, 
especially in the previous century, is a critical 
aspect of research for my work-in-progress nov- 


The Shwedagon 
Pagoda 




el. Faultlines. The quest 
took me beyond the geo- lil YangW^A^ 
metric grid of downtown 
Yangon, its manicured 
avenues and heritage co- 
lonial architecture. It took 
me to the Bangkok-style 
malls, frequented by 
young denim-clad and tat- iSS-W '*41^ 

tooed activists. It com- 
pelled me to visit the fj rT" 1 I Mm 
Shwedagon Pagoda at sun- yjp jE 

rise and pray, unable to rec- -tK# 
oncile the tales of torture. . -M ^ J f J 

Through his interview, 

Htaik never ceased to be a 
host, introducing me to dif- 
ferent items from the menu. 

The samusa salad, he 
claimed, was an Indian dish. 

It was a meat-filled samosa 
crushed over a bowl of chickpea gravy, sea- 
soned with fresh mint leaves, tomatoes and 
onions. The Burmese have re-interpreted 
our cuisine by adding meat to everything, 
even the innocuous chaat. I was impressed! I 
At first glance, the varied menu in a f 
teashop seemed like a mishmash of Chi- 
nese, Indian, South East Asian and West- 
ern cuisines. The Danish pastries, cinnamon 
rolls, crispy bean rolls, duck noodles, chicken 
prata, mutton leg curry served with naan, rice 
noodle salad and potato puri belong as much to 
another culture as Myanmar. But like the 
country’s character and its past, its teashops 
were unique. > 


/ VOGUE PICKS 

Visit the Shwedagon Pagoda— the most sacred 
Buddhist shrine in Myanmar— at sunrise for a 
sublime experience. 

Spend an evening in downtown Yangon admiring 
the diversity of Anglican cathedrals, an Armenian 
church, Hindu temples, mosques and synagogues 
amidst the Victorian-style Strand Hotel 
tv (channel Rudyard Kipling and Somerset j 
Maugham and order fish n’ chips). / 







Jylooncakes are 
Chinese pastries 
served with tea ‘ 
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The Burmese 
have 

re-interpreted 
our cuisine by 
adding meat 
to everything, 
even the 
innocuous 
chaat. I was 
impressed! 
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horse willow mask. He’s part of a merry group 
of mummers, another Irish legacy. Friendly vil- 
lage folks are gathering, coffee and sandwiches 
are passed around. A tall man with a curly 
blonde mop of hair arrives with freshly baked 
scones. “Must ’ad with pineapple jam,” I’m ad- 
vised, almost threatened. Fifteen of us newly- 
minted muckers (friends) — Europeans, a lone 
American and I — ^pile into a bus and, curving 
around the Glenelly river, pass the sleepy lanes 
of Plumbridge village. Someone cracks an in- 
delicate joke and the bus explodes in guffaws. 
By the time we reach the village crossroads, 
leading in five different directions to the stun- 
ning Sperrins Mountains, I’m all set to head 
out for a wee dander. 


■ Sloshing through the wet and wild 

‘ landscape of Northern Ireland, APARNA 
PEDNEKAR revels in the pastoral life- 
picking wildflowers, smelling daisies and 
even shaking a leg with a man in a horse mask 

It’s 11am on a sunny Wednesday and I’m 
standing on the edge of a large field, clutching a 
green Brigid’s Cross, staring out at a fetching 
group of lads engaged in a game of Gaelic foot- 
ball. I’ve woven my straw cruciform — an Irish 
tradition harking back to the Pagan sun cross, 
meant to protect homes from fire and other 
evils — with my own clumsy hands under the 
tutelage of a friendly Irish lady. I’ve also just 
danced around the makeshift community tent 
for two minutes with a gentleman wearing a 


* group or 
mummers 


ISOLATED SPLENDOUR 

Running along the counties of T 3 n:-one and Der- 
ry, the Sperrins aren’t as famous as their neigh- 
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bour, the Ulster range. (The 280-mile Irish-Ul- 
ster trail was added just last year to the 
International Appalachian Trail, which at- 
tempts to connect the mountains created when 
the ancient continent Pangaea was formed 300 
million years ago.) But they’re no less dramatic, 
with the added promise of isolation and zero 
shaming if you’re just out to smell the daisies. 

We ramble along, picking and chewing on 
wild flowers and berries growing amidst beds of 
purple-hued heather. The pace and scenery is 
idyllic, and the names are terribly dreamy. Like 
Butterlope Glen. We walk past this striking gla- 
cial meltwater valley, stopping to inspect se- 
cluded relics of Bronze Age homes. 

THAT SINKING FEELING 

On the way back from the cheerful tombs, 
things start getting a little slippery. I’m the 
only one in loafers. Starting to slosh through 
the deceptive marshland, I land, bottom first, 
on what feels like a chubby, spongy bed of grass. 
It’s hilarious the first 10 times. The eleventh 
time onwards, the comedy subsides; the sinking 
holes turn a tad sinister. 

Owing its nature to glacial formation some 
20,000 years ago, the Sperrins bogland is a mas- 
sive layering of peat and the indigenous sphag- 
num moss. Besides tripping unsuspecting trek- 
kers, it has long provided hiding grounds for 
commodities ranging from jewellery to dead 
bodies! I clutch at the tall grass for support. 
The aforementioned curly haired man, Law- 
rence McBride — ^he owns Far & Wild, the out- 
doors company managing the walks — ^patiently 
keeps me company, occasionally grabbing my 
backpack to bolster me, while the others, wear- 
ing trainers, march ahead. “Bogholes range 
from two to 12 metres deep,” he deadpans, just 
as my foot sinks deliriously into a grassy hole. 
Just then, it begins to drizzle. 

You got to love the Irish sense of humour. 


VOGUE PICKS 

Participate in a performance with The 
Armagh Rhymers, Europe’s most celebrated 
folk theatre ensemble. Armaghrhymers.com 

Visit the Ulster American Folk Park, an outdoor 
museum that recreates the lives of 18th- and 
19th-century Irish immigrants. Nmni.com 

Go for gold! Around County Tyrone, rent a 
pan from the Sperrins Heritage Centre 
and dip into the streams around the hills. 

If you’re lucky, you’ll get 
some gold dust. 



iOe/Tti/ry iyrxtit 
oftU^Ljci^ 

If the scenic imagery of the 
English countryside doesn’t 
draw you closer, its famous 
residents will. SANA 
GOYAL pays a visit to 
homes of literary greats 
like Wordsworth 

Although recent years 
have had camera-clad tourists 

commercialise the Lake District area, its 
literary and lyrical legacy remain undeniable. 

Its landscape is known to have whetted the 
aesthetic appetite of creative minds since the 
18th century. Made famous by the Romantic 
poets— or the Lake Poets’— Lake Windermere 
and its five lakeside villages make for a 
postcard -perfect literary trail. 

The quaint village of Grasmere is situated a 
short and scenic bus ride away from Ambleside 
Waterhead pier. In the summertime, Grasmere 
is populated with literary pilgrims visiting 
Wordsworth’s 18th-century abode. Dove 
Cottage. We took a tour around the cosy corners 
and old fireplaces and discovered the poet’s 
treasured relics, all impressively maintained by the 
Wordsworth Trust. Not far is the Jerwood Centre, a 
museum of manuscripts archiving the works of the 
Romantics— including Keats, Shelley and Byron. A 
little further, Wordsworth is buried in St Oswald’s 
Churchyard; his gravestone engraved with his 
celebrated poem, ‘Daffodils’. The nearby village of 
Keswick, home to fellow Romantics Samuel Taylor 
Coleridge and Robert Southey— who lived at Greta 
Hall— is now a Georgian-style B&B. The lakes also 
pay homage to painter John Ruskin and authors 
Thomas de Quincey and Beatrix Potter. > 




VOGUE PICKS 

Plan a hike to the Scafell Pike— 
the area’s highest mountain. 

Spend a day with Peter Rabbit at the 
World Of Beatrix Potter Attraction in 
Bowness. Hop-skip-jump.com 

Sample the Kendal Mint Cakes (available 
in any number of quaint little shops in the 
area) and visit Sarah Nelson’s Grasmere 
Gingerbread Shop to try out her 
delicious homemade gingerbread. 


Not far is 
the Jerwood 
Centre, a 
museum of 
manuscripts 
archiving the 
works of the 
Romantics — 
including 
Keats, Shelley 
and Byron 
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In her sari hunt, from Benaras to Kanchipuram, 
SUKANYA SHAH covers the whole nine yards 

The sari is that inextricable Indian element woven 
richly into the historic and cultural threads of the 
country. Inspired by sacred texts, bygone kingdoms, 
ancient architecture and nature, these traditional silk 
weaves remain India’s artistic (and sartorial) legacy to 
the world. 

As an eager bride-to-be, three years ago I pored 
over pantones of silk in the little hamlets of 
Kanchipuram, accompanied by a troop of doting 
aunts. Crossed-legged on bamboo mats, three 
generations of weavers sat across, discussing several 
jewel-tone combinations in chaste Tamil, towards 
what would become 57 bespoke Kanchipuram saris 
for my trousseau. 

Amidst all that weaving glory, a report by the 
Economist came to me like a rude reminder— a 
well-defined portrait of the two sides of globalisation, 
it traced the hype as well as homicide of India’s most 
treasured art form. In a bid to save and savour, I set 
off on a silk route and rediscovered four cherished 
weaves— “historic centres of patterned silk weaving in 
which the past casts its shadow on the present,” as 
Rta Kapur Chishti, author of Saris, puts it. 



^nto 


C9// 05 




pick 


NORTH: BROCADES 
OF BENARAS 

On the banks of the holy Ganges, you are 
most likely to find yourself fenced by 
blinding colours. The intense chromatic- 
ity mirrors itself in the rich silks and 
brocades, typical to Varanasi. Each 
weave, which takes three 

artisans over 40 days on 
an average, renders 
imposing motifs on 




^Pfn 


layers of hand- 
woven silk and is 
famed for the 
interplay of gold 
and silver thread 
that enliven the sari 
to two-dimensional 
splendour. 



EAST: THE BALUCHARIS OF 
BENGAL 

To the north of Kolkata, onboard 
the historic Hazarduari Express, 
make your way to Murshidabad, 
the birthplace of Baluchari. Even 
in this land of literary and artistic 
greats, the Baluchari weave 
continues to be one of its best 
exports, second only to Tagore. 

Separately dyed, untwisted 
strands of silk are amalgamated 
into the loom to create dense, 
no-fuss brocade. Resisting stark 
contrasts, the Baluchari, in primary 
colours, is woven on tussar silk and exemplified with 
scenes from the Ramayana and Mahabharata as well 
as Mughal motifs. 




WEST: IKATS OF GUJARAT 



Amidst Patan’s dusty chaos, 
traffic and piquant aromas of 
fried delicacies, the handloom 
industry and its offerings make 
the trip to Gujarat mandatory on 
this silk route. Of Missoni-an 
fame, the ikat or patola features 
fascinating single- and double- 
weave adaptations. T raditional 
motifs marry geometric form, 
making this ikat a versatile, 
two-way wear. Self-assured 
salesmen and congenial 
boutique owners will 
hardsell a dizzying range of 
saris over endless cups of 
cha. Here’s an insider 
secret though: donning 
your great-grandmother’s 
200-year-old patola is prized 
over that freshly-crafted number 
gleaming in the window display. 



SOUTH: TEMPLE SILKS OF 
TAMIL NADU 

The gong of bells in ‘the town of a 
thousand temples’ makes for daybreak 
in Kanchipuram. Two hours from 
Chennai on the NH4, the one-time 
capital of the Pallava dynasty sits 
pretty with its myriad mystical 
temples, home-run eateries and 
hamlets of handlooms. It’s com- 
monplace to see a fourth-genera- 
tion weaver from the ethnic Devan- 
ga community live his legacy as he 
directs highly skilled weavers on 
the loom. The Kanchipuram 
(also known as the Kanjee- 
varam) is one of India’s most 
popular weaves with its 
palette of jewel tones, bold 
contrasts and exquisite pure 
gold threads. 
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La Pedrefa is ■ 
more scuJp'fur§^‘T 
less building, 


Parc Guell, a taxi ride away, where buskers 
add to the charm of the public garden. With your 
walking shoes on, trek all the way to the top for 
a most spectacular view of the city. 

As impressive as these structures are, nothing 
had prepared me for how I felt when I found my- 
self inside his magnum opus. La Sagrada Famil- 
ia, whose construction started in 1882. It is set 
for completion in 2026, to coincide with Gaudi’s 
100th death anniversary. When Gaudi died in 
1926, tragically hit by a tram metres away from 
the cathedral, only one of its four towers was 
constructed. On completion, it will be the world’s 
tallest church. 

Maybe it’s the the bright sunlight streaming 
in through the stained glass windows, or the 
towers created to resemble a thicket of trees, or 
the haunting Hallelujah chorus, but it’s all a bit 
overwhelming. If your design sensibility is all 
white spaces and clean lines. Gaud! is an assault 
on the senses. But like it or hate it, one thing is 
for sure: when in Barcelona, Gaudi certainly 
seeps into your skin. ■ 
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In the land of tapas and tipple, RENUKA 
JOSH I MODI gets heady strolling through the 
eccentric architects playground 


getting THERE 

Fly to Barcelona 
(Spain) 


In Barcelona, you can either take a bus that will 
take you to all the iconic structures designed by 
the Art Nouveau Catalan architect Antoni 
Gaudi or you can do it the way Gaudi intend- 
ed — ^unhurried, the whimsical buildings show- 
ing up as you walk along, as you turn a corner, 
or look up at the sky. “God is in no hurry,” he’s 
believed to have said in response to the many 
delays that interrupted his projects. 

Here, Gaudi shows up at the most innocuous 
places — in street lamps, on salamander park 
benches, as gargoyles, and even in mosaic spiral 
patterns printed on scarves sold for a few euros 
by enthusiastic hawkers. 

So, wrap that scarf around your neck, and set 
off. Start at La Ramblas, heading down the 
street towards the gothic quarters of Placa Reial 
to spot the spectacular ornamental iron gas- 
lights, Gaudi’s first public commission. Contin- 
ue along La Ramblas and go past the Plaza de 
Catalunya (don’t forget to take a quick sartorial 
pit stop at El Cortes Ingles, one of Spain’s most 
popular department stores). A few blocks ahead, 
you’ll cross Passeig de Gracia, where you’ll come 
across the iconic Casa Batllo. You won’t find a 
single straight line in your field of vision. Its dra- 
matic skeletal framework lends it the moniker 
of ‘House of Bones’. Then, you must walk across 
to another Gaudi gem — Casa Mila. 

After a visit inside these buildings, head to 


VOGUE PICKS 


If you’re a football fan — or if you’re travelling with 
one — head to Camp Nou. It has been home 
to FC Barcelona (or Barga, as it’s affectionately 
know to fans) since 1957. 


Grab a drink at a beachside chiringuito. There are plenty 
of these small bars dotting the beaches of Barcelona. 


Visit the Museu Picasso. Artist Pablo Picasso had a 
strong connection with Barcelona, and the museum 
here houses more than 4,000 of his works. 
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Guns and roses 

What can a beauty pageant tell you about the human 
spirit? Legendary war correspondent CHRISTIANE 
AMAN POUR— who has travelled to more conflict zones 
than tourist spots— speaks to Vogue about coiff^ 
a form of resistance. By ANINDIJA GhtOSE 






Amanpour has reported 
major crises in Palestine, 
Somalia and Bosnia, 
amongst others 


Is there a time for kohl and lipstick ? 

A time for curling hair? 

Is there a time for high street shopping? 
To find the right dress to wear 
Here she comes! Heads turn around 
Here she comes! To take her crown... 

Is there a time to turn to Mecca? 

Is there time to he a beauty queen? 

-Miss Sarajevo', written by Bono and Brian Eno 


When Christiane Amanpour was 
stationed in Sarajevo by CNN to 
report on the Bosnian War in the 
1990s, she recalls women rushing 
to beauty parlours the minute the 
electricity or water supplies were 
temporarily restored. “The par- 
lours would open all over town 
and women would line up to get 
their hair done or re-dyed. . . look- 
ing good was their form of resist- 
ance to the horror that was being 
inflicted. That is a very strong 
memory for me. To look good and 
to be able to face the world is also 
a form of resistance,” she says. 

From 1992 to 1995, the British- 
Iranian Amanpour — who has re- 
ported major crises in Iraq, Af- 
ghanistan, Palestine, Iran, Israel, 
Somalia and Rwanda, amongst 
other conflict zones — was 
amongst the dedicated clutch of 
war correspondents who com- 
pelled the world to pay attention 
to the atrocities in Bosnia. She 
had many adventures herself: for 
one, an unexploded cannon shell 
fell into her hotel. 

While U2 and Pavarotti’s haunt- 
ing rendition of the song ‘Miss Sa- 
rajevo’ — and Bill Carter’s docu- 
mentary Miss Sarajevo (produced 
by Bono) about a beauty pageant 
held in the midst of war-torn Sara- 
jevo — are lasting memories of the 
period, many would remember 
Amanpour’s daily reportage in her 
trademark olive-green parka. 
Over a phone interview from the 
CNN office in London, Amanpour 
spoke to Vogue about travelling for 
pleasure, keeping up appearances 
and making war zones home. Ed- 
ited excerpts: 


As someone who has trav- 
elled extensively for work to 
conflict zones, what does travelling for 
pleasure mean to you? 

Travelling for pleasure complements all the 
travel I do for war and crisis. You see the world 
in a different way, you focus on different as- 
pects of the country. Interestingly, I’ve never 
travelled to India for pleasure. I’ve only trav- 
elled for work. . . the last time was about seven 
years ago to meet the Dalai Lama in Dharam- 
sala. So, in my head, when I think about my > 
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“It’s very 
important as a 
human being 
to try and 
maintain your 
personal faith 
and dignity 
amid difficult 
circumstances” 


next vacation, I really want it to be India. And I 
don’t just want to go to New Delhi or visit the 
Taj Mahal; I want to see as much as I possibly 
can, from the beautiful beaches in Kerala all 
the way up to Rajasthan. I also want to visit the 
erstwhile princely kingdoms. I like to try and 
round-off my view of a country so that I don’t 
only see the problems and the challenges but 
also the fantastical aspects of its cultural life, 
geography and wildlife. I’m big on Indian food: 
tandoori, naan, saag, the prawn, chicken and 
lamb curries, the yoghurt sauces (there’s a Per- 
sian dish that’s very similar to raita). 

In a 2010 New York Times interview, 
when asked about the worst of war-zone 
living, you said it was “frivolously trying 
to keep a sense of personal dignity amid 
massive deprivation.” What was your 
one indulgence while in a war zone? 

I’ve been in the worst of the famine zones in 
Somalia in the ’90s. I’ve lived in terrible condi- 
tions during the genocide in Rwanda. And for 
years. I’ve reported on the genocide and ethnic 
cleansing in Bosnia. It’s very important as a hu- 
man being to try and maintain your personal 
faith and dignity amid difficult circumstances. 
I’ve watched people try and keep clean, try and 
find some clean water to wash their face, their 
clothes. I’ve watched them try to maintain a 
sense of humanity; to do their best not to suc- 
cumb to the forces that are trying to dehuman- 
ise them. Obviously, this is more important for 
those who are caught up in this, but it’s equally 
important for me as a journalist. You have to 
make sure that even if you can’t have a shower. 


you try to clean yourself with baby wipes, brush 
your teeth, wash your face. That you present 
yourself to the world in a way that you can be 
dignified and, as I say, look people in the eye. 

And the people of Sarajevo during the 
Bosnian War exemplified this... 

Definitely, one of my most important lessons in 
this was during the siege in Sarajevo. It lasted 
for years and people, at the early stages, were 
literally forced to eat leaves and grass. There 
was a time they weren’t getting any food. It was 
incredible to watch them burn their furniture 
and books for heat during the winters; to watch 
the women — ^these were modern women — 
make time to go to the hairdresser. 

Were you there when the famous beauty 
pageant was held? 

Yes, I covered it. There were classical music 
concerts in basements, beauty pageants, plays. 
All of this despite the fact that every time you 
stepped outdoors you risked being shot. It’s 
heart- wrenching when you watch people in dis- 
tress struggle to do what are ordinary things 
for many, many people around the world. 

How do you make your war zone 
living quarters homely? Do you have 
any rituals — family photos, clean 
bedspreads? 

I don’t, actually — ^because I try to live as close 
to the situation as possible without separating 
myself with a layer of imported luxuries. So no 
rituals except the pictures of my son, which are 
always with me wherever I go. ■ 
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WHO: 

STELLA JEAN, 

DESIGNER 

WHAT: DISCOVERING ROOTS 
WHERE: HAITI 

The metissage and the socio-cultural 
syncretism that I bring to my collections 
are perfectly represented by Haiti. This 
is a nation of mixed people— Arawak 
Indians, Africans from Cote dOr, Spanish, 
English and French— and it helps me 
convey, through my work, a new concept 
of multiculturalism. That’s why I decided 
to materialise my experience by mixing a 
masculine striped shirt, representative of 
my Italian father, with wax design motif 
fabrics representing the African roots of 
Haiti, my mother’s native island. 

Haiti is the first independent black 
republic in the world (1804). It is the only 
Caribbean island to have its own artistic 
movement, the Art NaVf, and the Victorian 
architecture of the Gingerbread houses is 
breathtaking. When visiting keep in mind 
that elegance and attention to detail are 
very much appreciated; the care of hair, 
hands, make-up is a priority. Here is my 
dream itinerary through the country: 

1. The remains of the 19th-century Sans- 
Souci Palace and the UNESCO World 
Heritage site of Citadelle Laferriere. 

2. Jacmel, the artists’ town where you can 
visit the artists’ atelier, inside their colonial 
mansions, each in a different colour, in a 
perfect Hemingway atmosphere. 

3. The Bassin Bleu waterfalls and the Valley 
of Orchids. 

4. Seguin Village in the national park La 
Visite, where you can discover a pine forest 
in the middle of the Caribbean. 

5. A Caribbean dance lesson in the historic 
school Artcho by Jeanguy Saintus. 

6. A Haitian Nouevelle dinner at Papaye, 
jazz at the Yanvalou Cafe, and on 
Wednesdays, after dinner at the Oloffsoi 
Hotel, stay on for the Vodou rock concei 


STYLE, 


; NEWS AND OPINIONSj 




at wort 


Hr 


JHE PLACES 

THEY GO 


“Travelling— it leaves you speechless, 
then turns you into a storyteller,” said Ibn 
Battuta. For our annual travel special, we 
bring you the worlds best designers and 
their stories of journeys far and wide 
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WHO: 

WARIS AHLUWALIA, 

JEWELLERY DESIGNER, 

HOUSE OF WARIS, AND ACTOR 
WHAT: BEING ONE WITH NATURE 
WHERE: THE KALAHARI DESERT 

Not so long ago, I went on a magical trip to a 
land quite far from my own. It took 17 hours 
before I found myself in Johannesburg, South 
Africa. From there it was onto a smaller plane, 
with a stop here and there. 

First, we visited the Malenkwana Primary 
School, supported by the De Beers group, in 
a rural community in Limpopo, South Africa. 
Our next stop was the Tswalu game reserve in 
the vast Kalahari Desert. This was a chance to 
understand the importance of conservation— to 
be just a few feet away from a lion and his pride 
and to search day in and day out for the elusive 
rhino! We were lucky enough to see lions, 
zebras, giraffes, impalas and hundreds of birds. 

As darkness fell, we’d look up at the night 
sky and see the Southern Star guiding us. As 
Henry David Thoreau said, “In wildness is the 
preservation of the world. ” 


Valentin 
Yudashkin. Below: 
a sketch from his 
‘Ballet’ collection 
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WHO: 

VALENTIN YUDASHKIN 

DESIGNER 

WHAT: A CULTURAL TOUR 
WHERE: ST PETERSBURG, RUSSIA 
The northern capital of Russia has 
tremendous historical traditions that impress 
and inspire. You have to be ready to visit a 
variety of museums and to take long walks to 
appreciate the magnificent architecture. 

PACK: Don’t forget to take with you suitable 
clothing (jeans, sweaters and cardigans) and 
comfortable shoes. The weather in the city 
located on the Neva river is uncertain so, as in 
London, you absolutely must carry a raincoat. 

SEE: Of course, the State Hermitage 
Museum is the most popular tourist spot. 

But I like to visit the Russian Museum. 

Here you can see works of famous Russian 
artists, touch Russian history and its national 
traditions. The national costumes of the 
painter Makovsky for example, inspire me 
with their expressiveness and bright colours. 
His works influenced me to create my recent 
haute couture collection that I named The 
Dedication to Makovsky’. I used the typically 
characteristic colours of the painter’s palette- 
red, gold, silver and white— as well as some 
elements of traditional Russian costume. 

EXPERIENCE: Another of my favourite 
places in St Petersburg is the Mariinsky 
Theatre with its splendid performances and 
beautiful ballet. Just after my first visit, I had 
the idea to create a haute couture collection 
titled ‘Ballet —light, airy, free and refined, 
like the performances at one of the oldest 
and most famous theatres of Russia. To visit 
the ballet, please don’t forget to take a little 
cocktail dress with you. 


STAY: The W hotel, li s very modern and 
trendy with great service. Indulge in some 
of their signature cocktails at the lounge bar 
or relax on the veranda, which has the most 
splendid view of the Isaakievskiy Cathedral. If 
you go there during the White Nights Festival, 
it’s a memory you will never forget. > 
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WHO: 

KRISTY CAYLOR, CEO AND 

FOUNDER, MAIYET 

WHAT: SUSTAINING CRAFT IN MODERN 
FASHION 

WHERE: VARANASI, INDIA 

India is an inspiration for prints and patterns. The j 
environment is sometimes harsh and the villages I 
remote— no matter, the women still look gorgeous. I 
In seasons past, weVe used the exceptional * 

combination of colours found in some of the women’s 
saris as a base for layouts in our block prints and batiks. 
We incorporated bright pops of turquoise and pink in 
minimal colour palettes of grey, dark blues and greens. 


fCRRAdNI , BLOGGER, 
THE BLONDE SALAD 
WHAT: RESTAND 
RELAXATION 
WHERE: HAWAII 
The Blonde Salad never stops, 
so what was it about Hawaii 
that had you so captivated? 
The people, the culture and 
the landscapes. The sunsets 
are breathtaking. The Kilauea 
volcano is incredible. Mauna 
Kea is magnificent, and the 
aloha spirit makes Hawaii a 
paradise. 




EDITOR’S 

Head to the Kilauea 

Lighthouse on the 

island of Kauai for a 

stunning view 


What were the highlights of 
your trip? 

I have been to the relaxing Kauai, 
the least commercially developed 
of the Hawaiian islands. Waterfalls, 
scenic drives and more than 60 
beaches dot the landscape. I really 
enjoyed starting my day with a 
sunrise hike up Sleeping Giant. 
Also, the Na Pali Coast offers 
some of the most jaw-dropping 
scenery you’ll ever see. It’s no 
wonder it won star status as the 
filming location for Jurassic Park. 

What did you pack? 

La Roche-Posay Anthelios Mineral 
Tinted Ultra-Light Sunscreen 
Fluid SPF 50, a rain jacket, 
shorts and T-shirts, swimsuits, 
sunglasses, lip balm with SPF, a 
visor, and mosquito repellant. 

And, of course, a camera with 
lots of memory! 

What are the must-dos? 

Eat: Pink’s Creamery 
Stay: St Regis Princeville Resort 
See: Hanalei Beach, Na Pali Coast, 
Kauai Museum 


WHO: 

NAMRATAJOSHIPURA, DESIGNER 

WHAT: HIKING THE KUARI PASS 
WHERE: GARHWAL HIMALAYAS, INDIA 

A warm welcome awaited our group as we reached Ramani 
village (located in the Mandakani Valley), which is the starting 
point of the Curzon Trail route to the Kuari Pass. It took us 
four days to ascend the steep climb to the Kuari 

Pass at 3,700m through a broad trail. Kuari 
Pass offers a grand view both towards the 
south, from where we had climbed, and 
M towards the north in the Dhauli Ganga 

f Valley, where multiple peaks are visible. 

The trail from Kuari rises marginally 
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WHO: 

IMRAN AMED, FOUNDERAND 
EDITOR, THE BUSINESS OF FASHION 
WHAT: A DIGITAL DETOX 
WHERE: THE ANDAMAN & NICOBAR 
ISLANDS, INDIA 

I have an addiction problem. 

As the founder of The Business of Fashion, a 
blog-turned-global website with a community 
of more than 2 million followers across 
multiple digital platforms, my digital behaviour 
is probably more like that of one of those 
notorious millennial, tethered to several digital 
devices at all times, than someone of my own 
age. I use my phone to order my groceries, to 
guide my daily meditation, track the traffic and 
key metrics on my website, and to speak to my 
family and friends, especially my four-year-old 
niece, Raeya, in Canada. 

The prospect of switching off from all of that 
was appealing and daunting at the same time. 

As much as technology has made me so much 
more efficient, enabling me to run a small but 
global company from where I happen to be, at 
times it feels like the technology is running me, 
as opposed to the other way round. 

The Andaman & Nicobar Islands have been 
on my must-visit list for over a decade, when a 
friend told me about the crystal-clear water and 
tropical seclusion she found during her time 
there. The added bonus is that the island has 
virtually no digital connectivity. 

When I arrived at the Barefoot Resort 
on Havelock Island, the hotel manager 
proudly announced that they had no 3G 
mobile connections that work, no high-speed 
broadband, no television, no newspapers. 
Virtually nothing from the outside world. 

At first, I was a bit twitchy trying (in vain) to 
find a connection that might work somewhere 
on the tiny island. But slowly, the instinct to pick 
up my phone to check email or Instagram or 
Google Analytics began to wane. After a few 
days, I stopped charging my phone. 

My attention span increased and I immersed 
myself in books and magazines like I did when I 
was a child. With less noise in my head, creative 
ideas also began to flow as I began to think 
about what I wanted to achieve professionally 
and personally for 2015. 

There’s nothing better than a digital detox to 
start the year with creativity, freedom and peace. 


WHO: 

CAROLINE ISSA, 

EDITOR, TANK and BECAUSE 
WHAT: THE INSIDER 
SECRETS 

WHERE: MONTREAL, 
CANADA 

Favourite areas: Mount Royal, 
the Westmount Public Library 
and my old neighbourhood in 
Montreal West. Mini Count was 
the convenience store I used to 
buy my first Vogue copies. 
Cultural finds: The Canadian 
Centre for Architecture is 
amazing, as is the Museum of Fine 
Arts. The last time I visited, there 
was a rare Faberge exhibition on. 
Shopping precincts: Boulevard 
Saint Laurent, as it reminds me of 
vintage shopping in my youth. I 
like Ursula B for young designers 
next to the iconic brands. 

Local experiences: Visit and 
buy a bag-load of bagels from ^ 
Fairmount Bagel— heavenly 
for your taste buds. 

Culinary favourites: 

Chinatown is always a 
total treat. 

Something different: 

A bike ride along the 
Lachine Canal. 

—As told to Alice Birrell> 
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WHO: 

ANGELA MISSONI, 

DESIGNER 

WHAT: STAYING AT HOME 
WHERE: VARESE, ITALY 

Varese is, in a way, my home town. It is 
the closest city to Sumirago, where my 
parents decided to live and work in the 
late ’60s. It’s where I grew up. 

All my family lives in this area. The 
countryside is lush and green extending 
to the pre-Alps. The sight of the 
spectacular Monte Rosa gives me such 
joy every morning. 

Varese is known as the garden city’ 
because of its natural beauty. It’s also 
known for archaeological sites and 
museum-villas. I like to go into Varese to 
relax. Here are some of my favourites: 
BUY: Walk through the old shops, 
like Drogheria Vercellini, dated 1860, 
where I buy candied fruits and unique 
artisanal local products. I can never resist 
Pasticceria Ghezzi, for its home-made 
marrons glaces, when in season. 

EAT: In the evening, Teatro restaurant 
can spoil you with a nice ambience and 
refined food. 

SEE: For world-class contemporary 
art and architecture, do not miss Villa e 
Collezione Panza and its gardens, where 
you can also find Luce, a lovely restaurant 
that we love for Sunday brunch. 

On sunny days, walk to the small 
village of Sacro Monte, a UNESCO 
World Heritage site since 2003, 
with breathtaking views of the many 
surroundings valleys and lakes, including 
Lake Lugano. There you can relax on the 
panoramic terrace of Cafe Borducan— 
good food in a peaceful setting. 

STAY: To visit the city and its landscapes 
sleep at Locanda Dei Mai Intees, a 
15th-century villa in the medieval town of 
Azzate, a charming hideaway with easy 
access to Milano, Como and Lugano. > 


repartee; a strain of a 
thumri or a khayal; a 
lyrical resonance of the 
lost language Urdu, a language of 
love and romance. The city has seen the 
most evolved poets as testimonies to the 
romance, revolution and the tragedy 
of Karbala. 

My Lucknow is a meeting of minds 
and ideas, manifested in architecture 
and clothing— from the ruins of the 
grand palace of Moosa Bagh, the Bara 
Imambara, the Tiley Wali Masjid, under 
the old bridge, to the Residency and the 
Chhatar Manzil bidding farewell to the 
city as it disappears into the Army forest 
near the Bibiapur Kothi. 

The La Martiniere College is a 
beautiful example of Indo-French 
architecture. The river Gomti flows 
through the heart of the city, waiting to 
unfold its memories to the visitor. 

My Lucknow is a living tradition of 
craft. My wife and I have been working on 
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giant schools, black-tipped sharks, parrot 
fish, scorpion fish, two inches away in their 
brilliant Valentino-esque camouflage. We 
had to cling to the rocks, the drifts were 
so fierce. Suddenly it became dark and 
thousands of jack fish appeared in a swirling 
tornado, and we dived on with the sharks 
and giant schools offish. Other highlights 
were floating with the iguanas in a floating 
sea of amber and rust— the painterly vision 
underwater in limes, yellows, rust, magentas, 
and playful seals hopping around the 
surface. Lying underwater with the iguanas 
frantically munching on the moss was my 
version of Savage Beauty underwater. It was 
something I will never forget. 

The trip ends abruptly and eventfully; it’s 
2:30am and I’m lying in bed, and suddenly 
the sick, groaning, churning of the ship 
being ripped open— exactly like what we 
saw in Titanic. Three minutes later we were 
deep in water on the deck below, waiting to 
evacuate. We made our way off the boat 
and jumped onto a dingy. Nothing was 
more liberating than getting off the sinking 
hull. Fortunately, the mayday was picked up 
and we were safely on board a rescue boat 
within an hour. A dream that turned into a 
nightmare, but time will heal and take me 
back to this underwater paradise. 


m Delhi, London, Miami, Quito and finally 
\ Baltra, an island in the Pacific. It’s way 
too long a journey, but it’s my bucket- 
1 list trip and I must go... 

. Baltra is a wild, rocky and desolate 
I island with a runway, like the edge of 
the earth. A bus ride later, a bay with 
two boats. We set sail immediately, get 
full safety briefings (thank god, and you’ll 
soon hear why) and head to a channel by 
Santa Cruz Island for an acclimatisation 
dive. We later dock at sea and take the spiffs 
out to Bartholomew Island. Barred, jagged, 
untouched by time and man... there is one 
boarded path, past the iguanas. No one can 
get off it or touch anything. There is no trace 
of the industrial world. We have dinner and 
lie out on the top deck under an incredibly 
starry sky. We are heading north of the 
Equator to Wolfe. 

The next day, we go out and once we 
roll over we need to drop 15-20 metres and 
crouch on the ledge of the rocks to marvel 
at the aquarium infinitus— hammerheads in 


Darwin’s Arch 
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WHO: 

ANITA DONGRE, DESIGNER 

WHAT: GOING BACK TO THE PAST 
WHERE: JAIPUR, INDIA 

My earliest memories of the city are those of 
my grandmother’s palatial house, where I spent 
my summer vacations absorbing the wonders 
of the city, right from the Hawa Mahal to Bapu 
Bazaar, Chaura Rasta to the colourful locals and 
sumptuous cuisine. The city cast such a spell on me 
that it’s become an integral part of not just my life 
but also the core of my design philosophy. Where 
else would you see such magnificence, heritage, 
tradition, or marvel at the lives of the maharajahs 
while living in the 21st century? Today, however, it 
has become a city of contrasts— exhilarating and 
exhausting at the same time. With modernisation 
creeping in on us, it definitely has cast its web 
on the old-world charm’ of Jaipur. But to really 
experience the city, here are my must-dos: 

STAY : Samode Haveli 

EAT: Anokhi Cafe; dinner at 1135 AD at Amer Fort 
SHOP: Neerja Blue Pottery, AKFD studio and the 
Sanganer cloth market 

VISIT: Between October and February, when you 
can also relish the special gur and sesame gajak! > 


Dong re’s , 

winter/festive 
2014 collection 
shot in Jaipur 





YOU USE YOUR SKILLS EVERY DAY TO SAVE MONEY. 
WE’LL HELP YOU USE THEM TO MAKE YOUR MONEY 
WORK HARDER. 

Smart investors use research all the time to make the best investment 
decisions. And that’s a skill you already have. We’ll just help you use it to 
become a better investor. 

Winvestor, our investor education initiative for women, makes it easier 
for you to understand how to make your hard earned money work better. 
Watch our special videos, learn from our exclusive content and register to 
meet a financial expert for a free consultation. 

Register today on dspblackrock.com/winvestor 


WNVESTOR’ 

AN INVESTOR AWARENESS & EDUCATION INITIATIVE 


DSP BlackRock 

MUTUAL FUND 


Mutual Fund investments are subject to market risks, read all scheme related documents carefully. 
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FERIA HIPPIE JPANEMA 

A small market that happens 
every Sunday, where you can 
browse for souvenirs and arts and 
crafts by local artists. 

IN MY BAG: 

Polka-dot cotton dress by Dolce 
& Gabbana; ‘Watermelon’ basket 
bag by Charlotte Olympia 


IPANEMA BEACH, 
P0ST0 8 

My favourite view in 
the world; it’s where my 
husband proposed. The 
first thing I do when I arrive 
in Rio is have a coconut 
and enjoy my surroundings. 

IN MY BAG: 

Sunhat by Super Duper; 
bikini and slip dress by 
Adriana Degreas; ‘Kitty’ 
shopper by Charlotte 
Olympia; ‘Nikita’ 
sunglasses byTom Ford 


Xsv*—' 


Christ the 
Redeemer 


JE^rne tie- 
dye print 
espadrilles 


WHO: 

CHARLOTTE 
OLYMPIA DELLAL, 

ACCESSORY DESIGNER 
WHAT: 5 STYLISH STOPS 
WHERE: RIO DE JANEIRO, 
BRAZIL 


l\ ! 

CHRIST THE REDEEMER 

Rio’s most famous monument 
stands on top of Corcovado 
mountain, overlooking the city. 
People love outdoor sports and 
exercise in Rio. If you’re feeling 
fit, you can cycle through Tijuca 
rainforest, which is beautiful, and 
once you reach the top the views 
are breathtaking. 

IN MY BAG: 

Sweatshirt by Patricia Viera 
‘Rio’; Leggings and sports bra 
by Bodyism; ‘Kitty’ high tops by 
Charlotte Olympia 


CARIOCA DA GEMA, LAPA 

For all-night Samba dancing in the 
centre of Rio, which has some historical 
monuments and colonial architecture. 

IN MY BAG: 

Printed dress by Adriana Barr; Light 
As A Feather’ shoulder bag by 
Charlotte Olympia > 


PRAINHA 

A great little surfer’s beach 
paradise out of the city centre 
and surrounded by a nature 
reserve. Great to relax and enjoy 
the waves. 

IN MY BAG: 

Fringed kaftan by BatoBato; 
bikini by Lenny, a great Brazilian 
swimwear brand; tie-dye print 
‘Esme espadrilles by Charlotte 
Olympia; visor by Piers Atkinson 
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Marina 

Larroude 


WHO: 

MARINA . 
LARROUDE, FASHION 
DIRECTOR, TEEN VOGUE 
WHAT: REDISCOVERING 
FAVOURITES 

WHERE: SAO PAULO, BRAZIL 
Culinary favourites: I always 
stop by Nagayama for sushi and 
Camelo for pizza. Mani is one of 
the best restaurants in Sao Paulo. 
The food is done with the best 
Brazilian ingredients. And I’m crazy 
about Rocinha’s coconut popsicles. 
Cultural finds: Sao Paulo 
Museum of Art is the best 
museum in town. Vila Madalena, 
Galeria Fortes Vilaga and Galeria 
Raquel Arnaud are worth a visit. 
Shopping picks: Jo de Mer does 
the best bikinis: Naomi Campbell 
and Gisele Bundchen are fans. 

^ NK Store is the best multi- 
brand boutique and 
stocks Givenchy and 
Balmain. 

Hidden gems: My 

'• daughter will say 
Clube Harmonia. It’s 
a country club in the 
middle of the city with 
a swimming pool. 

—As told to Alice Birrell 


WHO: 

GAYATRI OBEROI , HOME-MAKER 

WHAT: A FAMILY SUMMER ESCAPE 
WHERE: CAP DANTIBES, SOUTH OF FRANCE 

Cap d Antibes is a well-kept secret just a 25-minute drive 
from Nice, with its own scenic La Croisette. 

STAY: What pulls US back every year is Hotel Du Cap 
Eden Roc, which in the early 1900s was a chateau built for 
authors to find their inspiration. It’s been restored and now 
the authors have been replaced with Hollywood stars. 
PLAY: An evening outing to the town of Juan les Pins, 
Antibes’s riviera neighbour, is mandatory, with its trendy 
bars and restaurants and tiny boutiques with handcrafted 
merchandise. D’Antibes and Juan les Pins couldn’t be 
different. 


■K more 

DO: A day or two on a boat visiting islands, indulging in 
water sports, or poolside at the hotel enjoying the local 
Bf delicacies like the salt-crusted sea bass or a sole meuniere. 
Walk around the old town, visit the Picasso museum and 
drive to Monte Carlo. 

EAT: At Bacon, Michelangelo, Grand Marnier Creperie, 
Eden-Roc Grill, Vesuvio and Le Cesar, to name a few. 

^ The Cap 

dAntibes coastline 
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& WHO: 

m RUCHIKASACHDEYA, DESIGNER 

X WHAT: FINDING INNER PEACE 
WHERE: AUROVILLE, INDIA 

They say Auroville, the lush green global village, belongs to nobody 
in particular but humanity in general. The foundation of this utopian 
society is peace and universal harmony, and the fact that it exists in India 
is even more fascinating. In the centre is Maitri Mandir, an ideal space for 
meditation without deities. I have never experienced so much silence before; 
it made me aware of the noise inside my head. Aurovilians are engaged in 
various small creative businesses— creative hubs like natural dyeing, where 
I saw age-old techniques of indigo dyeing; traditional wheel and wood- 
fired pottery; food prepared using solar energy with farm-fresh produce, 
innovative musical instruments, each one producing a unique sound. It’s as if 
life has come full circle here and reached a modern yet primitive era. > 




Maitri Mandir 
. in Auroville 
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maDame 

madameonline.com 



WHO: 

PRABALGURUNG, 

DESIGNER 

WHAT: BRINGING ROOTS TO 
THE RUNWAY 
WHERE: NEPAL 

How has Nepal influenced your work? 

Growing up in Nepal, I was constantly 
inspired— the patterns and prints and 
vibrant colours I would see every day, 
the depth of culture and sense of history 
that I was always surrounded by. My 
background there undeniably has a 
direct relationship with my collections. I 
remember always having been fascinated 
by the many ways in which women would 
drape their saris, adorning themselves 
with jewellery and intricate embroideries. 

I developed an interest in aesthetics at an 
early age— looking back, my exploration 
into fashion design was inevitable. Recent 
collections have also drawn on the visual 
impact of the Himalayas— the intoxicating 
beauty and serene spirituality of the 
mountains was reflected throughout the 
spring/summer 2015 collection. They help 
to inspire new fabric innovations, such 
as three-dimensional rhododendron and 
carabineer prints. 


WHO: 

SHOUROUK 
RHAIEM , JEWELLERY 
DESIGNER 

WHAT: A PARISIAN IN PERU 
WHERE: PERU 

I am probably the only person 
who arrives in Peru dressed in 
Azzedine AlaVa, wearing heels 
and with a suitcase full of cocktail 
dresses. Trekking is what you do 
in Peru, and I did trek the Machu 
was hard and 


Picchu mountain— it 
challenging. 

I always bring back objects that 
inspire me— from Peru, it was two cute 
stuffed llama toys. When it comes to 
design, travel influences me. I love to 
mix and match, experiment with new 
materials and discover new colour 
combinations. It’s an exciting moment 
when the collection crystallises. > 


Tell us about your philanthropy 
in Nepal and how it has inspired 
your work. 

I have a foundation back home in Nepal, 
founded by my brother, sister and I. 
Shikshya Foundation Nepal was founded 
with the mission to educate the new 
generation, seeking to provide education 
and support for underprivileged children. 
I also produce my shawls in Nepal, with 
a percentage of proceeds going to 
Shikshya. It has always been important 
to me that my work serves a meaningful 
purpose, and giving back to Nepal is a 
huge motivation for me. 

What is your favorite thing 
about Nepal? 

The vibrant colours. 


The courtly 
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Birdhichand Ghanshyamdas 

IfWCLIERS 


9 Lakshmi Complex, M.i. Road, Jaipur, T: +91-141-237922B (3 Lhes>, E: bg@fc>giewellers.in, W: www.bglewellers.in 
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WHO: 

JULIE LEYMARIE, 

CO-FOUNDER, LE MILL MUMBAI 
WHAT: SHOPPING AND 
SIGHTSEEING 
WHERE: MARRAKECH, 
MOROCCO 


carpets are the coloured ones from the 
Atlas region. Tel: +212 661882906 
Jewellery from Parme Marin: Like 
me, the New Yorker arrived in Marrakech 
in 2011. Just pair her unique ethnic 
jewellery with a white T-shirt and you’re 
all set. Parmemarin.com 
Glasses from Le Verre Beldi: My 
husband’s family decided to rebuild a 
traditional glass factory and inject their 
Parisian style into a classic form. Soon 
available at Le Mill! 

Leather from Aziz Couture: Your man 
for leather leggings at unbeatable prices. 
Tel: +212 662-556650 
Embroidered jackets at Au Fil d’Or: 

For a Talitha Getty look. Each time I go 
to this tiny store I bump into an actor or 
socialite! 10 Souk Semmarine, Medina 


Owned by Vanessa Branson, the sister 
of Richard Branson, and also creator 
of the Art Biennale in Marrakech, this 
is my favourite riad in Marrakech for 
sunset drinks with the best view of the 
Koutoubia. The decor is a mix of ’50s 
and traditional Moroccan furniture. 
ESCAPE: Kasbah Beldi, 45 minutes 
from Marrakech, is a beautiful place to 
disconnect and enjoy the views of the 
Atlas mountains and the lake of Lala 
Takerkoust. 

EAT: No Mad restaurant for an organic 
lunch in the heart of the medina. 


WHO: 

HANUT SINGH , JEWELLERY 
DESIGNER 

WHAT: REJUVENATING THE SENSES 
WHERE: KOH PHANGAN, THAILAND 
The Anantara Rasananda Koh Phangan 
in Koh Phangan, the crescent-shaped 
archipelago an hour away from Koh Samui, is 
nestled between low-rise hills, verdant like a 
tropical jungle, and with a strip of powdered 
beach and a sea so blue and turquoise (with 
slashes of jade) that your eyes are bathed, 
your soul lifted and your senses... well, you 
know how the Thai take care of the senses! 

A small village, who’s people know you 
by name within three days, restaurants that 
render you salivating in anticipation, and 
daily coconut milk and rum cocktails poured 
and mixed by Banana, a charming Thai lady, 
were our daily routine. This along with a trip 
to the hotel spa, carved from rocks, with koi 
carp pools and stilt therapy rooms, a lava 
steam room and a yogashala. 

So what makes a memorable holiday? 
Friends, food, and joyous memories. And this 
one had it in spades. > 
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First Apartment 

Leather armchair. 

Separate 81 inch bed. 

Personai vanity unit. 

Dedicated Chef. 

Flying Reimagined. 

etihad.com #Reimagined 

Etihad Airways' new A380 - now flying Abu Dhabi to London 
and from Abu Dhabi to New York in December. 
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WHO: 

ANNA DELLO RUSSO, 

FASHION EDITOR-AT-LARGE, 

Vogue Nippon 

WHAT: A MEDITATION RETREAT 
WHERE: KERALA 
I love India; its full of peace and calm. I 
come every year to study Ashtanga yoga. 


The famous 
backwaters 


. F WHO: 

MANISHARORA, DESIGNER 

r WHAT: FINDING INSPIRATION 

:■ WHERE: TOKYO, JAPAN 

: What strikes me about the city is that its people 

j have very individual tastes; its not just about what’s 

i in fashion and trend. They believe in the character 

i that they are and they spend time and money to 
r bring that out in terms of fashion. They take it 
i very seriously. 

f I’m also very inspired by Tomoko Inuzuka, 

: manager of Vermeerist Beams in Harajuku, a store 

: that sells a mix of vintage and designer brands. 

I She’s my inspiration, my muse. There’s not a single 

■' day that goes by that she doesn’t wear my clothes, 

- . and she has not missed a single show since we met! 

' A Besides that, Japan has influenced my work in 
many ways. You can see it in my designs in the 
t ^ pop colours, sense of childishness, and essence of 
individuality. No matter how often I visit, Tokyo is 
one place I’ll never tire of. 


New Year’s 
Day in Kerala 


FAVOURITE AREAS: It would be 
Harajuku because I go there to shop a 
lot. One of my favourite restaurants there 
is Kaffir Lime for Thai food. 


FAVOURITE SHOPS: Definitely the 
Beams, and also Comme des Gargons. I 
always make a trip to Tokyu Hands— it’s 
a crazy shop with different kinds of 
i inventions and kitsch knick-knacks. It 
sounds ridiculous but I love the Hello 
Kitty shop. 


FAVOURITE BAR: Theres a French 
bar that I go to a lot; it’s called Le Baron. 
There’s also a tiny bar called Kasbah hidden in 
a basement somewhere, where you’ll see all of 
Tokyo’s ‘it’ people but you can only go there if 
you know the owner, Reiko. > 
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Length that is an eye opener. 



LASH 


UTHENING MASCARA 


Chambor introduces the INFINITE LASH LENGTHENING MASCARA, with exclusive Quad PRO 
Lengthening System. Now, experience eyelashes so long, they’re sure to stun you. 
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WHO: 

ALICE TEMPERLEY 

DESIGNER 

WHAT: THE ULTIMATE ENGLISH 
SUMMER 

WHERE: SOMERSET ENGLAND 

Somerset in the South West is the garden 
of England— it personifies the most perfect 
English countryside. From apple orchards to 
open flat moor lands with beautiful winding 
rivers and willow trees to rolling hills and 
forests. It is utterly beautiful and still remains 
an untouched and underdeveloped area of 
the United Kingdom. 

I was brought up on a remote cider farm, 
and the sense of space, realness and freedom 
has been a great influence on me. 

The myths and legends that were born 
from this part of the world are very much 
part of the essence of my brand. Freedom 
of thought and expression— an opulent 
decadence but laid-back and comfortable, 
real and not in any way contrived. 

I have a wonderful fancy-dress party every 
summer— the theme of the last party was 
‘White Magic. Friends from around the world 
come for the weekend and feast and dance in 
the beautiful surroundings. 




VISIT: Glastonbury Tor and 
the surrounding town. It’s where 
many of the legends stem from. 
EXPERIENCE: My parents’ 
cider farm. Burrow Hill, for a 
unique experience and to see a 
working cider mill and distillery. 
EAT: I also often go to HIX fish 
bar on the coast in Lyme Regis 
and eat oysters. ■ 
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Shop online at www.orra.co.in | Offer valid till 8th May^ 2015 | 35 exclusive stores in 25 cities | 'Conditions apply. 
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Impossible to hide 
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ARCHITECTURAL DICEST THE MOST BEAUTIFUL HOMES IN THE WORLD 



THE 50 MOST INFLUENTIAL NAMES IN 
ARCHITECTURE & DESIGN FOR 2015 
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ON THE COVER HAFEEZ CONTRACTOR, SAMEEP PADORA, BALKRISHNA DOSHI, SANDEEP KHOSLA, SHIMUL JAVERI KADRI 




THEY ARE SHAPING 
THE WAY WE LIVE. 


Architectural Digest presents the 50 nnost influential names in 
Architecture and Design. A round up of the top talents in South Asia 
shaping our design expression and reinventing our landscape. 


THIRD ANNIVERSARY SPECIAL 




IN ASSOCIATION WITH 



Mercedes-Benz 


ASSOCIATE SPONSORS 
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(a)ArchDigestlndia 
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March-April 2015 Issue 
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THIAGARATAN 

What if you could visit the world’s 
famous, exciting and unpredictable 
street markets— from Marrakech to 
Hanoi— at the click of a mouse? Rena 
Thiagarajan had just that idea. 


How did the idea come about? 

It all began with a rug. I was looking 
for a one-of-a-kind rug with character 
for my new home, and found one only 
after months of exhaustive internet 
searches. Project Bly was born out of 
my frustration with the search process. 

I love knowing where things come from 
and get a thrill out of learning about the 
history of a place and the story of the 
people who made or loved it before me. 


What have you learned from your 
adventures? 

That people everywhere are kind 
and generous. From Uzbekistan to 
Morocco, Malaysia to Mexico, I have 
been invited into more homes and had 
more cups of tea than I can count. 


How do you select your 
destinations? 

Project Bly visits four to six cities a year, 
and picks a city from different regions 
(South America, Asia, Africa, etc), 
based on their history as well as the kind 
of street culture they offer— from food 
to art and fashion. 


Why street markets in particular? 

Besides giving insight into the beat and 
soul of a city, markets are a wonderful 
place to find handcrafted pieces with a 
unique story. Projectbly.com 
—Pahull Bains > 


JOEY WOLFFER 

Fashion on wheels? The Styleliner is a 
mobile destination that used to be a 


potato chip truck. Joey Wolffer tells 
us how she accelerated her innovative 
fashion dream. 

BREAKING IN: “I was in a corporate 
fashion job and I felt restricted in what 
I was designing. My travels made me 
realise that there were small, talented 
designers who weren’t getting exposure 
in the States. ” 

HEELS ON WHEELS: I had always 
wanted to launch my own brand and was 
inspired by the food truck phenomenon. 
It was a great way to get my products 
out there without relying on brick and 
mortar and e-commerce. When I first 


started, mine was 
one of the few 
fashion trucks around 
and it was difficult to get the customer 
to purchase anything. We have grown 
about 40 per cent each year in sales 
and even launched our own line.” 


TAKING STOCK: My look is 
always a mixture of bohemian and 
glam. I love juxtaposing unexpected 
prints and materials.” 


JOURNEY OF A LIFETIME: 

“Morocco! So much colour, textures, 
the textiles and the smells... We rented 
a car and drove through the desert 
and mountains. I got engaged in the 
middle of the Sahara Desert just as the 
sun was starting to rise!” 
Thestyleliner.com 
—Priyanka Khanna 


1 FOCUS ■ 

FASHON 

CARA\AN 

^hether on the hunt for the perfect rug or finding 
potential in a potato chip truck, a love for travel has 
spurred these brands to think beyond boundaries 
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GLORIOUS YEARS 


FRONTIER RAjPLS 


SINCE 1954 


D-3, South Extrt.II, New Deihi.T; 011-45279900-98. 

E; info@frontierraas.coni W: www.frontierraas.coni I © 
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MEHERA 

BLUM 

Inspired by founder Mehera 
Blum’s travels to different 
countries, Blumera contains, 
within each collection, elements 
of the locations’ indigenous 
handiwork and craftsmanship. 

“Every country I go to 
informs my designs in some 
way,” says Blum. “For S/S ’15 
I designed in Thailand (I was 
inspired by the country’s hill 
tribes) and manufactured in 
LA. Next season I am doing it 
here in India. I want to do more 
collections in India as there are 
so many things that are unique 
to this country and the skills of 
its artisans.” 

The brand’s embroidered 
laptop cases, handbags and 
totes are the perfect choice for 
an itinerant lifestyle. Her latest 
collection, Nadine, is a vegan 
line that uses embroidered 
fabrics from the Golden 
Triangle of Southeast Asia, 
hand-carved brass hardware 
from Balinese jewellers, and the 
craftsmanship of local artisans 
of California. 

“Blumera is made with love 
and that is the brand’s USP,” 
says Blum. “There are no airs 
around it. It was born in a very 
natural way and the brand has 
grown as such.” Blumera.com ■ 

—Pahull Bains 


‘Nadine laptop tot 


WHO: “We started Muzungu Sisters 
in order to promote handmade 
items from local artisans around the 
world,” says Dana Alikhani, one half of 
Muzungu Sisters. The idea for the site 
first came about in 2009 when Alikhani 
and friend Tatiana Santo Domingo 
were both living in New York. 

WHAT: Alikhani was finishing her 
Master’s in human rights and wanted 
to start an online portal that would 
promote workers’ rights and fair labour 
practices by supporting artisans in 
various communities, while Santo 
Domingo was at Vanity Fair. The latter 
had long wanted to travel, collect 
pieces from around the world and 
curate a website, so they decided 
to merge the two ideas together. In 
October 2011 they officially launched 
their online store and first pop-up shop 
in London. They also curate pop-up 
shops in different cities. 

WHERE: These ladies have clocked 
some serious frequent-flier miles. 

For Santo Domingo, the 7 Colour 
Mountains and the Salinas Grandes 
salt flats were eye-opening. “We were 
blown away by northwestern Argentina, 
especially when contrasted with Buenos 
Aires, which feels old-world European 
in parts,” Alikhani says before dwelling 
on their love for India and Peru. “We 
still have so many countries to visit: 
Guatemala, Vietnam, South Africa, 
Kenya, Ethiopia, but our travel plans 
have been sidelined momentarily as 
both Tatiana and I have young babies, 
which makes travelling to such faraway 
places slightly difficult!” she adds. 
WHAT’S NEXT: After collaborations 
with labels like Missoni and Delphine 
Delafon, and a few more in the 
pipeline, the friends are hoping that 
the label continues to grow, keeping 
in mind the artisanal and handmade 
nature of the products. “We started 
very small, so we are trying to grow our 
business slowly...” says Santo Domingo. 
Muzungusisters.com 
—Priyanka Khanna 
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TICKET TO RIDE 

Whether with a print, an inspiration or an intricate detail, designers zigzagged 
across the globe, taking us to lands far, far away. This summer. Vogue follows 
them on a journey around the world in eight dresses. By PAHULL BAINS 


An aerial view 
of Monaco 


1 .-tt/Wt 4tON 

COTE D'AZUR 

What was the starting point for 
this sunny yet sexy summer 
collection? “The Cote 
d’Azur in the ’50s— when 
it was glamorous!” Diane vt 

von Furstenberg told f 

British Vogue. A popular ^ 
vacation spot for Henri 
Matisse, Pablo Picasso, 

Brigitte Bardot and von 
Furstenberg herself, the 
French Riviera has ever 
since been synonymous 
with high stakes, 
high rollers and high 
glamour. Drawing on her 
memories of the jetsetters’ 
paradise, von Furstenberg brought flirty 
gingham, Matisse-esque florals, hot 
pants and jolts of vibrant colour to her 
summer runway 

Must-do experience: Visit the Musee 
Matisse in Nice for a walk through the 
artist’s paintings, drawings and sculptures. ^ 
Can’t-miss spot: Hotel du Cap-Eden- 
Roc, for its world-famous restaurants— 
and, of course, the chance to pass by 
Hollywood A-listers in the lobby. 


2. ANNA 

LONDON 

Anna Sui dove into 
London’s history books for this 
, I A collection— specifically the ’60s 
and ’70s, a time when Keith 
Richards, David Bowie and Mick 
dagger wesre driving British culture 
(or counterculture) forward with 
their electric energy. Iridescent prints, 
technicolour florals and trippy celestial 
motifs dominated Sui’s pieces— ranging 
from flirty minis and roomy palazzos 
to floaty maxis and well-worn denim 
jackets— for a dishevelled-hippie- 
meets-glamorous-discophile vibe. 
Must-do experience: A lazy day 
of food tasting at Borough Market, 
for everything from grilled cheese 
sandwiches to artisanal chocolate. 
Can’t-miss spot: Gordon’s Wine Bar. 
This labyrinthine grotto is the city’s 
oldest wine bar, dating back to 1890. > 


CORBIS; GETTY IMAGES; ALAMY 
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.A bullfight 
in Seville 


f. -iOLCtJi 
&-AUAHA: 

I SPAIN 


The chinnneys ofj 
Antoni Gaudi’s ■ 
Casa Mila in^J 
Barcelona 
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review 


/yiOiUttN: 

JAPAN 

Sarah Burton s obsession 
with kimonos (fostered over 
multiple trips to Japan during 
her early days at McQueen) 
influenced her latest collection. 
But there were no overtly literal 
references to be found here; 
instead, Burton infused her 
pieces with a glossy lacquer 
and distinctly-Japanese 
structure. Boxy dresses with 
sweeping kimono sleeves, 
tightly belted snakeskin trench 
coats, and harness-like bodices 
took to the runway in quick 
succession in silky black, cherry 
blossom pink and blood red. 
Must-do experience: 

Spend the day wandering 
around the museums, galleries 
and art installations on 
Naoshima Island. 

Can’t-miss spot: Popeye, 
for the largest selection 
of beer in Japan. 


so their models 
smouldered down 
the runway in 
carnation red, sultry 
black and gleaming 
gold. From 
matador capes to 
bolero jackets, from 
embroidered roses to 
braid detailing, the nods 
to Spanish flamboyance 
were encugh to 
nudge anyone into the 
bullfighters ring. 

Must-do experience: 

A trip to Tomatina festival in Bunol. 
Can’t-miss spot: The 
Guggenheim Museum Bilbao. 


Mountain village 
Valldemossa 
in Malloj :( 


VERSAILLES 

After a trip to the Chateau de Versailles 
with her mother and daughter, Stacey 
Bendet began to wonder: what would 
a modern-day court look like, and how 
would its ladies dress? Walking the line 
between practicality and theatricality, 
Bendet delivered the answer to this 
question with full skirts paired with 
collared shirts, intricately beaded lace 
dresses, and A-line midis splashed 
wrth watercolour florals. Think French 
aristocracy meets modern-day bohemia. 
Must-do experience: Wander through 
the Palace and its impressive gardens. 
Can’t-miss spot: Angelina, for its 
signature hot chocolate and pastries. > 
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Spring Summer collection 
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LWfLUtk: ' 

THE 

BAHAMAS 

A recent trip to 
Harbour Island 
informed Monique 
Lhuillier’s latest 
offering, and shades of 
the island coloured her 
collection. “When the 
sun rose over the ocean, the 
sky turned beautiful shades of 
blush and lavender, and there 
was this reflective quality 
to the water,” she told Style, 
com. “\ wanted to instill that 
sparkle in every piece.” The 
result ranged from pretty pastel 
tea-length dresses and culottes 
(perfect for a sunset dinner 
on the beach) to iridescent 
cocktail dresses in lavender and 
turquoise (for late-night revelry 
under the stars, perhaps?). 
Must-do experience: Visit the 
famous pink sand beaches. 
Can’t-miss spot: Port Lucaya 
Marketplace, an outdoor market 
with live music and beautiful 
handcrafted local finds. 


?. tCH-miAL: 

KASHMIR 

Flowers for spring are 
not quite revolutionary 
but Rohit Bal’s Mughal 
Garden inspiration 
yielded results that 
were nothing short of 
breathtaking. Taking 
cues from Kashmir’s 
unrivalled beauty, he 
brought ivory, rust and 
black canvases to life 
with richly embroidered 
roses, lotuses, peonies 
and chrysanthemums in 
vibrant, pulsating shades 
of pink, orange and red— 
the kind of garden you’d 
love to get lost in. 
Must-do experience: 
Take a ride in the 
Gulmarg Gondola 
cable car for stunning 
views of the valley. 
Can’t-miss spot: 
Ahdoo’s restaurant for 
the best Kashmiri 
Wazwan in the valley. 


/. 4^/4-LtNVNO. 

ROME 

Back in the 1700s, British 
gentlemen and aristocracy 
undertook a journey known 
as the Grand Tour. Taking 
them through Paris, Venice, 
Florence and ultimately 
Rome, the goal was to open 
their minds along the way 
to art, architecture, music 
and language. Valentino’s 
designers, Maria Grazia 
Chiuri and Pier Paolo 
Piccioli, revisited the 
tradition by paying homage 
to their country’s classicism 
and culture. Arabesques 
and curlicues, mosaic prints, 
stained glass motifs and 
gladiator flats all served to 
bring forth the power and 
grace of the Roman Empire. 
Must-do experience: 

A tour of the Sistine 
Chapel in Vatican City. 
Can’t-miss spot: Spend 
an evening in the Trastevere 
district for its lively bars, 
cafes and trattorias. I 


The 

Gulmarg 

Gondola 




A shikara 
on Srinagar’s 


Dal Lake 




Hair today, gone tomorrow! 

Shaving Myths Busted forGood! 


flash the perfect smile and walk the roughest mile. You 
are your strength, your splendour, your whim, your wonder, 
your brawny, beautiful, no-holds-barred self So don’t let the 
definitions become you. Take the freedom head on! 


Those soft, glowing, smooth-as- 
cream legs are no stuff of urban 
legends. Neither are they a sole 
forte of the dexterous photo- 
shopper. There is no reason you 
cannot look your best, day in and 
day out. So ladies, ditch those 
endless days of unseemly body 
hair and pick up a razor! Here are 
the top 5 myths about shaving 
which are preventing you from 
revealing the fabulous, graceful, 
natural beauty of your skin. 


Myth 1: Shaving is bad for my skin 

Debunked: It’s an oft-repeated fiction that shavin makes the skin sensitive. We worry 
that our skin may be too dry, coarse or damaged to handle a razor. But do you know 
that with every shave, your skin actually gets a much-needed doze of exfoliation? 
Each time you shave off unwanted hair, you also remove a layer of dead skin. So 
shaving essentially helps exfoliate the skin while stimulating collagen production, in 
effect leaving your skin smoother and younger. 


Myth 2: 1 shouid not shave too frequentiy 

Debunked: Lets face it. Impromptu scenes can come up any time and summer waits 
for none. Having to forgo your favourite dresses while you wait for hair to grow to 
just the right length is a hassle you can do without! When you are on that long haul 
vacation or just dying to get into your favourite summer attire, a razor offers the easiest 
and quickest hair removal. And it’s so convenient to carry around, so you can shave 
according to your own comfort. 


Myth 3: Shaved hair grows back darker, thicker & coarser 

Debunked: We have all been afraid of this one at some point. There are enough of 
those old wives’ tales that keep reiterating this “darker, thicker, coarser” legend. Lets 
put them all to rest for once! Hair growth is determined by your genetic and hormonal 
makeup. What feel as coarse and thick are just those initial strands of hair sprouting out. 
And rest assured that no amount of blade action could turn your hair a shade darker. 


Myth 4: Razors are only for use & throw 

Debunked: Not true. Razors came as disposables or with blades that can be changed. 
The beauty of those interchangeable blades is that you can use the same razor while 
just switching the old blade for a new one. So you don’t have to traumatize your skin 
with old and dull blades. And at the same time, you can get fresh, new blades for a 
much lesser price, while using the same razor! It’s hands down the most economical hair 
removal system! 


Myth 5: Pressing harder gives a closer shave 

Debunked: How much is too much? Getting a smooth shave is a lot about applying just 
the right amount of pressure. If you press too hard, the skin can get collected between 
the blades and lead to nicks and burns. A good razor would be designed to give you 
a close and clean shave with the lightest of touch. So use a technologically advanced 
razor, designed for the gentlest of strokes. 
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THE ULTIMATE GUIDE TO COOL 

Fashion, beauty, celebs and more. 

MISS VOGUE MAKES ITS BIG DEBUT! 


Miss Vogue is your definitive guide to all things cool, stylish and trending 
for the 21st century girl. From summer lovin’ style to girl power fashion, 
what’s hot and happening for the tech-sawy teen to the stuff that’s got 
her ticking this season... your ultimate fashion bible has arrived. 

Are you ready!? 
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DID YOU 
KNOW? 


You’ll soon see her 

on a fashion-travel 
series on TV. 


SONG OF STYLE 

On Kanika: Dress, 

Bodice by Ruchika 
Sachdeva. ‘Diorama’ 
bag, earrings; both Dior 


CARRY 

ON LOVIN 


Cool is the new hot, says the latest arm 
candy from the house of Dior. And who 
better than current ‘It’ voice, KANIKA 
KAPOOR, to represent By SHALINI SHAH 


Leitmotifs constantly demand the at- 
lintion of their makers, seeking newer 
n ntexts, newer uses. More than half a 
filntury ago began Monsieur Dior’s 
fliscination with the cannage weave on 
n ttan chairs; it kept recurring as a 
motif in Dior goods and spaces over the 
years, mGft nfctably so in the Lady Dior 
bag — a thing of beauty and architec- 
tural perfection that continues to en- 
thrall today. Cue 2015, and the world 
of fashion leans towards a certain non- 
chalance — more relaxed, more versa- 
tile, but hardly careless. This is what 
Dior now distills in the Diorama; it’s 
the new arm candy that’ll accompany 
you to coffee if you want it to. 

Crafted in lambskin, and with a 
leather strap and long metal chain, the 
surface ranging from solids to versions 
embellished, the Diorama bag embod- 
ies the day-to-night character that’ll 
have to be the personality of the new 
Tt’ bag. The cannage motif is there, of 
course — sometimes ribbed, sometimes 
inset, sometimes so magnified you 
don’t realise it’s there. 

Who better to carry it than Kanika 
Kapoor, the velvet-voiced singer who 
shuttles between London and Mumbai 
and who right now seems amused at 
the stares she’s drawing while walking 
the graffiti-lined streets of Colaba. 
While her songs are characterised by a 
very catchy pop Sufi-Punjabi sound — 
‘Baby Doll’, ‘Lovely’, and more recent- 
ly, ‘Chitiyaan Kalaiyaan’ — don’t be 
fooled; this one’s got a solid grounding 
in classical music, with a Master’s de- 
gree from Lucknow. Beauty is a versa- 
tile thing, no? ■ 


^ Kapoor’s first 
** single, llugni Di’, was 
a YouTube sensation 
way back in 2012. 


Despite the 
Punjabi-tinged 
songs, she doesn’t 
know a word of 
Punjabi. 
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Photographed by SUSHANT CHHABRIA Styled by RIA KAMAT 


HAIR AND MAKE-UP: SALINA/INEGA 




FOUR GENERATIONS OF FINE JEWELLERY 

Hindustan's famous name in finejewetlery brings you the tegacy of four generations 
at its brand new Stare at Defence Colony, New Delhi. Many things have changed since 1070. 
Thankfully, our tradition of crafting masterpieces has not. 




Vijiay Khanna Gay^tri Bhardwaj Mandltd Khanna 

D - 30, First Floor, Defence Colony, New Delhi - 110024 • T; +91 1141403500, 41403501, 41403502 
E: jewel5@kanJiniullJeweMers.com ’ www.kanJimullJeweMers.CDm 
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THE CONSTANT^ 

, TRAVELLER 

Shes always leaving on a jet plane, off on her next big trip. From Gsta*ac 
to Maheshwar, Tokyo to St Barths, for SABINE HELLER it is a small 
world after all. She shares with Vogue how she journeys in style 


TraveDi^ is wi adventure in itself 
(vrith pl( jnty of unforeseen surprises). I 
stick wi:h what makes me feel confi- 
d(int wh 3 n on the road. I want outfits I 
c£ii count on to make me look and feel 
g(|od. A few days in advance, I devise 
several looks, usually for specific 
e^fents, lhat can anchor my selection. I 
tfien turn to my standard summer. 


winter, resort and urban travel ward- 
robes to fill in the rest. 

I pack plenty of dresses and jump- 
suits from designers like Erdem, Zero 
-F Maria Cornejo and Bibhu Mohapa- 
tra, a black blazer from Rag & Bone or 
The Row, BLK DNM jeans, a slouchy 
pant from Thakoon, basic heels from 
Saint Laurent or Gianvito Rossi, a 
black Celine handbag, Thierry Lasry 
or Tom Ford sunglasses, a kaftan from 
Bungalow Eight or Matthew William- 
son and statement jewellery from Mai- 
yet and Jamini Ahluwalia. 

I always leave room for local shop- 
ping. We all know the sa3dng: when in 
Rome, do as the Romans do. 

In Marrakech and Essaouira, I opted 
for vintage DVF and Bungalow Eight, 
paired with colourful shoes from the 
medina. In Tokyo, I supplemented 
Maison Margiela with two Vanessa 
Bruno coats I bought there. In St Bar- 
ths, I wore Figue, Isabel Marant, and 
tunics I found in a chic local shop, Pou- 
pette St Barths, but when I needed 
eveningwear I picked up a Roberto 
Cavalli dress. In Lamu, I wore colour- 
ful Suno, and bought jewellery from 
the legendary Carol5m Roumeguere. In 
Gstaad, I acquired a Duvetica jacket to 
ski in and had fun with a Miu Miu pink 
and black fur stole for apres ski. Re- 
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SABINE’S 

SCRETS 

We askecfthe CEO of 
social networking site A 
Small World to share her 
most incredible travel 


Sabine Heller 
in Gstaad 


cently in Maheshwar, I picked up han- 
dloom saris from Rewa Society and 
khadi scarves from Women Weave. 

In terms of a travel beauty regimen, 
hydration is key. I recommend Aesop’s 
Mandarin Facial Hydrating cream and 
a Chanel red lipstick. A strong lip is 
sometimes all the dressing up you need. 


SHUTTERSTOCK.COM 





GSTAAD, SWITZERLAND 

I go to Gstaad every year in Decennber and 
it holds wonderful memories. The charming 
, Alpine town epitomises European old-world 
refinement, and, not surprisingly, things 
move at a glacial pace. Tradition and heritage 
are paramount, especially at the century-old 
Grand Budapest-like-Palace Hotel, where the 
lobby (and legendary nightclub GreenGo) 
bring together the international jet set. 
Taking a ski lift to the top of WasserngEat 
Mountain for fondue is a i 


Wasserngrat 
rest^rant, Gstaad 


Heller in 
Corsica 

^CORSICA, FRANCE^ 

y I’m at a loss for words 
when describing the 
staggeringly diverse 
cbeauty of Corsica. Unlike 
other Mediterranean 
isl^ds, much of Corsica 
is wild and undiscovered 
with jagged mountain 
ranges, waterfalls, 
isolated beaches, crystal- 
blue mountaTn-top lakes, 
and picture-perfect 
villages like Nonza built 
high into cliffs above 
the sea. But ^en on the 
most remote'Ijike, I was 
able to find a charming, 
rustic spot serving wTrre^^ 
£:heese and charcuterie. 
That’s civilisation! 


AHESHWAR, INDIA 

I’ve loved Ahilya Fort in Maheshwar since 
I was a child. It’s my godfather’s ancestral 
palace, which he converted into a heritage^ 
hotel. A magical place, you can spend 
hours in temples, hidden gardens and 
on the ramparts overlooking the sacred 
Narmada river. The fort offers a unique ^ 
glimpse into what 18th-century royal life ^ 
must have been like. Textile lovers can buy 
handwoven Maheshwari silks and cottons 
at Rewa Society and the Women Weave 
cooperative in town. ? 


WELCOMf TO / 

MtNBABWTV 

FK fHOPA^AMU 






Ahilya Fort in 
Maheshwar 


The duty-free 
shop in Lamu 


PUGLIA, ITALY 

Puglia has more than beautiful beaches 
and trullis (dry stone buildings)— it’s one 
of the richest archaeological areas in Italy. 
The hotel that really captures this spirit of 
discovery is Lord McAlpine’s converted 
15th-century convent, II Convento Di 
Santa Maria Di Costantinopoli. The 
chambers are filled with Moroccan carpets, 
Indian ceramics and Aboriginal paintings. 


TOKYO, JAPAN 

Tokyo is a weave of 
refined traditional 
culture and 21st-century 
consumerism. I stay at 
The Park Hyatt, featured 
in Lost In Translation, 
which is serenely lit, with 
dramMic views of Mt 
Fuji and the glittering 
.towers of the city. Not 
%crBe missed is an early 
morning trip to the Tsukiji 
fish market, followed by 
breakfast at Sushi Diana, 
serving the world’s freshest 
sushi. There is also, of 
course, the shopping. My 
favourite is the Prada store 
designed by Herzog and 
de Meuron. ■ 


LAMU, KENYA 

My daydreams of Kenya were born from Out Of Africa, and I have always understood 
the place to be magical. Naturally, when I arrived in Lamu, an island off the coast, I was 
received by a mythical black Lamu cat (a descendant of the ancient fine-boned Egyptian 
cat) outside a duty-free shop that sells bones, not booze. In Lamu, even the mundane is 
magnificent. Like the South of France in the ’70s, you are as likely to run into a baroness 
as a donkey, 40,000 of which roam freely. 
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This ^^the last major interview Oscar 
gave. Our conversation together went on 
longer than most in the ser^^. He was very 
charming and had the most extraordinary 
memory. He remembered jriinute details 
of his childhood in Santo Domingo, and 
during our interview he sppke frankly about 
his illness and how it had changed his life. 


To^ 


Tom completely seduced everyone in the 
audience. When I asked Tom if he and his partner 
(now husband) Richard Buckley ever wanted a 
child, he said he would need to do it soon so he 
could still lift a baby. Only a few months later 
their child was born. When I emailed Tom and 
Richard my congratulations; th^y wrote, ‘And to 
think the bun was in the oven when we talked!!” 
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From running NYFW to grilling fashions toughest names, FERN 
MALLIS is the industry’s undisputed doyenne. With the release of her 
first book, she shares with BANDANA TEWARI stories that stood out 


This book— ^ny first book (I love the 
souii^I of that) — is a compilation of in- 
terciews from my conversation series 
Fas\ lion Icons With Fern Mallis, which 
Imim in September 2011. When I was 
originally invited to host this fashion 
serii ^s at New York’s 92Y — a major cul- 
tnnl institution — interviewing the 
molt successful and talented leaders of 
- ttieindustry, I was honoured. The se- 
ries came into my life at the perfect 
time, when I was trying to figure out 
how to reinvent myself after a long and 
successful tenure running Fashion 
Week in New York, and beyond. 


This book was a labour of love that 
took over a year to produce; full of 
amazing, touching and inspiring stories 
of some of America’s most influential 
and famous designers, editors, photog- 
raphers, and personalities — my friends 
and colleagues. It tells the stories of 
their journeys to success, of failures and 
setbacks, and their personal and profes- 
sional influences along the way. To sup- 
port these stories, we put together spe- 
cial personal photographs, some never 
seen before and beautiful. ■ 

Fashion Lives: Fashion Icons With Fern 
Mallis releases this month on Amazon.in 




V 

Ket/ntAU 

On her way to the 
interview, Donna called 
Calvin and asked, ‘All 
right, what’s this all 
about?” He said, “Oh, 
it’s amazing. You’re 
going to love it.” She 
had brought all sorts of 
samples with her from 
a major anniversary 
trip to Haiti... it was a 
fantastic show-and-tell 
at the end. 


A CcU/Ui 


4^ fC.ld'iv 

When Calvin agreed to join 
me at 92 Y, he truly opened the 
floodgates and made it cool for 
everyone who followed. My first 
question to Calvin was, “Since 
you are no longer designing, 
and have nothing to promote or 
sell... why did you agree to join 
me?” His reply: “Because you 
asked me... I’m doing it for you.” 


I stalked Bill for over two years 
to get him to sit and share his 
stories with me. He consistently 
and politely resisted— he still 
hasn’t seen the documentary 
about his life. I finally got him 
to agree by chance, on the day 
I returned from Mumbai to go 
to the CFDA Awards gala. I 
was wearing a saffron chiffon 
kaftan by Stephany that I had 
just bought at Melange, and 
Bill accidentally knocked my 
hand, spilling my drink on 
me. He was so mortified that 
he said he’d do anything I 
wanted... so I quickly asked him 
to participate and he agreed. 


OF MANY 

MILESTONES 


GETTY IMAGES 







theTr aditional bride ? 


#pheras #synnboMC #rice 


#culture #pooja 








l#brliPfthues#royalesque 


#blessings #royaMndia 


#han3crLrsle(f#e!egant #handembroidery 


ERRIKOS ANDREOU; SIGNE VILSTRUP; ROBERT WYATT; SHREYA SEN 
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ERRIKOS ANDREOU; ROBERT WYATT; SHREYA SEN 



We have something 

FOR EVERY BRIDE 


INDLAl 


WEDDING 

S H O W 20 1 5 

IN PARTNERSHIP WITH 

THE TAJ GROUP 


7-9 August, 2015 
Taj Palace, New Delhi 

For more information 
Call +91 7045400070 and +91 7045400071 
Visit www.vogueweddingshow.in 
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El/et y yo u^ ( Jesig n^r filjedlwith burning questions. When 

this; year’s. Vqgufi hdia Fashion .Fund winner and runners- 

.up sat.down^with their judges for a. roundtable, a vplley_Qf 
Queries were ;answered. Frnerging designers, pay attention 


RUCHIKASACHDEVA, 
BODICE 

Ruchika Sai^ideva: For starters, I 
would lov^^o hear what place you 
label holds in the 

idia 

laitaflunif Adajania: When I see 
f thirst thing that comes 
to mind is that nobody in India is doing 


simple separates really well. Why must 
we dress up or doll up everjdhing? 
There’s so much charm in just basic 
elegance, and you have the separates 
that go perfectly together to create a 
great classic wardrobe. 

Priya Tanna: Yes, I look at it as intel- 
lectual classics — the new blazer, the 
shirt dress, the trousers. 


ASA: Yes, it’s a thinking 
woman’s wardrobe. Lucky for 
you, no one else in India is do- 
ing anything similar at the 
moment. So I would recom- 
mend you use your extensive 
knowledge and that sense of 
refinement and elegance to re- 
ally occupy a strong place in 
this category. 

RS: Bodice does have an es- 
tablished aesthetic, but it’s 
still looked upon as being a 
niche label. How do I go about 
getting it to a larger audience? 
Oona Dhabhar: That’s 
where your Van Heusen com- 
mercial collection comes into 
play. It’s a great opportunity 
to introduce your aesthetic to 
a whole new market, and fa- 
miliarise a large reach of cus- 
tomers with your brand. 

PT: Yes, this is your opportu- 
^ ii nity to really set a benchmark. 

j You know there was a time 
^ when H&M was just H&M, a 
high-street brand, but now the 
top designers around the 
world are doing great collabo- 
rations with them, which we 
all look forward to. 

RS: Absolutely. Another thing 
I struggle with is HR, manage- 
ment and expansion. I think 
that’s a key reason why a lot of 
young brands disappear. How 
should I go about handling 
that aspect of my business? 
OD: We are happy to facilitate 
sit-down sessions with brands 
and designers who will be able 
to guide you since they have 
dealt with the same struggles. 

\ Bandana Tewari: Our panel 
of judges is a great source. An- 
other person who could really 
help is Saloni Lodha. She has 
taken the alternative route of 
showing in showrooms during fashion 
week, as opposed to investing in a 
whole show. She has incredible sales 
agents who provide a platform for do- 
ing business during fashion week. Now 
she is based in Hong Kong but we 
would be happy to set up a Skype call 
with her. 

RS: Thanks so much. > 
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Photographed by NEVILLE SUKHIA 


LOCATION COURTESY: THE PANTRY, MUMBAI 



HOUSE OF NAPIUS 

MATERNITY WEAR 


www.houseofnapius.com 


IQ D iTouseofRapiu$ ^ houseofnapitis 


TechinDlDg^^ by fvessf 
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your brand and what you would like to 
give back. As long as it comes from the 
heart, as your label grows and you 
start talking more about the brand, it’s 
going to be a beautiful story to share. 


THE STORY 
BEHIND EACH 
COLLECTION 
NEEDS TO BE 
DISSEMINATED 
BECAUSE IF IT 
JUST STAYS IN 
YOUR STORE OR 
IN YOUR BRAIN, 
THERE’S NO 
POINT TO IT” 

-ANAITA SHROFF 
ADAJANIA 


RAGINIAHUJAJKAI 

Ragini Ahuja: Since I have all of you 
in one room. I’d like to know what you 
think of the label and your opinion on 
how it’s growing. 

ASA: What’s amazing about your la- 
bel is the fact that it’s inclusive of 
women of different sizes. 

PT: You have a very mature way of de- 
signing; it’s not frothy, it’s sophisti- 
cated, and I think you should celebrate 
the fact that you are making great 
clothes that cut across demographics, 
sizes and ages. 

RA: Thank you. Another question I 
have is: is it a good idea for me to have 


two separate lines — one Indian and 
one western? 

PT: Right now you are worried that 
Indian wear looks different from what 
you’re currently doing and you don’t 
want to confuse your customers. But I 
think there is a way of marrying the 
two; in fact, this market is ready for an 
Indian kurta with, say, leather trim- 
ming or cutouts. You need to subtly 
work these two together. 

BT: Show us how to wear a kurta py- 
jama in a cool way, with the same sort 
of trimmings that you do for your oth- 
er line. Just do it! 

RA: Right. Another thing I’ve been 
thinking about is working towards ze- 
ro-waste sustainability. We have been 
doing it with our leather, but to do it 
on a larger scale would be a huge move. 
What would you advise? 

BT: It is your call to social responsibil- 
ity. It depends on how you feel towards 


RIXI BHATIA AND JAYESH 
SACHDEV, QUIRK BOX 

Jayesh Sachdev: To start off, we 
would love to hear your thoughts on 
Quirk Box. 

ASA: For me the big thing was the 
changing palette; it made a huge dif- 
ference. The way you went from very 
bright to lighter tones and patchwork 
was very fresh. But the story behind 
each collection needs to be dissemi- 
nated because if it just 
stays in your store or in 
your brain there’s no 
point to it. 

BT: I’d love to see you 
layering the narrative 
with some more abstract 
versions of your artwork 
that are not too literal. 
Rixi Bhatia: Do people 
just perceive us as a 
print label or should we 
branch out with patch- 
work and surface orna- 
mentation? 

BT: I think you should 
go into Dries Van 
Noten’s past collec- 
tions. . . he does his prints 
but he elevates them with different tex- 
tures, like wool and felt. So you just 
need to push it little by little. People 
will love it if you put your heart into it. 
PT: I think you guys have a distinct 
voice that you should take advantage 
of. You have the potential to extend 
your brand to so many other things, 
from home to shoes to children’s wear, 
and there’s no stopping what you can 
do, given your prints and your versatil- 
ity. Explore the fact that you are a de- 
sign label and not just a fashion label. 
OD: You have a very clear DNA and 
you know what you stand for. Make 
sure you really know who your con- 
sumer is; define her clearly. Don’t try 
to be everything to everybody. ■ 

The panel: Priya Tanna, editor; 
Anaita Shroff Adajania, fashion di- 
rector; Bandana Tewari, fashion fea- 
tures director; Oona Dhahhar, mar- 
keting director 
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VOGUE PROMOTEON 



UNFORGETTABLE 
THAI JOURNEYS 

Rediscover the charm of Thailand through 
sea voyages, air balloon flights and much more 


A.discerning traveller does not ennbark upon a journey 
to Explore new destinations. He seeks experiences and 
merinpries that help hinn create new spaces in his nnind. 
Spaces, that he can escape to whenever the need arises. 
And if there’s one place in the world that beckons hinn, 
it’s Thailand. While the Land of Snniles has a bevy 
of beautiful destinations, it also offers one-of-a-kind 
experiences through sea voyages, chartered planes, air 
balloons and luxury trains. So, while you nnay have been 
here several tinnes before, allow us to invite you once 
nnore for an enchanting journey. 


LUXU Rl O US WATE R WAYS 

While you’re in Bangkok, drive down to Jonntien Beach, 
check into the Ocean Marina Yacht Club and take off 
on a sunset cruise, discover secret snorkelling spots and 
learn how to hunt for squid on a catannaran or yacht. 
Fronn Phuket, charter a private yacht fronn Amancruises 
at Annan Resorts and explore the beautiful Andannan 
Sea along with the fannous Jannes Bond Island of Phang 
Nga Bay. If not, book a day trip with Twinpalms Cruises 
to nearby islands aboard a spacious 76-foot luxury yacht 
that’s replete with teak wood and leather. The picture 
perfect scenery will enthral you. 


FLIGHTS OF FANCY 

Leave overcrowded planes to clannouring tourists and 
discover distant locales like Chiang Mai and Krabi at 
your own pace in a private eight-seater plane, which you 
can charter fronn Siam Land Flying. The crew aboard 
will treat you like royalty. Better still, soak in panorannic 
views as you float over terraced rice paddies, tennples 
and wide open plains of the Ping River in a hot air 
balloon by Oriental Balloon Flights. A few kilometres 
away from Chiang Mai, this hot air balloon service is run 
by Netherlands-based Rien Jung Promotions. 


LONGTRAINRUNNIN’ 

Travel in style through Thailand’s vibrant cities, rural 
villages and gleaming pagodas aboard the Eastern & 
Oriental Express— a luxury train that offers 
cocktails, fine dining, convivial company, 
five-star accommodations and a well-trained 
attentive staff at your beck and call. Choose the 
The Ancient Lanna Kingdom tour, a two-night 
experience from Bangkok to the northern cities 
of Lampang and Chiang Mai that’s steeped 
in history. 


For more information visit: 
Tourismthailand.org, Twitter.com/ 
thaiamazesyou, Facebook.com/ 
TourismAuthorityofThailandIndiaor 
Facebook.com/ tat.mumbai 
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Talkjto experts, and the new buzzword 
experience seems to be cus- 
You can personalise your 
Vuitton luggage, add emoticon 
rs to your Anya Hindmarch bags, 
your own version of the Burb- 
trench, and re-imagine popular 
er silhouettes to suit your own 
specifications via Tinker Tailor. Long 
sleeves on a Marchesa dress, anyone? 

The meaning of bespoke itself is un- 
dergoing quite the change. What was 
once singular, personal and the do- 
main of the niche has now gone wide 
and large. In short, the latest buz- 
zword in fashion is an oxymoron — 
mass customisation. 


HASS AND ME 

Creyate, the newest entrant on the In- 
dian e-retail scene, focuses on the idea 
of having a ‘factory at your fingertips’. 
In a country that’s known for its love 
of the bespoke — from the neighbour- 
hood darzi to customised designer 
shoes — this site is about delivering in- 
dividualised pieces on a large, quality- 
controlled scale. With both womens- 
wear and menswear, their range 
extends from jeans and chinos to 


, MASS 

1 MOVEMENT 


There’s a new fashion trend in town, and it offers 
you the chance to play designer. Vogue takes a look 
at what could be the next big thing— going from 
bespoke to mass 








^ 9uick loo^^Q 


shirts, blazers and other separates. 
Buyers can customise products in 
terms of fabrics and details, tweaked to 
their every specification, all with the 
help of 3D visualisation technology. 

For the time-deprived, Creyate also 
provides home appointments, where 
an iPad-armed consultant takes note 
of your specifications, major or minute, 
on the garment of your choice. 

The best part — the price range 
starts at ?2,000, making the clothes 
accessible and of-the-moment. 

THE PERSONAL 

Since it’s all about the experience, we 
decided to take their services for a test 
run, nominating Vogue' ^ fashion coor- 


THERAPY 

Vogue picks out more 
bespoke solutions 
that are easy to create 
and pretty to look at 

Shoes of Prey 

(Shoesofprey.com) 
For made-to-order 
shoes in the style 
of your choice 

Chiyono Anne 

(Chiyono-anne.com) 
For lingerie that’s 
personalisation- 
friendly sensuous and 
impeccably handmade 

Bow & Drape 

(Bowanddrape.com) 
Customise a tee, tote, 
sweatshirt, hoodie, 
beanie or pouch in a 
range of slogans both 
witty and sharp 


dinator (and self-described obsessive 
online shopper), Priyanka Parkash, to 
create her own individual look. The 
verdict? “It’s great to play designer,” 
says Parkash. “This summer. I’m 
channelling an edgy preppy look, and I 
turned to the site to design my version 
of the classic shirt. What I loved was 
how simple it was — from choosing the 
cut, collar (a deep neck works best for 
curvy girls like me), and a geometric 
print, to personalising it with my ini- 
tials on the sleeve.” Creyate.com ■ 
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PHOTO: NORMAN JEAN RAY STYLIST PAUL CAVACO. HAIR: DUFFY MAKE-UP: YUMI. MANICURE: BERNADETTE THOMPSON. MODEL YMRE STIEKMA. PROP STYLIST VIKI RUTSCH/MARY HOWARD STUDIO 
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YOU COULD BE FASHION'S 

NEXT BIG THING 


The Vogue India Fashion Fund in association with the Fashion Design Council of India (FDCI) 
is back in its fourth innings, and the chance to win this year’s coveted prize could be yours! 
For the last three years, Vogue has been reaching out to the best design talent in India and 
has remained committed to steering them to newer heights. 


This year we are also recognizing accessory 
designers who curate jewellery and bags 


You have a degree or diploma in fashion/ 
design from a recognized institute 

Your collection has retailed in India for a 
minimum of 2 years and a maximum of 8 years 

You have participated in a solo/joint/group 
fashion show in at least one fashion week 

You have received editorial or press coverage 

You employ a team of professional staff/ 
You have a production facility 


A cash prize 

Yearlong business/creative/marketing 
mentorship with an industry professional 

Access to prominent platforms in 
the industry 

Mentorship from Vogue 

A fashion shoot in Vogue India 

PR support and media coverage 


Register at Vogueindiafashionfund.com 

by April 30th, 2015 

In With 
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“The first Conde Nast International Luxury 
Conferenee will foeus on the future - a new world, 
in whieh teehnology eompetes with hard luxury - 
watehes and jewellery - and leather goods.” 

Suzy Menkes, International Vogue Editor 


COTVOK rV/VSX irVXERrVAXIOlNAL 

LUXURY 


In pnrmership ivkh 

SWAROVSKI 



FLORENCE, ITALY 
APRIL 22-23, 2015 


HARD LUXURY 



ANTOINE ARNAULT 
CEO, Berluti 



ALBERELBAZ 
Artistic Director, Lanvin 


THE MOST SIGNIFICANT CONFERENCE FOR THE INDUSTRY 

Speakers include: 



rAML LAGERFELD DAVID LAUREN 

Executive Vice President, 
Ralph Lauren Corporation 


MABLGAYMCKEE 

President, 

Saks Eifth Avenue 


LRLSVAN HERPEN 


Eind out more at www. CNILuxurj. com / @CNILuxury 
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TRAVEL FAR, TRAVEL WIDE 
We’re taking off for the summer! 
Sonam Kapoor celebrates Giorgio 
Armani in Paris, while black sheer 
makes a striking impression in 
sandy Dubai. And for Monisha 
Jaising, jet-set glamour has been 
her style for the last 25 years 
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By day or night, black has might. % 

So why limit it to after-houl's activity? ^ 

This summer’s versions bring a dehcaey,' 
ease and sensuality to the dark knight. * 
Time to take-ljiis midnight palette <^3.5. 
’ out tor a daytime spin ^ * 

Photographed by MAZEN ABUS RO UR 
S^ye^Z&^ANAITA SHROFF ADAJANIA 
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BODY ARMOUR 

This lacy bra and underwear are reminiscent of 1950s 
screen sirens— the final word in sensual appeal. 

Lace bra, briefs, embellished flats; all Dolce & 

Gabbana. Headpiece, Ritika Sachdeva. On right hand: 
Haath phool, Isharya. On left hand: Bracelet, Isharya. 
Bangle, Aquamarine. Cuff, Curio Cottage 


200 










WORKING 

GIRL 


Channel the urban 
sophisticate with a 
cropped blazer over 
a sheer pleated skirt. 
Delicate gold jewellery 
adds the finishing touch. 
Sheer blouse, jacket, 
skirt; all Michael Kors. 
Shoes, Jimmy Choo. 
Ring, stack of bangles; 
both Aquamarine. Metal 
bracelet, Isharya 




RETRO DAZE 

The 1970s reign supreme this 
summer. Make your foray 
into the arena with a risque 
beaded dress, American 
Hustle style. 
Beaded dress, Namrata 
Joshipura. Fringed cape, 
ASOS. Cuffs, Curio Cottage 
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NEW 
■ DIMENSI(» 

f^l^ohotone needn’t mean 
one-note. Applique 
elements juice up an 
otherwise-plain ensemble. 
Crop top, pencil skirt; both 
. , Simone Rocha. Shoes, 
Oscar de la Renta. Rings, 
necklaces; all Susan C^an 








BLING IT BACK 

Who needs bijoux? 
Strategically placed chunky 
embellishment puts a cheeky 
spin on statement jewellery. 
Mesh blouse, Tom Ford. 
Briefs, Osklen. Earrings, 
Maya Bazaar 
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CLEAR THE AIR 1 

Who says button-down shirts are f 
staid? This delicately patterned 
blouse is anything but. 

Sheer shirt, skirt; both Chanel. 
Headpiece, Little Shilpa. Coin 
necklace, Maya Bazaar. Necklace 
with tusk pendant, Raya. Haath phool 
Isharya. Ring, Pebble London^'^l^ 



DARK FANTASY 

Now here’s a fairytale ballgown that’s 
miles away from saccharine sweet. 
Tulle dress, Oscar de la Renta. 
Necklace, Suhani Pittie 

Hair and make-up: Toni Malt/971talent 
Photographers agency: 971talent 
Assistant stylist: Ria Kamat 
Model: Eva Doll/ 
Trend Model Management 
Production: Pablo Lopez/ 
971talent; Divya Jagwani 
Production assistant: Elham 
Mogharbel/971talent 
Location courtesy: Amusement 
Whitewater LLC/Awwdubai.ae 
Special thanks: The Ritz-Carlton, DIFC 
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SOFT FOCUS 

“We shot in a restaurant 
that once used to be a 
gentlemen’s club. It was| 
quintessentially Paris, 
says Kapoor about the 
mise-en-scene. A gaur 
dress seems perfectly 
appropriate for a 
romantic rendezvous. 
Pleated dress, brass 
fabric clutch; both 
^iorgio Armani 


april in 

TARIS 
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As Giorgio Armani 
celebrates four decades 
in the business of style, 
actor Sonam Kapoor 
pays homage to his 
legacy in the City of 
Lights. What could be 
more befitting than 
the coming together 
of film and fashion, 
two of Armani’s life- 
long passions, in such 
classic harmony? 

Photographed by 
KRISTIAN SCHULLER 

Styled by 

ANAITA SHROFF 
ADAJANIA 
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A STUDY IN 
CONTRADICTION 
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“My personal style is a combination 
of French elegance andftalian flair.** 
Echoing that contrastjis the sharp 
pairing of a tribal-inspired statement 
necklace with classic tailoring. 
Jacket, multi-strand fabric and leather 
necklace; both Giorgio Armani 






SHEER 

ELEGANCE 

“I believe clothes shouldn’t wear 
you, you should wear them, and 
Mr Armani lives the philosophy.” 
Feminine pleats and a cutout 
bodice add lightness to the 
perfect day dress. 

Dress, ‘D’orsay’ shoes, bracelets; 
all Giorgio Armani 
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SLEEK AND CHIC 

“I never leave Paris without 
lunch at the Hotel Costes,” says 
the famous foodie who perfects 
the lady-who-lunches look in 
a trademark Armani jacket. 
Viscose and cotton jacket, 
Giorgio Armani 
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^lOOTONG 
THE PART 


“-Ame/ie is my favourite 
film set in Paris.” In a 
sophisticated trench, 
she lives her icon, 
acting every bit the 
French ingenue. 

Satin trench coat, shoes 
with elastic band; both 
Giorgio Armani 
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POWER 

PACKED 

“Mr Armani is a living 
legend. He has created 
a look that transcends 
fashion, he makes women 
feel powerful,” ends 
Kapoor about the man 
who put his signature suit 
(just like this evening white 
version) on the red carpet. 

White tuxedo jacket; 
matching trousers, earrings; 
all Giorgio Armani 



Hair: Laurent Philippon/ 
Calliste 

Make-up: Namrata Soni 
Digital tech: Jerome Vivet 
Production: Eric Vincent/ 
V+E Production; Tobias 
Bramst/Shape-Production; 
Divya Jagwani 
Photographer’s agency: 
Blood & Co 
Assistant stylist: 

Fabio Immediato 
Lighting assistant: 

Quentin Chamard-Bois 
Production assistants: 

Lucas Haegeli; Mahmoud 
Megartsi; Celine Saint Jean 
Location courtesy: 
Laperouse 
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Call him the fashion whisperer. For 40 years, Giorgio Armani has unflinchingly 
been the master of restraint. Now with unbridled pomp, BANDANA TEWARI 
raises a toast to the sheer modernity of his crystal-clear vision — 
as palpable now as when he first started 



nVs has indeed revolu- 

fewhiriil- His of 

designing via principles of subtrac- 
tions, not additions, has made him 
quite the magician, luring you into his 
world of urbane beauties of strength. 
With his spring/summer 2015 collec- 
tion replete with translucent python 
prints, wispy floral embroideries and 
diaphanous separates, he once again, 
ever-so-gently, pulled us into his gos- 
samer dreams. His colour palette, 
never overwhelming but always lumi- 
nous — icy silver, seashell, anthracite, 
pale gold and sand; his love for crafts- 
manship seen in embroideries that 
look like they have been traced on 
gauzy fabrics — all add to his ensem- 
bles looking like leaves of fall, speck- 
led with sunlight in an enchanted for- 
est. “My revolution has not always 
been evident to all, perhaps because it 
was not as dramatic as most revolu- 
tions imagine themselves to be, but 
over time it has proven to be much 
more incisive,” he said in the Emporio 
Armani magazine. 

It is no wonder Giorgio Armani 
launched a million paparazzi flashes 
when outstanding women — Sophia 
Loren, Julia Roberts, Beyonce, Lady 


Gaga — in various eras and stages of 
stardom, dazzled in his clothes. His 
love of Hollywood can be traced to a 
childhood running to the cinema with 
his siblings. Of the 200 films that he 
designed for, it was his first that cre- 
ated a paradigm shift in our percep- 
tion of fashion. Who can forget the 
impact of the 1980s American Gigolo 
when he made nations swoon over 
Richard Gere’s relaxed, louche yet im- 
peccable suits? Sure it was fashion for 
men but he unequivocally demon- 
strated his disdain for clothes that 
looked like costumes. This discipline 
he applied with great dexterity in his 
40-year trajectory for womenswear 
too. Diane Keaton, the first actress on 
the red carpet in Armani, wore a beige 
jacket over a skirt when receiving her 
Best Actress Academy Award for An- 
nie Hall. At the 1992 Oscars, Jodie 
Foster accepted her own award in an 
Armani evening suit. 

He single-handedly made ‘modern’ 
part of the lexicon of Hollj^wood’s red 
carpet. Even when Armani Prive 
launched in 2005 to create haute cou- 
ture for his privileged patrons, he 
made it clear that dreams of couture, 
however extreme in their femininity 
and beauty, would always be natural 
extensions of their personalities. In 
an exclusive candid interview we get a 
peek into the myth and personality of 
Giorgio Armani. 

Bandana Tewari: There are 
as many personalities as there 
are stars in the sky. And with 
a variety that ranges from 
Sophia Loren to Lady Gaga, how 


do you define the quintessen- 
tial Armani woman? 

Giorgio Armani: She’s a determined 
woman who knows what she wants 
but still has a feminine, fragile side; 
she has elegant ways and bearing, but 
also simplicity. What I appreciate in a 
woman is this sort of attitude, these 
features. I dress very different wom- 
en all over the world — women who 
love my fashions because it makes 
them feel strong, beautiful, elegant, 
but I never make them feel as if they 
are in disguise. 

BT: What is it about your 
designs that attracts these 
women to your atelier? 

GA: I think that what attracts so 
many different kinds of women to 
my world is its sophisticated natural- 
ness. It’s all about clothes with pure 
lines, made of precious materials, 
with cuts that underline the figure 
without forcing it. My fashion whis- 
pers. They are appreciated by wom- 
en of character who have a feminine 
soul. There is nothing obvious about 
my designs. 

BT: You are one of the world’s 
most greatly admired stylists. 
How do you keep your ideas and 
creative energy up to date? 

GA: By watching the world as it 
evolves, something I’ll never stop 
doing. I am always watching what is 
going on around me, using my own 
style as a filter, and letting the pre- 
sent suggest new ways of doing 
things — just so my vision doesn’t 
become rigid or formulaic. This al- 
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lows me to renew my ideas and energy, 
while staying true to myself. 

BT: You sculpt the body or drape 
over it splendidly. You are an 
expert on the body types of 
women. Where did you learn so 
much about the female body? 

GA: Constant study and application 
have led me to these results. Fashion is 
a profession in which you have to keep 
moving; you can’t rest on your laurels, 
and this is fine by someone like me. 
I’ve always been interested in the 
body, since I was a young man. I want- 
ed to study its mysteries; in fact, I en- 
rolled to study medicine. But life has 
taken me down a different road, and I 
dress the body and exalt it. 

BT: What have you learned about 
female psychology in all these 
years designing for women? 

GA: I have learned that women are 
complicated. But they are simple too. 
They want you to listen to them, and 


they hate being forced to do 
something. I have learned that beauty 
in a woman is the result of a sensation 
of being at ease, and I do my best to 
encourage this, with elegant, refined, 
natural fashion. 


BT: In a world where fashion is 
a blend of demi-couture, ready- 
to-wear and premium high 
street, where does haute cou- 
ture fit in? 

GA: One thing that makes the world 
of Armani stand out is the meticu- 
lous diversification of lines, with a 
consistent style. Giorgio Armani 
Prive, my high-fashion line, repre- 
sents the highest expression of my 
vision, freed of the limitations of 
purely commercial considerations, 
though it is intended for real women 
with real needs. Haute couture is the 
place for experimenting with high 
forms of beauty, the study of a new 
form of craftsmanship and a soft, in- 
ventive aesthetic. In the end, I still 
maintain my innate pragmatism, 
which I would never give up. So it’s 


not a pure exercise in style, as is of- 
ten the case today; it is a real, con- 
crete operation. 


BT: How have your Italian 
roots and your childhood 
affected the decisions 
you have made in your 
profession? 

GA: I think all our experiences 
make their mark on us in some 
way. That’s the way it’s been for 
me, too. Post-war Italy, the Italy I 
grew up in, was all about wanting 
to accomplish something, all 
about dignity — qualities I recog- 
nise in myself, and in my person- 
al and professional life. 


BT: Yours is an incredible success 
story. What advice do you have 
for young designers who see you 
as an innovator and an icon? 

GA: Tenacity, patience and a spirit of 
sacrifice are essential, and you have to 
be pragmatic without killing your im- 
agination. I always tell young people to 
find their own style, without being 
overly influenced by the trends, yet 
paying attention to what is going on in 
the world. I suggest they don’t search 
for success right away: it will come in 
the end if your work is genuine. 


BT: If you didn’t have to go to 
work in your studio for a whole 
month, where would you go? 

GA: In the summer I actually do have 
a whole month of holidays, and so I go 
to the seaside, to my island of 
Pantelleria or to Antigua, to relax and 
regenerate in the place that 
represents me best. I like to get away 
to relax, but I must admit I always 
‘stay connected’. ■ 


BT: What have been the most 


exciting creative collaborations 
for you? 

GA: All my experiences have been ex- 
citing, especially in the world of film. I 
have had the privilege of working 
with the greatest actors and directors, 
and this has enriched me on both pro- 
fessional and human levels. It’s im- 


possible to mention just a few names, 
because they’ve all been unforgetta- 
ble, from American Gigolo to The 
Untouchables and The Dark Knight. 
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HEAT VWE 


Welcome the approaching summer months with a quick flyaway to a 
southern latitude. What to take with you? Filmy, lace, or latticework 
dresses — to let the sun shine through — ^and a few wickedly sexy swimsuits 

Photographed by MARIO TESTING Styled by TONNE GOODMAN 






SPLASH 

LANDING 


Simple, sensual, 
uncomplicated— a tank dress 
with a pretty pleated skirt hits 
the perfect balance between 
sporty and preppy. 
Tank dress with pleated skirt, 
Derek Lam 10 Crosby. 
Denim jacket (seen in bag), 
Wes Gordon. Tote, Hermes. 
Camera, Pentax Q-Sl. 
On Luke: Sweater, Fa^onnable. 
Trousers, Solid & Striped. 
Sunglasses, Oliver Peoples 



HEART 


WANTS 


Carolina Bucci 


On Luke: Polo, 
Sunspel. Jeans, Levi’s. 
Sunglasses, Ray-Ban 
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WHAT THE 


Fewer things are 
more chic— and more 
seductive— than a 
simple black maillot. 

Quilt-printed swimsuit, 
Chanel. Bracelet, 







DRIVEN TO 
DISTRACTION 


Sleek crop top, check. High-waisted 
palazzo trousers, check. Crisp sun hat, 
check. It’s the Amal-approved travel 
uniform every girl needs to own. 

Knit midi top, Versace. High-waist 
trousers, ballerina flats; both Celine. 
Wicker bag, Hermes. Bracelets, Dezso 
by Sara Beltran. Straw hat, Clyde. 

On Luke: Khaki suit, Salvatore 
Ferragamo. Watch, Timex. Sneakers, 
Superga 
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FRO 
ETERNITY 


Got a romantic sunset dinner 
planned? A ribbon lattice 
dress in blush— with crisp 
cutouts for a peek of sun- 
kissed skin— is your answer. 
Embroidered satin ribbon 
dress, Dior. Bracelets, 
Carolina Bucci 









STAY WITH ME 


A pleated bodice (unbuttoned 
of course) that flows into an 
angelic pool of white— truly, 
madly, deeply, vye’re in love. 
Embroidered dress. 

Bottega Veneta 


Hair: Christiaan 

Make-up: Lucia Pica/Chanel Beaute 
Manicure: Samantha Saunders 
Models: Cameron Russell; 

Luke Grimes 

Production: Dake Gonzalez/Shake 
Productions/Shakeproductions.com 
Location: Hibiscus Hill, 

Harbour Island, Bahamas 









(From left) On Radhika: Sari’^ 
with feather detail, Monisha. 
Jaising. Shoes, Christian ' 
Louboutin. Bracelet, Mawl 
at Le Mill. 

On Danea: Embroidered " i 
long jacket, Monisha J 
Jaising. Booties, Christian^ 
Louboutin. Earrings, ring; ' 
both Aquamarine’' ^ 

On Debbie: Embroidered 
jacket, dress; both Monisha 
Jaising. Shoes, Christian 
Louboutin. Metal bracelet, 
earrings; both Aquamarine^ 
Bangle, St Erasmus at 
Bombay Electric. jfJ 

On Monica: Crop top, 1 1 
lehenga; both Monisha l| 
Jaising. Shoes, Jimmy j I 
Choo. Cuff, St Erasmus at! 
Bombay Electric ^ 







HAIR AND MAKE-UP: SANDHYASHEKAR. MODELS: DEBBIE, MONICA, RADHIKA/ANIMA CREATIVE MANAGEMENT; DANEA/INEGA MODEL MANAGEMENT 








WIND 

er sails 


What’s MONISHAJAISING’S secret to surviving 25 years 
in the fashion industry? It’s escaping to exotic destinations 
(on her mood board, at least) and a design trick that’s made her 
loved by Indian women across the world (young designers, you are 
' to want to read this) . By PRIYANKA KHANNA 

. , Photographed by PS)\'\\S\'\ S\'\/\\-\ 

\ ^ Styled by RIA KAMAT 

)trt direction by JOLIE WERNETTE-HORN 
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s writers at 
we are always Iwking for a per- 
sonal connect. "V^Ticn inundated with 
information, we are known to ask: 
What stands out for you? What gets 
you excited? What will make your life 
more stylish? More practical? More in- 
spirational? These are questions that 
often decide for us what makes for a 
good story. So when a designer cele- 
brates a milestone achievement, it 
usually does make for great copy. 

But when it’s a designer that has 
made his or her way into individual 
fashion memories as well as the collec- 
tive conscious, you know there’s more 
than just a history lesson. When it 
came to writing a piece on Monisha 
Jaising’s 25th anniversary, an infor- 
mal poll in the Vogue office had every- 
one recounting their association with 
the Mumbai-based designer’s brand of 
hip. She is Indi cool, said one colleague; 
for another it was her pairing of louche 
tees with lehengas that stood out; 
while my personal discovery of her la- 
bel was at Scoop, the ‘it’ boutique in 
New York, over a decade ago, where 
her pop-hued, Swarovski-festooned 
kurtis were flying off the rails. 

So what is it that makes Monisha 
Jaising so popular? Is it her take on 
contemporary Indian with the rein- 
vention of the now-ubiquitous kurti 
(which, like all popular inventions, 
came about almost accidentally); those 
irreverent ‘Maharani’ tees (“It’s such a 
great word, and the expats especially 
love to take it home as a souvenir”) or 
her sexy take on Indian bridal (think 
strategic cutouts, lace and mix-and- 
match separates)? Or is it that she’s 
relatable? In many ways, she’s like you 
and me — she’s a mother-of-two who 
loves to travel, is balancing her home 
with a full career, and also needs glam- 
orous but practical clothes that are go- 
ing to see her through the busy Indian 
social calendar without much fuss. 

We’d wager a bet that it’s all of the 
above. While for Jaising (in her trade- 
mark matter-of-fact way) this 25th an- 


niversary will bring none of the hoopla 
that always accompanies this sort of 
milestone, for us it was a welcome 
chance to look at her indelible influ- 
ence on the Indian woman’s wardrobe. 

In many ways, she’s always been 
ahead of her time — Jaising was the 
first to predict that more than just sea- 
sonal fashion trends what the new In- 
dian woman really wanted was glam- 
orous resort wear, and her first 
collection, in 1990, focused on tailoring 
in a country that until very recently 
has always been about the drape. 

Through it all, there’s been one un- 
derlying influence in her work — and 
that’s travel. Over coffee and sand- 
wiches at her chrome-and-wood-pan- 
elled Pali Hill store (which is on the 
must-visit list for every NRI shopper), 
she shares why for her the beginning 
of every collection involves imagining a 
destination, and also the secret for 
making Indian women fall in love with 
her clothes. 

Take us back to 1990... 

I was a fashion student in the ’80s in 
London at the American College of 
Applied Arts and specialised in pat- 
tern-cutting methods and tailoring 
techniques. When you are out of col- 



DESTINATION 

RULES 

Jaising shares her commandments for 
the out-of-town bride 


The Monisha Jaising bride and her 
entourage are fuss-free, fun and dynamic. 
We always make sure practicality is a focus 
in our ensembles. 

For destination brides, we suggest colours 
and styles keeping in mind the location 
and personality. You don’t want to be 
wearing velvet at the beach! We aim for 
lightweight designs so she can dance till 
the early hours of the morning. 

We recommend separates like an 
embellished crop top with a lehenga so 
she may slip out of her lehenga into a pair 
of shorts for the after-party. Wrinkle-free 
fabrics and pre-stitched drapes are 



lege you think differently — it’s pure 
design, it’s not about what’s com- 
mercial. My first collection was actu- 
ally tailored jackets, blazers with 
trousers, shorts — and not so much 
resort at that time. Way back then, 
the fashion designer didn’t exist; no 
one wanted to pay that price when 
they could just make a garment with 
their household tailor, and every 
home had one. It was really difficult, 
because you made a collection and 
even the person who was well trav- 
elled did not want to buy it in India. I 
started selling first out of Ensemble 
and at the same time also set up an 
export factory to feed my label. 

So would you say your career- 
defining moment came with the 
whole Indi-pop movement? 

Actually, it was one of my internation- 
al buyers who wanted a line of beach- 
wear and cover-ups. So the idea of re- 
sort wear didn’t come from me. They 
asked me to design a range for the 
European markets and I sent them 
some sketches, and that’s really how 
this got started. 

And the kurti was born.... 

Funnily enough, the same people who 
asked me to design this range rejected 
the kurti design. I had created a Luc- 
knowi kurti with a 28-inch length and 
it was the only item they rejected. But 
I fell in love with it, so I introduced it 
at Ensemble, both with Swarvoski 
crystal embellishments and without, 
and paired it with a pair of raw silk 
capris. It was an instant hit! That was 
in 1999 and then we showed it at the 
first Lakme Fashion Week. I’ve done 
every version since — from slogan ver- 
sions to double-handed arms and 
looks that can work for a temple, 
nightclub or a wedding. The rest, as 
they say, is history. 

You said something interesting 
in our conversation earlier, 
about travel being a way of 
defining your style. What is the 
urban traveller looking for? 

An urban traveller can get a 
plain black dress at Prada or Zara, 
but when she comes to me she is look- 
ing for something more. For her, it’s 
all about luxury resort wear. 
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And what does that 
mean to you? 

She could be on a boat, in a 
botanical garden, at a yoga 
retreat... Take that white 
dress (points to the rack) 
with cutouts and chains — 
you could see her wearing 
it, sipping champagne on a 
yacht somewhere. That is 
always on my mind when I 
am designing — the fact 
that this woman is always 
on the move. 

You’re quite popular with the 
stars for the red carpet, but I’ve 
noticed that you’ve gone from a 
laid-back version of glamour to 
something sexier... 

It’s sensual but still laid-back. The 
Monisha Jaising woman has been de- 
scribed as sporty boho, someone who 
believes that less is more. Even with 
what you see on the red carpet, 
there’s always that resort connect — 
it could be in the print, cutouts or in 
the drape. It’s evening but with my 
sensibility. Take, for example, the 
dress Alia Bhatt wore to the Filmfare 
Awards; the leather (which I have 
used both on shorts and lehengas) 
gives it a bit of an edge, but it’s bal- 
anced with soft tulle. Even when I’m 
doing red-carpet wear, I always have 
some kind of exotic destination in 
mind. What would the light of that 
destination look like? What would be 
the colour? 

As a woman designing clothes, 
what’s your definition of sexy? 

When I start designing something, 
I think of the cut and the drape; it 
has to wrap the woman’s body in a 
certain way. I have this trick, 
actually — the garment has to make 
the woman look a size down. Over 
the years, I have realised that every- 
one wants one thing — to look thin- 
ner. So where can I place strategic 
tucks, a certain embellishment, dart 
or pleat that will make her look a size 
down? When a woman goes into a 
dressing room and then sees that she 
is looking thinner, then she’s not go- 
ing to be looking at the price tag. 
[Laughs] And that’s the psyche I’m 
working on. 


“I think of the cut 
and the drape; it has 
to wrap the woman’s 
body in a certain 
way. I have this 
trick actually — the 
garment has to make 
the woman look a 
size down. Over the 
years, I have realised 
that everyone wants 
one thing — to look 
thinner” 

Your own personal style is 
quite different from what 
you design... 

[Laughs] Anyone who knows me 
knows that my wardrobe literally 
consists of T-shirts in 50 shades 
of grey. When I design I think in col- 
our, so it is important that I am 
a blank space. There’s too much 
confusion otherwise. I do own every 
single kurti that I have ever de- 
signed, though! 

You are quite a recent entrant 
to Indian wear. Was that a 
conscious decision? 

We started designing made-to-order 
for our clients who were attending 
destination weddings, and realised 
that there was a huge gap in the mar- 
ket. There was nothing available that 
was young, cool and not over- the- top. 
We showed it first at couture week in 
Delhi, and it worked. Now, even the 
brides come to us. 


You’ve done away with 
coordinated sets in 
your bridal wear. 
There’s an element of 
mix and match, and a 
play on silhouettes... 

We love to take Indian fab- 
rics and embroideries and 
create flattering skirt sil- 
houettes that can be 
teamed with a crop top, 
jacket or switched up by 
just adding a dupatta. We 
get requests for cutouts at 
the waist, bikini blouses but with a 
drape that covers, sheer panels, har- 
em pants, embellished waistbands, 
feathered pallus... Recently, I had a 
bride who wanted to look like the 
Victoria’s Secret show models, and 
we made something that still worked 
with our sensibility. 

What’s the latest trend? 

I’ve noticed that most destination 
weddings happen over a weekend 
and the bride is usually exhausted af- 
ter her pheras. She wants to slip into 
something comfortable, and while 
her guests can change into jeans, she 
needs something more appropriate, 
so we recommend a fun ‘after-party’ 
dress to all our brides. We’ve also 
done ‘Maharani and Maharaja’ bath- 
robes that are very popular and we 
embellish and personalise them for 
the bride and groom. 

What’s next for you? 

We’ve been experimenting with cre- 
ating the legging as the new must- 
have, and have had quite a lot of suc- 
cess with versions using 
embellishments like zardosi, metallic 
thread and resham. We are pairing 
them with kurtis, a blazer and tank 
top, and recently even had a request 
for sheer anar kalis. We’re also mov- 
ing into a bigger space at DLF Empo- 
rio in Delhi and are hopeful about a 
change in the European market for a 
chance to do a pop-up in St Tropez. 
This year also sees the launch of our 
e-commerce site. Finally, what I’m 
most excited about is a new line of 
mens wear. It seems like the perfect 
time given how savvy the men are be- 
coming about their wardrobes! ■ 
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the e\e has to 

Legendary lensman ARTHUR ELGORT is known to 
have taken models away from studios and into deserts 
and mountains, cafes and churches... you get the 
drift. The American fashion photographer shares his 
favourite images from across the globe 
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ANDTHEMAASAI, 
US VOGUE, 2007 

“One thing I learned about the Maasai 
tribe during this shoot was that they 
are really protective. While we slept, 
the tribe members guarded our tents 
from the threat of lions and hyenas.” 
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AUDREY IN PARIS (‘CREME DE 
LA CREME’), US VOGUE, 1999 

“Shooting in Paris... it’s the best backdrop that you 
could ever ask for. The architecture is amazing. The 
city is beautiful, so it makes getting the shot easy.” 


CHRISTY TURLINGTON 
BUNDLED UP AGAINST THE 
RED ARMY US COGUE, 1990 

“It wasn’t difficult at all to get the Red Army to warm 
up to Christy... ” 
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LINDA EVANGELISTA, 
US COGUE, 199t 

“The clothes on this shoot, I thought, 
were fantastic. Also, Scotland is a very 
scenic place... I remember the bagpiper 
was playing throughout the shoot, and 
Linda was being silly, you know, kind of 
mocking him. He had no idea what 
she was doing behind him.” 
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“One thing I love about this picture is the beautiful 
colonial architecture... The whole city was beautiful. 
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LIYA KEBEDE, 
CWELCOMETO 
THE JUNGLE’), US 
VOGUE, 200^ 

“The location was beautiful. We 
were in the Blue Mountains, 
not far from Kingston. Also, we 
happened to be the only guests 
in the hotel at the time, so we 
had the run of the place. It was 
a great time. When you go on 
a trip with Vogue its different 
from going on a regular trip. 
When you’re with Vogue you 
get perks and privileges you 
don’t get as a normal guest.” 



ELIZABETH REDVERS 
ANDROMULOPIRES, 
GLAMOUR, 2006 

“I tossed a coin into Trevi Fountain. 
Fortunately, there was no crowd when 
we shot there. It was very early in the 
morning... we started at about Sam.” 
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STELLA TENNANT MATTHEW AVEDON, 
WARREN AND ANSEL ELGORT (‘PRAIRIE 
STORY’), US\/OGUE,2001 

“It’s great having your family on the set because they know exactly what 
they are doing. They’ve been in front of the camera since they were babies.” 




KATE MOSS ON THE ELEPHANT BRITISH VOGUE 1993 

“There was a trainer there with Kate at this shoot. I learned that you cannot train African elephants, but Nepalese elephants can be 

trained and those were the ones that we were using.” 
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WALK INTO GRAND SURPRISES 
ON THE 17TH OF EVERY MONTH! 


Celebrate our 11'^ year oF genuine hospitality with up to 50 % off* on 
delicious treats at our award-winning restaurants and indulgent spa 
and salon packages. Be part of an exciting Raffle Contest and stand 
the chance to win a Weekend Stay with us. 


For reservations please call, 

RESTAURANTS j -*01 22 6676 1149 [ restaurantreservations,ghmumbai@hyatt.com 

SPA I +91 22 6676 1144 1 cluboasis.ghmunibai@hvatt,com 

SALON I +91 22 6676 1216 I christiaangeorgio.ghmunnbai(^hyatt,com 


HYATT d#$tgn m marks m niadamafks cf kHemaiKml OwpwanbiK s Hifatt IfMialtkHiai DcYpcpraticn. Al 1^.1$ msmA. 
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GRAND HYATT MUMBAI 

Off Western Express Highway, Santacruz East, 
Mumbai 400055 , India 
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MARIO TESTING 



MAKE-UP, HAIR, FRAGRANCES, HEALTH,TITNESS AND WELLN 






e seemingly effortless perfection of 
e Asian womans skin is the result of 
ication and discipline, the power of nature 
and an avant garde skincare industry, finds 
SAVITA IYER AHRESTANI. Vogue takes you 
on a South East Asian journey 
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pybe it’s \the^uck of t] 
kat blessed Mia^ women wi 
Ibly flawlesi si in. In reality, 
leauty and skinfare rituals df Sl^th 
Cast Asia are a k(y part of the pult ire, 
leeply rooted in thei 
principle that dedicating ti 

; to T^turingdae altb yrTCaui 
skin is vital. The plethora of prod- 
ucts — cleansers, serums, essences and 
masks — from Japan, China and Korea 
are innovative and cutting-edge, yet 
anchored in tradition and closely 
linked to nature, which explains why 
they’re global favourites. 

PTT|”ffON 

Follow the most advanced skincare 
ritual for a flawless complexion 


STEP IT UP 

When Charlotte Cho, co-founder and 
curator SokoGlam.com, an e-commerce 
platform retailing Korean skincare and beauty 
products in the US, spent an extended 
period of time in her parents’ native South 
Korea, she discovered the 10-step cleansing, 
exfoliating and moisturising process that is the 
cornerstone of every Korean woman’s beauty 
regime. “From a very young age, Koreans— 
girls and boys— are taught to cleanse and 
moisturise their skin properly,” Cho says. 
“Taking care of your skin and treating it well 
is an important part of Korean culture and 
because the practice is inculcated from a 
young age, it becomes a part of your life.” 
However, Cho emphasises that it isn’t 
necessary to do each step everyday. 
Her advice: Never skip steps 1 to 3 , 
but pick and choose from the rest 
depending on what your skin needs. 
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STEP1 

Oil likes oil, so use an 
oil-based cleanser and 
warm water to wash 
off all your make-up 
and other oily debris, 
like pollution. 

STEP 6 

A serum, a 
concentrated and 
vitamin-rich version 
of an essence, helps 
restore skin vitality 
and elasticity and 
evens out skin tone. 



STEP 2 

Sluice off the sweaty 
remains of the day with 
a creamy or foamy 
' water-based cleanser, 
depending on what 
suits your skin best. 

STEP 7 

k A sheet mask (soaked 
■1 with essence or serums 
for face and body) used 
a couple of times a 
week intensely hydrates 
and brightens skin. 


STEPS 

Exfoliate to slough 
off the dead cells 
and soften your 
skin— but be wary of 
overkill, particularly if 
your skin is sensitive. 

STEPS 

A dab or two of eye 
cream keeps puffiness, 
dark circles, fine lines 
and wrinkles away. 



STEP 4 

Tone with a product that 
focuses on hydration 
and restores the natural 
pH balance of the skin. 
This is an integral part 
of the skincare process. 

STEP 9 

An emulsion, light and 
easy to apply, helps 
replace moisture and 
promotes circulation. 


STEP 5 

Essence, Korea’s 
skincare coup de 
grace, both nourishes 
and brightens the 
skin. Spritz or gently 
pat on. 

STEP 10 

Finally a rich night 
cream works to prep 
skin for a rpw day. 
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Shu Uemura 

Tsuya Youthful 
Radiance 
Generator 
Essence, f 5,290 


SK-II Cellumination 
Essence EX, ?13,685 


Essence, a concentrated formula that zeroes in on reducing 
wrinkles, fine lines and eliminating dull and uneven skin 
tones, is a panacea for skin regeneration, and with regular 
use results in a smoother and brighter complexion. 


FOUNTAIN OF YOUTH 


The targeted treatments that are the core 
of Asian beauty practices 


TONIC WATERS 


FOR 

BELOVED 

ONE 


Tatcha Luminous 
Deep Hydration 
Revitalizing Eye 
Mask, ^750 


Innisfree 

Canola 
Honey Jelly 
Mist, f750 


Extreme Hydration 
BiO'Ceilutow MssIk 


For Beloved One 

Extreme Hydration 
Bio-Cellulose 
Mask, ?3,835 


SHEET MASKS 

Available in a plethora of shapes and sizes, from full-face 
coverage to cutouts for the eyes, the nose and chin, sheet masks 
are perhaps the greatest beauty export out of Korea. Drenched in 
essence or serum, they thoroughly hydrate the skin and can help 
with acne, wrinkles and skin brightening. “Masks are very popular 
because they really help you lock in moisture,” says Mary Schook, 
a New York-based cosmetic chemist, who showcases the best 
Korean products at her online apothecary Msapothecary.com. 
“Where a lot of water-based products can evaporate, a sheet 
mask forces the skin to really lock in the moisture,” she adds. 


Sulwhasoo 

Timetreasure 
Perfecting 
Water, ^6,535 

Sulwhasoo 


Skin Food 

Premium Lettuce 
& Cucumber 
Watfery Gel 
'T2lask;-?28.0 ^ 




SK-II Limited 
Edition Fac^l 
Treatment^ 
Essence, l^d 
Tulips, ^12,mo 


CREME OE THE CROP 


TATCHA: ANCIENT 
BEAUTY WISDOM 


The All Stars of the Asian beauty panoply 


SK-II: THE PITERA 
POWERHOUSE 

SK-II s Facial Treatment Essence was launched 30 
years ago and is still the gold standard worldwide. 
The essence is more than 90 per cent 
pitera, a product derived from the ' -t ^ 
unique yeast fermentation that occurs \.\ - 3 

in Japanese sake. It contains vitamins, \y V % 
amino acids, minerals and organic acid, \ 
the combination of which improves \ 
the skins natural rejuvenation process to \ V 
function at its prime. Their cult product, the \ 
Facial Treatment Mask, is soaked in pitera and 1 
is 10 times more powerful than the essence, 1 
making it the must-have mask for celebrities, 
beauty editors and make-up artists world over. 


SK-II Facial 
Treatment Mask, 
?5,900 (for six) 


SHISEIDO: 

SCI-FI SKIN 
SUPERHERO 

Japans most famous 
beauty export has 
been around forever 
but has never stopped 
innovating. In 2014, the 
company announced 
a new product, 
Ultimune, the first 
skincare technology 
designed to directly 
target and boost the 
skin’s immunity. The 
special formula is 
powered by botanicals 
and features gingko 
biloba leaf extract, 
shiso and thyme. 
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Shiseido 

Benefiance 
Nutri Perfect 
Pro-Fortifying 
Softener, ^4,000 


WEI: NATURE NURTURED 
THROUGH THE AGES 

WE uses Gingko, the longest living plant in 
the world, to repair the classic signs of ageing in 
record time and “provides instant lifting.” Brian’s 
brand is anchored in her extensive knowledge 
of traditional Chinese herbal medicine and 
each formulation features a delicate interplay of 
various herbs and plants, designed to bring about 
synergy and balance the skin’s Yin and Yang. The 
signature Wei Gingko Leaf Repairing Pads are a 
red carpet celebrity favourite. 


THE HOLISTIC SCRUB 


' WEI GingWeaf 
Repairing Deco]T^ag( 
Treatment Racist 
!4,:^0 (s^^f six) 
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' Ultimune 
Power Infusinc 
Concentrate, 
?6,650 


yfll/EIDO 
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In Korea, a skincare regime is a head-to-toe affair, and it is common practice 
to pay regular visits to a spa for a full-body scrub, variants of which have 
become popular in New York’s Aura Wellness Spa. Aura offers 60- and 
90-minute versions of the Korean Body Scrub Therapy— a thorough scrub 
with a special mitt imported from Korea. “Made of viscose it’s slightly scratchy, 
g-_bu t not as tough as a loofah,” says Ris Sumitha, Aura’s marketing manager, 
^^^he mitt is positioned at a 45-degree angle and scrubbed vigorously from 
the neck down, removing layers of dead skin, dirt and grime, “with the least 
^ amount of abrasion,” says Sumitha, adding, “the process helps improve 
r circulation, aids lymphatic drainage and reduces cellulite, as it eliminates 
^oxins for a really deep cleanse. The ritual is completed with an oil massage 
, and a rinse in whole milk to moisturise the skin.” . 




Innisfree 

Green Tea 
Mineral 
Mist, T450 


EGG WHITES 

Egg whites have a good balance 
acids and when 


GREEN TEA 

‘Japans ubiquitous green tea, an 
important component of many 
skincare products, is extremely 
rich in epigallocatechin gallate 
(EGCG), a powerful antioxidant 
far more potent than Vitamin C 
and infinitely more capable of 
protecting against UV-induced 
oxidative damage,” says 
Vicky Tsai, founder of 
Japanese brand Tatcha. 


BAMBOO SAP 

“Bamboo leaves contain 
flavonoids, phenolic acids, 
lactones, polysaccharides, 
amino acids and minerals, 
all of which are important 
in inhibiting free radical 
generation,” says Wilson. They 
also increase the resistance of 
blood capillaries, which is key 
in treating spider veins and can 
help with dark circles. 


Shu Uemura 

Skin Purifier 
Pure:Nu Gentl^^ 
Cleansing 


ot ammo 
applied topically those 
amino acids can help 
preserve the stratum 
corneum (the outermost 
layer of the epidermis) by 
drawing in moisture and 
keeping the skin hydrated,” 
says New York-based cosmetic 
chemist Ni’Kita Wilson. 
Because egg whites have mild 
wound healing capabilities, they 
can also improve the quality 
of the skin barrier. 




NATURE’S BOUNTY 


From soy to snail mucin, these ^ mN £ 
ingredients are certified skincare stars 

Long before the creams, serums and essences of the modern- 
day Asian skincare industry, nature was their laboratory. Despite 
the high level of sophistication that exists in Japanese, Korean 
and Chinese skincare formulae, nature is still the first port of call. 
All formulations feature a range of powerful, natural ingredients. 


SNAIL MUCIN 


RICE BRAN 

“The oil that’s extracted from the 
germ and inner husk of the grain 
is rich in the essential fatty 
acids that promote healthier- 
looking skin by catalysing skin 
cell renewal,” says Wilson. 

Rice bran oil also contains 
healthy antioxidants, useful 
in protecting cells against 
the damage caused by free 
radicals, along with ceramides, 
which play an important role 
in the structure and quality of 
the stratum corneum. 


“First cultivated in China in 11th 
century BC, soy is packed with 
nutrients and vitamins. It contains 
isoflavones, which contribute to 
collagen synthesis stimulation, 
anti-inflammatory activity and free 
radical inhibition,” says Wilson. 

Soy helps prevent 
skin ageing while 
H preserving elasticity 
and moisture, 

H reducing the 
I appearance of fine 

SMHH H lines and wrinkles. 


The use of the external slime 
produced by snails goes back to 
ancient Greece and remains an 
integral component in numerous 
Korean skincare formulations. 
“The mucus, rich in proteins 
and elastins, promotes 
cell turnover and 
increases the skin s 
renewal rate,” says 
)okoG lam. corn’s Che 
It also reduces 
acne scars and 
nourishes skin. ■ 


It’s Skin 

Prestige Creme 
D’Escargot, K,100 


The; Face 
Shop Rice 
Water 
Bright 
Cleansing 
Light Oil, 
t745 
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across the world. 
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journey %idi 
■ thousand miles 

, ^ Travelling to connect with your higher self is a worthy 

goal, but the trick lies in finding your calm centre at the 
^ beginning of your journey BY GEETA RAO 


yoi^e taken the first step — ^head- 
toVa pampering spa or a retreat 
som^hele ‘at the end of the world’. 
The s^lld step is to enjoy the process 
. of lejmg go as the journey begins, usu- 
an airport. As writer Alain de 
Boton, in his book The Art Of Travel, 
reminds us, “Few places are more con- 
ducive to internal conversations than 
moving planes, ships or trains.” The 
third is to arrive at your destination 
secure in the discovery that the deci- 
sion you made was the right one. Our 
tour guide should help make your 
navigation stress-free. 


LIGHTER WHEN YOU DOWNLOAD 

These apps are designed to be helpful co-passengers 


TRAVEL 

SAFE 

lists emergency 
numbers and 
addresses for 
embassies, 
police and 
medical 


PACKING 

PRO 

has several list 
templates of 
travel essentials, 
depending on 
where you are 
going and for 
how long. 


CALM 

has a series of 
seven guided 
meditations 
with sound- 
tracks of 
birdsong, soft 
rain and flowing 
water to 
de-stress to. 


WATER 

YOUR 

BODY 

reminds you 
to drink water 
and tracks how 
many glasses 
you have 
chugged down 
in a day. 


EAT 

SLOWER 

lets you chew 
meditatively, 
savour every 
bite and avoid 
overeating. 


EN ROUTE REJUVENATORS 

Air travel is notorious for leaving your face feeling stretched and dry. 
T ry these new-generation hydrators that let your skin drink deep 

Kiehls Ultra Facial Cream Intense Hydration (^2,100) promises 24 hours of hydration, 
while Chanel’s Hydra Beauty Micro Serum (^6, ZOO) with pure camellia oil extract 
replenishes moisture levels. Amritam’s Soothing Aloe Vera Gel (^450) will calm 
and soothe jet-stressed skin, while La Prairie’s Cellular Power Infusion Serum 
(?36,560) replenishes and recharges cells. Keep an eye on your eyes, especially the 
delicate under-eye area that is prone to dehydration. Shut out the world with the 
Lavender Eye Mask from Holisticsilk.com (^4,290) after dabbing on 
Lancome Genifique Eye Light-Pearl Serum (?4,000). Keep a flower oil-based mist 
handy, like the Forest Essentials Panchpushp Facial Tonic Mist (T650) 

with distilled rose, marigold and saffron. , 
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the more palatable. We suggest 
you eat like a bird— literally. Make 
your own trail mix of seeds of sunflower, 
pumpkin and melon that are rich in 
Vitamin E, zinc and protein. Pack dark 
chocolate or a no-sugar granola bar 
loaded with antioxidant-rich fruit and nuts 
for unexpected delays and a quick energy 
fix. Try Kashi Chewy Granola Bars or Two 
Moms in the Raw organic, gluten-free 
granola bars made with seeds, sprouted 
nuts and spices, both available on 
Amazon.com. Locally made amaranth or 
rajgira chikki is an easy-to-get alternative. 
Two must-carry power foods are roasted 
chickpeas and edamame. Both are rich in 
calcium, vitamins and fibre and low in fat. 
Intersperse glasses of water with green 
tea and soothing chamomile tea to stay 
hydrated while travelling. 


. MINDFULNESS 
MANTRAS 

Good Earth’s Ancient Incense Set 
(t2,400) with pure resin or loban 
(incense) has a brass holder and 
charcoal pellets for smoky meditawe 
vibrations. Dolls of India Japa Malas 
made from rudraksh beads, with a few 
drops of lavender oil from Gulab Singh 
Johrimal perfumers, a 200-year-old 
perfume store in Old Delhi, will help 
you cut throughlR^clutter^Wear a 
Shakti pendant from Mumbai’s Parvati- 
Villa and order a Moleskine Passion 
Wellness Journal from Amazon.com to 
record all your spiri^al experiences. ■ 


1. VIETNAM 

Vietnam is quickly becoming a force to 
reckon with in the spa and wellness world. 
Here you can revel in treatments that 
stimulate energy flows along with restful 
bathing ceremonies. Vietnam is a country 
of virgin beaches, vibrant paddy fields 
and villages dotted with ancient historic 
citadels, all set against a serene forest and 
mountain backdrop. 

Visit: Six Senses Ninh Van Bay, Evason Ana 
Mandara and The Nam Hai 

2. AUSTRALIA 

The land down under is known for its 
indigenous tradition of herb and flower 
therapies, natural beauty and healing hot 
springs, making it a must-do on every 


wellness-seeker’s list. 

Visit: Peninsula Hot Springs, a day spa 
90 minutes from Melbourne 

3. HUNGARY 

Being home to Lake Hevfz, the second 
largest thermal lake in the world, has 
made Hungary and its cities natural spa 
magnets from Roman times. Now, its 
mineral-rich mud wraps and hot springs 
are on every modern spa traveller’s list. 
Discover Budapest’s historic Gellert 
baths or experience Hungarian brand 
Omorovicza’s treatments at the Four 
Seasons Gresham Palace with its stunning 
Art Nouveau architecture. 

Visit: Royal spa at the Grand 
Corinthia Hotel ■ 


SPIRITUAL DESTINATIONS 

Mala Barua, founder of Mystic-Asia retreats, picks places 
you are most likely to ‘find yourself in 2015 

• Machu Picchu in Peru: This is one breathtaking experience, especially if you 
combine it with a Shamanic Pachamama (Pay the Earth) ceremony as a precursor. 
Stay at the Inkaterra Pueblo Hotel and experience their authentic Andean Sauna. 

• Taktsang (Tiger s Nest) Monastery in Paro, Bhutan: A must-do walking trail 
pilgrimage leads to the monastery perched upon a precipice. Stay at the Amankora 
if you want to be spoilt with a traditional hot stone bath. 

• Mount Kailash, Tibet: The most spiritual travel destination ever, this is not for 
the fainthearted or for the luxury seeker. Once you reach the base 
of the holy mountain at Mansarovar lake, the ‘body’ loses its importance 
and you are forced to face your ‘spirit’. 

’ Plum Village, France: Spend time in Buddhist master Thfch Nhat Hanh’s 
centre learning mindfulness and breath awareness. The simplicity of his 
teachings, the songs of the sweet-voiced Vietnamese monks and the 
vegan Asian food make this an unusual, interesting experience. 
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KEEP YOUR 20's SCULPTED LOOK* 
WITH LAKME’S FIRST SCULPTING RANGE. 


Recommended by salon experts, Lakme brings to you the Youth Infinity range designed 
for Indian skin. This revolutionary range consists of Insta-Collagen Boosters™ and 
Luminizing Pearls that tighten and brighten your skin, giving it a 20’s sculpted look. 



^Basis cynical study, 2012 ^ 201 3. 
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spice route 


Who knew cinnamon could make acne a part of your 
past? And that cardamom could draw out impurities 
from your skin? Meet the condiments that have made 
the trip from your doily to your dresser . 

Photographed by LOUISE NAGGER ? 

Styled by CHRISTINA WILLIAMS 


Calms ana comforts 
skin, and visibly reduces 
redness. The root adds 
a lingering warmth 
to fragrances. 

Jo Malone Nutmeg and 
Ginger Cologne (lOOmI), 
^7,380; Origins Mega 
Mushroom Skin Relief Face 
Mask, ?2,340 


I he spice has antimicrobial 
properties and reduces skin 
irritation and helps minimise the 
after-effects of sun damage. 
Dermalogica After Sun Repair, ?2,695 


SKIN CAM ^ 

Herbal Mud 


4 /^c(/h}IIco 


U'HAiJCtAnjO'tV 


Add this aromatic spice to your skin mix, 
especially if you are acne-prone. 

The healing bark soothes redness 
and banishes breakouts. 

Murad Pore and Line Minimizing Hydrator, 
B,075; Eminence Hungarian Herbal Mud 
Treatment, f5,580 


Don’t be fooled by the innocent cookie-batter scent; this one’s 
a powerful aphrodisiac. Take it along on your ski vacation— the 
scent is as comforting as a cup of hot chocolate. 

Bottega Veneta Essence Aromatique Cologne (90ml), 
f7,685; Tom Ford Shanghai Lily EDP (50ml), ¥13, 270 
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The star spice contains 
vitamins A and E to 
nourish and brighten the 
delicate under-eye area. 
Forest Essentials Intensive Eye 
Cream, ?1,750 


The nutty seed adds a herbaceous, 
woody note to fragrances. 

D.S. & Durga Coriander 
EDP (50ml), ^7,720 


Gentle on even the most 
sensitive skin, fennel calms 
redness and soothes irritation, 
Ren Evercalm Gentle Cleansing 
Milk, ?1,780 


3 

The king of spices gives dull skin a youthful 
radiance and stimulates cell repair. The precious 
strands lend scents a mellow honey-like aroma. 
Yves Saint Laurent Or Rouge Face cream, ^24,585; 
Penhaligon’s Levantium EDT (lOOmI), ?7,400; 


I he detox spice deep 
cleanses and eliminates 
impurities. Its antioxidants 
help fend off the first 
signs of ageing. 


Viktor & Rolf Spicebomb EDT (90ml), ^6,790 


Clarins Santal Face Treatment 


Oil, ?2,600 
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Dr. Jart+ Water Replenishment Cotton Sheet Mask, 
1465; Klorane Smoothing and Relaxing Patches, 
Sephora Express Eye Makeup Remover Wipe, 7555 


A 
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wheels 


The frequent fliers guide to lobking 
and feeling your best, from takeoff to 
touchdown. BY ^URA’REGENSDdRi 


fhe trav ail has been taken out of 
travel," cioed the velvet-toned voiceo- 
vir in Pan Am’s 1958 advertisement 
celebrating the futuristic Boeing 707. 
With dishes like foie gras mousse and 
Id Dster thermidor, menu selection 
night have prompted the traveller’s 
01 ly angst. Today, waiting in security 
lilUs, dodging the TSA liquid police, 
ya na^jae iffg strapped into our seats for 
10^ hours or more hours at a time is an 
experience less breathlessly awaited 
than grudgingly endured. But leave it 
to the modern jet set to bring glamour 
back to the skies. Here, the sawiest 
travellers’ secrets to how to arrive 
healthy, hydrated and looking (almost) 
as good as when you left. 


something healthy once she arrives at 
the terminal. To hit the ground run- 
ning, dermatologist Lisa Airan, MD, 
gets a last-minute blow-dry. The result 
after an overnight flight to Europe? 
Perfect second-day hair. 


PREFLIGHT: HAVE A PLAN 

“I spend at least a third of my time 
travelling — I have it down to a sci- 
ence,” says model Karlie Kloss. She 
plans ahead, picking up a fortifying 
green juice on the way to the airport 
and tucking homemade trail mix and 
vitamins in pouches into her carry-on 
so she doesn’t have to scramble for 


IN-FLIGHT: HIGH AND DRY 

The inside of a plane is a virtual Saha- 
ra. “About two hours into flight, the 
humidity takes a nosedive,” plummet- 
ing as low as 10 per cent, says Mark 
Gendreau, MD, an expert in aviation 
medicine and vice chair of emergency 
services at Lahey Medical Center in 
Massachusetts. To stay hydrated, 
make-up artist Gucci Westman carries 
Ultima Replenisher packets, an elec- 
trol 5 d;e blend she mixes with water 
once on board. “It’s awesome — there’s 
no sugar, nothing artificial,” she says. 
And beware the beverage cart, cau- 
tions Airan: “Coffee, tea, alcohol — they 
all dehydrate you.” (So do the salty, 
and bloating, airplane snacks.) 

With dry air wicking away surface 
moisture from the complexion, the 
most seasoned travellers — like Violet 


Grey founder Cassandra Grey, who 
commutes between homes in Los An- 
geles and New York — make a point of 
flying make-up-free, and go into 
skin-care mode the minute they 
board. During daytime flights, 
Airan recommends one crucial 
step: applying sunscreen. “Think 
about it,” she says. “You’re much 
closer to the sun in a plane than 
you are on the ground.” A recent 
paper in the Journal of the 
American Medical Association 
confirms it: At 30,000 feet, UV 
radiation is approximately 
twice as strong as at sea 
level, and cabin windows of- 
fer little sun protection. 


Kiehl’s Travel 
Tested Solutions In 


CABIN FEVER 

As much as we’re told to 
fear the plane’s recycled air, 
the truth is that in today’s 
large commercial aircraft, 
hospital-grade HEPA filters 
catch more than 99.7 per 
cent of unsavoury airborne 
particles. Airflow is de- 
signed to circulate in nar- 
row bands across the 
cabin, so you share air- 
space only with the few 
rows around you. 

Monitoring hygiene is 
most important, says 
Gendreau. At his seat, he 
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conducts a thorough wipe-down, disin- 
fecting ever 3 d;hing from tray table to 
armrest and his hands. Vigilance is 
warranted: Auburn University re- 
searchers recently replicated the envi- 
ronment inside a plane to test how 
long two concerning pathogens could 
weather the conditions. Methicillin-re- 
sistant Staphylococcus aureus (MRSA) 
survived on the seat-back pocket for 
168 hours; E coli 0157:H7 stayed on 
the armrest for four days. 

In the winter, Gendreau recom- 
mends nasal saline spray, which keeps 
the tiny hairs primed to fan away in- 
truders. He takes astragalus, an herb 
with antibacterial and anti-inflamma- 
tory properties, and North American 
ginseng for an immune boost. As a last 
defense, he positions the overhead air 
vent so it blows a few inches in front of 
his face. “If there were an infectious 
particle just floating by, that airstream 
would create enough turbulence to 
knock it out of my airspace,” he says. 


LIGHTS OUT 

Shielding the eyes with a sleep mask 
(Grey dons one from Chanel decorated 
with lashes) helps shut out ambient 
light, which can disrupt the release of 
melatonin. For a natural sleep aid, 
Westman takes an ampoule of Mag 2, a 
form of magnesium available in French 
pharmacies; Kloss favours liquid mela- 
tonin (“You just put a few drops under 
your tongue. It works like a charm”). 

POSTFLIGHT: REVIVAL 

Walking off the plane looking polished 
is an art. A half hour before landing. 
Grey smooths on Valmont’s Renewing 
Pack, a 10-minute mask that can be 
tissued off (“like you just had a facial,” 
she raves). A spritz of Oribe’s Cote 
d’Azur Hair Refresher “cuts static 
from my hair,” adds Deena Aljuhani 
Abdulaziz, the front-row fashion fix- 
ture who regularly travels from the 
Middle East to Europe on bu 3 dng trips 
for her Riyadh boutique, D’NA. Kloss 



packs Klorane’s cornflower eye patch- 
es. And at Virgin Atlantic’s Clubhouse 
spas, from Heathrow to Hong Kong, 
you can erase the evidence of a day, or 
night, spent in the air: Bare Minerals 
foundation touch-ups. Dr. Hauschka 
facials, even a bang trim or styling ses- 
sion at their in-house Bumble and 
Bumble salons. What flight? ■ 
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Fifteen kilogranns^. 
of black diannond 
truffles are needed to 
make one kilogram 
of pure extract 


We know a few truffle shavings or a drop of its oil can take a nneal from mundane to haute. But it has 
the same magical transformative power on skin too, finds JERUSHA RATNAM CHANDE 


jthis 
gus 

j^irtues, 

^developed 
the black diamond truffle 
into an extract that delivers 
skincare perfection. You’ll 
find the rare formula in the 
brand’s new Re-Nutriv Ultimate 
Diamond Sculpting/Refinishing 
Dual Infusion, which blends 
two concentrated elixirs— the 
first, containing the black 
diamond truffle extract, affects 
the deepest layers of your skin, 
boosting its cellular energy; while 
the second polishes the skin on 
the surface with re-texturising 
agents to reveal a flawless canvas. 

Everything about the infusion 
has a luxurious, exclusive quality 
to it— from the rarity of the raw 
ingredients to the manufacturing 
process— and only a specific, 
limited number of bottles can be 
produced each year. 


► A CUT 
ABOVE 1 

Even among the 1 
meagre quantity of 
truffles harvested, 
not all make it to the final 
formula. The ones that do i 
are classified ‘Extra Class’ ' 
and exhibit superior signs of 
maturation, like fine lines in 
the ebony interior. 


ELITE COMPANY 

Estee Lauder trusts only 
the elite among the French 
Federation of Truffle 
Farmers to harvest the 
black diamond truffle, 
who use dogs to find 
the mushrooms, usually 
buried near oak and 
hazelnut trees. 


T QUALITY CONTROL 

Within two weeks of being 
harvested, the truffles reach the 
research laboratory in Cannes, 
France, carefully packaged in airless 
bags to preserve volatile nutrients. 


Estee 

Lauder 

Re-Nutriv 

Ultimate 

Diamond 

Sculpting/ 

Refinishing 

Dual 

Infusion, 

T21.900 


► THOUGHT PROCESS 

The truffles go through a nine- 
step process— finely ground, 
double-filtered and ultra- 
purified— and they transform 
from black tubers into a potent 
nutrient-rich extract, which is added 
to the bottled infusion formula. 


MAGIC MUSHROOM 



MKil Ebeauty 



MY BEAUTIFUL LIFE 

nimrat kaur 1 


The Homeland actor can’t live without her lip 
balm, depends on Vitamin E to wake up pretty, 
and swears by a 16 -ingredient hair oil concoction 
made by her mother— an approach to beauty 
that’s as versatile as the roles she plays 


BELIEF 

as it sounds, I have almost 
It 1 leautiful when I’ve been a 
' ^m^thing joyful. I think if you 
within, your face ex- 
1 radiance. Another thing 
is the climate... if 
rWeather is heautiful, if there’s a lit- 
tle nip in the air or maybe some rain, 

I feel pretty. 


BEAUTY RITUAL 

I start and end my day with Dr Dinyar 
Boxwalla’s products. I have been going 
to him for facials for years now — he is 
just brilliant. Both my day and 
night regimens include his cleans- 
er, face wash and an almond 
cream mixed with a Vitamin E 
capsule. I always go to bed with 
clean skin — this is one rule I fol- 
low strictly no matter where I 
am or how tired I may be. 

HAIR REGIMEN 

I’ve never been one to use too 
many products on my hair, but 
because I’ve coloured it for the 
first time ever (for a movie role) 

I’ve been taking extra-special 
care. I use the Kerastase Elixir 
K Ultime Oleo Complexe range of 
shampoo, conditioner and serum 
recommended by my hairstylist 


SIGNATURE LOOK 

I am very flexible — I can look simple 
and plain or as glamorous and made 
up given the need of the hour. 


DAY TO NIGHT 

I like to keep it simple in the day — 


Kanta Motwani — it works fabu- 
lously for my hair. I also go for 
hair spas regularly. 


GET-GLAMOROUS TIP 

Mascara, mascara and more mascara! 
You could have the best make-up on, 
but if your lashes are not dramatic I 
feel your look just falls flat. I person- 
ally like the L’Oreal Paris Volume 
Million Lashes — they instantly perk 
up my face. 


HOME RECIPE 

I have dry skin, so I mas- 
sage my skin with fresh 
malai every once in a 
while. For my hair, I 
swear by my mum’s spe- 
cial oil — it has 16 ingredi- 
ents, including fenugreek 
seeds and amla. This oil 
has kept my tresses 
healthy despite the pollu- 
tion in the city. 
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I some lip balm, a bit of 
blush and an eyebrow fill- 
er. For a night out and on 
the red carpet, I like my 
hair side-swept with some 
loose curls — it’s such a fem- 
inine look. I also love bold 
lips and dramatic lashes. 

VANITY CASE 

Right now, I simply can’t do 
without Kiehl’s Lip 
Balm #1. I also love 
M.A.C Lady Danger, 
Ruby Woo and Am- 
plified Vegas Volt in 
lip colours. For the 
face, I wear Chanel 
Perfection Lumiere 
foundation and 
Lancome Blush 
Subtil Palette. 

BEAUTY 
FAUX PAS 

I once bought dif- 
fuser oil thinking it was 
an essential oil for the 
skin — ^the trauma I went 
through after applying it to 
my skin is unforgettable! 




FITNESS FILES 

I am a great believer of Ash- 
tanga yoga, which I practise 
thrice a week with Deepika 
Mehta. The rest of the days I 
train with Yasmin Karachi- 
wala. I also go for a run on 
Juhu beach whenever I get the 
time for at least an hour. 

DIET DISCIPLINE 

I am not genetically blessed, so I 
do have to watch what I eat. And 
although I don’t have a personal 



GUILTY 

INDULGENCE 

Cote d’Or Truffle — it’s not choc- 
olate, it’s pure seduction. If I 
could. I’d be married to it! 


SPAADDICT 

I love the Seaweed Marine wrap at 
the Quan Spa at the JW Marriott 
hotel in Juhu, Mumbai. 


nutritionist, I am aware of 
what’s good and what’s bad, 
especially for my body type. 

My day starts with a cup of 
tea with jaggery — I’ve taken 
sugar away from my life as 
much as realistically possi- 
ble. Pre-workout I have a 
fruit, and post-workout 
some oatmeal porridge 
with raisins and almonds 
soaked overnight as well as two or 
three egg whites. I avoid bread as 
much as possible. Lunch and dinner 
has brown rice, some veggies and fish 
or chicken. In the evening, I tend to 
have either rusk with tea or coffee or 
an open-faced sandwich. 


Cape Town has evetything-the mountains, 
the sea, great food, spas, shopping, nightlife, 
flora, fauna, treks to no end! Another 
favourite is New York-it’s like a musical that 
you wake up and sleep in. No matter how 
many times you’ve been there, you will always 
find something new and interesting to do. 


HEAVEN SCENT 

Romance by Ralph Lauren is defi- 
nitely my signature fragrance. For the 
night, I like Jean Paul Gaultier 
Classique and Paul Smith Sunshine. 

TRAVELLER’S TIPS 

Flights are dehydrating, so I make 
sure I avoid alcohol, drink plenty of 
water and moisturise. I also take my 
contact lenses off and wear my glasses. 
The trick is to keep yourself as com- 
fortable as possible. ■ 

— As told to Sheree Gomes Gupta 


awards function in LA— 
she is exquisite even 
without a drop of make- 
up. Closer to home, I 
think Vidya Balan and 
Kareena Kapoor Khan 
are stunning. Vidya looks 
so happy all the time, I 
think that shows on her 
face, and Kareena is just 

naturally gorgeous. ' j^areena Kapoor 
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HOW IT WORKS 


At first glance, its just a 
liner with a pen nib. But 
there’s a reason it took 
five years to develop. 
Gel liner is much thicker 
than liquid, which is why 
you ordinarily need a 
brush to blend it along 
the lashes. Benefit’s 
engineers designed a 
latex-free rubber nib 
that spreads the formula 
just as effectively but 
allows for better control. 


ANATOMY OF A 
PERFECT UNER 


There’s a reason we love gel formulas to create 
the perfect cat eye: dense colour, creamy 
payoff and a finish that practically stays on 
forever. Reason we dont: One false move with 
that tricky little brush you dip in a pot and you 
have what looks like a prison tattoo on your 
face (and it’ll be there until you scrub it off and 
start all over again). Finally, Benefit found a 
genius way to cram gel liner into the barrel of 
a klutzproof rubber-tipped pen. Take a look. 

^ 
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There are no rules about 
how to hold the pen, 
but in our experience, 
horizontal to the lash line 
gives a thinner line, while 
a more perpendicular 
angle makes it fatter. 
Either way, the payoff 
is excellent: it dries to a 
matte, pigment-dense 
finish within seconds and 
doesn’t budge all day. 

Put your shaky hands 
together for this one! 
—Brooke Le Poer Trench 


Kiehl’s Clearly 
Corrective Dark 
Circle Perfector 
SPF 30, 12,700 


BULLETIN 

THE VOGUE GUIDE TO YOUR BEAUTIFUL MONTH 


BRIGHT EYES 

Most eye creams are not multitaskers— they handle puffiness or wrinkles 
or dark circles. Rarely all three. The Kiehl’s Clearly Corrective Dark 
Circle Perfector is not most eye creams. The nifty little do-it-all contains 
activated Vitamin C, caffeine, liquorice and mineral pigments (topped 
off with a generous dose of SPF) to offer multiple layers of protection. 
It’s an eye cream, under-eye concealer and sunscreen, all rolled into one. 
TIP: Dab a pea-size amount using your ring finger, which has the lightest 
touch and is least likely to pull the skin. Do the circle: dot the cream from 
the inner corners, taking it just below your lashes and all the way up and 
around your orbital and brow bone. Tap lightly, don’t rub it in! 


Twist the small dial at the 
base of the pen to slowly 
ease the perfect amount 
of gel into the tip. The 
gel oozes out of a narrow 
slit in the skinny end of 
the tip; the wider base 
pushes lashes out of the 
way so you can get super 
close to the lash line; 
and the rubber gives just 
enough drag to keep 
your hand steady while 
drawing a line. 
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JOURNEY TO ‘ANCIENT’ INDIA 

When the next vacation seems far away, a spa stopover is the next best thing. 

Leave behind the chaos of the city and escape to the calm confines of the 
Oberoi Spa, Mumbai. Take their Journey to India, a ritual that applies ancient 
healing Ayurvedic practices to rejuvenate even the most tired traveller 


The 150-minute holistic experience 
kicks off with an in-depth consultation 
and understanding of your doshas, 
which determine the oils used 
throughout your tailor-made 
treatment. The traditional Ayurvedic 
massage is performed in long, gentle 
strokes to create balance and harmony 
between the systems (chakras) of 
the body. Next, heated herb-infused 
poultices are kneaded into your 
muscles to alleviate soreness, induce 
lymphatic drainage and stimulate 
circulation. The treatment then shifts 
focus to your lower body, as a skilled 
therapist performs Padabhyanga with 
a warm kasa bowl. The Ayurvedic foot 


therapy concentrates on the marma 
points of your legs and feet and 
encourages energy flow throughout 
the body to boost immunity and 
promote a good nights sleep. 

The final step of the journey lulls 
you deeper into relaxation mode. 
Shiroabhyanga (head massage) 
uses warm medicinal oils to coax 
out deep-seated stress and aches. 

To finish, the therapist pays special 
attention to the marma points of 
your face, neck, shoulder and head 
and performs a sleep-inducing scalp 
massage. Be warned— waking up can 
be a Herculean task. (^12,600 for 150 
minutes) —Nidhi Sharma ■ 


SCENT TRAILS 

While a scent can take you places, 
there is also a scent for every place. 
Award-winning (International 
Perfumer-Creator Award 
from the prestigious Societe 
Frangaise des Parfumeurs) 
perfumer Rajiv Seth, CEO 
and creative director of All 
Good Scents (Allgoodscents.com), 
recommends the perfect holiday brew 
from his extensive collection. 


For the land of sun, sea and 
sunshine, Seth recommends 
light florals^n(j^ild fruity 
fragrances wi^lj marine, 
ozonic and aqueous 
dominant undertones. 


Aiiq^ 

Scents 

Chic EDT 


FORA CITY GETAWAY 

Find a fragrance that walks 
the line bete^een “powerful 
and delicat^intoxicating 
yet subtle,” he says. Floral 
bouquets and florientials 
are ideal. 


All Good Scents 

Evoke EbP 
(50ml), t1,200 




ON A HILLSIDE HCUIDAY 

The key words that sujffnjp the 
spirit of a mountatfi sojourn 
are “fiery, Burnt, musk, vanilla 
and cosy,” best represented, he 
feels, indzhypres, ambery scents 


All Good 
Scents Lolette 
EDP (spml), 
? 1,2 
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SEA BUCKTHORN SEED OIL When it’s not playing the role 
of a potent hydrating agent (the oil has been used throughout Asia, 
Russia and Europe to protect skin from blistery cold temperatures), 
it works as a cleanser, exfoliator and acne inhibitor. Packed with 
antioxidants like carotenoids and vitamins A, C and E, the oil is a 
^ barrier against free-radical damage and slows down skin ageing. 
Find it in: Purearth Illumine Face Elixir Oil— the antioxidant-rich 
potion blends sea buckthorn oil with rosehip seed oil to heal 
blemishes, reduce pigmentation and soften lines and wrinkles. 


Kerastase 

Elixir Ultime 
Beautifying Oil 
Cream, ^2,200 


ACTIVATED CHARCOAL: Charcoal is steadily eating into 
chia seeds’ popularity as the current reigning superfood. Activated 
charcoal is a strong detoxifier, and while skincare companies have been 
leveraging this property for a while, its benefits in nutrition are being 
recognised only now. It has the ability to bind to toxins in your digestive 
tract, making it easier for the body to expel them. The science is not 
new— the compound has featured often in Chinese, Ayurvedic and 
Western medicine. Today, you’ll find it infused in cold-pressed juices. 

It’s time you learn the new acronym. ..LBB— Little Black Bottle. 


DAY CREAM FOR YOUR HAIR: Really? Kerastase 
insists you care for your hair with the same diligence as your 
skin. The newest member oftFeir Elixir Ultime range is 
the Beautifying Oil Cream— a nourishing oil-meets-cream 
formula enriched with Tahitian gardenia, the mane equivalent 
of your daily moisturiser with an added dose of antioxidants 
and UV protection. The application rules are similar too— 
apply along the lengths, post-shower, and reapply during the 
day when your hair feels dry and lacklustre. 
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Conde Nast 


WIN 


THE SERAI 


THE LAST WORD IN TRAVEL 

APR-MAY2015|?150 


INDIAN EDITION 


Eat ★ Shop ★ Play 


NEW RESTAURANTS 

IN BANGKOK 
& DUBAI 


WHAT TO BUY 

IN VENICE 
& NEW YORK 


ITINERARIES FOR KIDS 

IN HONG KONG 
& ASSAM 


FROM AROUND 
THE WORLD 


MADHYA PRADESH 
TO MADAGASCAR 




ALIBAG VILLAS ^LONDON MARKETS SWITZERLAND BY SEASON 


BUSINESS 

OR 

PLEASURE? 

The Business Travel Special 


This summer, if you’re travelling for work, Conde Nast Traveller’s Business 
Travel Special has you covered. Meet ten head honchos and discover the 
world they travel in— the why, how and what to do in between business hours 
revealed. Then, discover Venice with Pernia Qureshi’s fashionista’s guide to 
the city of romance. Also in this issue, 50 food souvenirs from around the 
world, a vegetarian’s guide to Bangkok and explore where the wild roam— the 
summer safaris to book right away. See a different side of the world with 
Conde Nast Traveller’s April/May issue. 


APRIL-MAY 2015 ISSUE ON STANDS NOW 


. @CNTIndia | www.cntraveller.in 



Subscribe to AD & get 
cushion covers from Shingora 
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Free Shingora cushion covers 
worth ? 4160 


One lucky reader will get the chance to spend 4 nights at Purl Mas 
Boutique Resorts & Spa, Mangsit Beach, Lombok, Indonesia, located 
on the beach in Mangsit Bay fishing village close to Senggigi, the 
tourist centre of Lombok. 
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Cover Price 
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You Save 

You Pay 

Free Gift^ 
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Cushion covers from Shingora & get a chance 
to win 4 nights stay at Puri Mas Boutique 
Resorts Er Spa, Lombok, Indonesia 

2yrs 
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35% 

t 630 

21170 


OFf€r valid till JOth April 2dl£. Valhd till stock lasts. 
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Sk Call: 021-61721000 0 SMS: ‘AO' to 9ii2001333 d Online: www.architectoraldigestnn 

Email: ADsubscriptiont^coridenast.in Mail the subs form with your chequ e/DD drawn on: Tonde Nast India 

Private Ltd' to CNf Subscriptions^ Rediffusion-Wunderman^ Terminal 
9, 2nd Floor, Nehru Road, Vile P&rle (East}, Mumbai - 400099. 
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CASA, TA^E, TRAVEL AND LIFESTYLE 


BYANINDITAGHOSE 


^ A month in Burgundy is glorious— but it’s what you 
j did before and after that glass of Pinot that makes 
^ for a truly unforgettable vacation. Join us as we play 
^ voyeurs on 15 action-packed Vogue adventures 


TREK THROUGH WADIS 


From paragliding your way to a check-in 
to staying 2,000 metres above sea level, 
wadi trail across OMAN comes with mai 
other advent res, says POLLY SWEET 


Neighbour o the United Arab Emir- 
ates and Sa di Arabia, Oman is worlds 
wart from he spires and sapphires of 
Dwai and eddah. To the north, it’s a 
brelyitakii y medley of moonlike ter- 
rain ^td ii iigo fjords, while a more 
arid laf^cmpe unfolds in the south. 
Further ^uth, it’s a tropical paradise, 
with the coastal city of Salalah enjoy- 
ing a monsoon season. Such diversity 
has made Oman a must-visit, > 
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though it’s the wadis — fold- 
ed rocks and beautiful, emer- 
ald streams — that beckon 

multiple visits. 

The uninitiated wadi trekker should 
consider Alila Jabal Akhdar’s ‘Mirage 
in the Mountains’, a gentle stroll 
through the gorges that surround 
Alila’s five-star opening. The first luxu- 
ry resort to have opened in the area, 
the hotel is flanked by the majestic 
Hajar mountains and is perched on a 
spit 2,000 metres above sea level, mak- 
ing it one of the more dramatic resorts 
you are likely to visit anj^here in the 
world. For those who ’re a little more 
daring. Six Senses Zighy Bay allows 
guests to microlight or paraglide to 
check-in, while those opting to descend 
into the bay by car are faced with an 
almost-vertical drive down to the re- 
ception. It’s worth the adventure, as 
each of the Flintstone-like villas comes 
with its own plunge pool and butler to 
soothe any jittery nerves. The real ad- 
venturer can opt for one of Hud- 
hudtravels.com’ ^ two-, three- or five- 
night safaris. Covering mountain, sand 
and sea. Hud Hud’s journeys take in 
the splendour of Wadi Bani Khalid, 
Wadi Ghul and Jebel Shams, Oman’s 
highest peak. This year, l5dng on a sun 
lounger simply won’t cut it. 


GOONACHOCO TRAIL 

Spending a day at the chocolate museum 
to making her own praline, NEETI 
MEHRA dives into the gustatory 
bliss of BELGIUM 


The land of liquid gold, Belgium 
has over 2,500 chocolate shops and 
residents pop in copious amounts 
of pralines and truffles — a whop- 
ping 12 pounds a year on aver- 
age. Naturally, there’s a choco- 
late boutique tucked in every 
corner. Here’s a walk through the 
bitter, sweet and decadent side of 
Belgium: 

1. Start your chocolate pilgrimage 
at Antwerp’s The Chocolate Line 
by Dominique Persoone, who in- 
vented the chocolate shooter, a fan- 
tastical contraption that releases 
bursts of inhalable chocolate, created 
especially for The Rolling Stones. Out- 
landish inventions aside, this star choc- 
olatier creates inventive goodies like 
chocolate lipsticks and Bollywood choc- 
olates (a ganache with hints of curry 
and saffron!). His Antwerp boutique, a 
former palace of Napoleon Bonaparte, 
is a temple to his treats. His audacious 
flavour combinations are a favourite of 
culinary stars Heston Blumenthal and 
Rene Redzepi. 

2. Make your way to sleepy Bruges, a 
UNESCO World Heritage town, and 
visit its most important denizen — Cho- 
co Story, a 15th-century tavern that 
has been converted into a four-storeyed 
chocolate museum. 

3. In fact, Bruges is Belgium’s choco- 
late capital, boasting over 50 shops. 
Walk through the warren of cobbled 
pathways lined with countless store- 
fronts and you’ll notice that they use 
every chocolatey ruse in the book to 
lure customers. From bunnies in rac- 
ing cars to phalluses, their blush-wor- 
thy oddities are popular with tourists. 

4. In Brussels, let your nose lead you 
around Grote Markt or Grand Place to 


discover traditional chocolate makers. 
You can nibble your way through Neu- 
haus, which invented the praline, and 
discover the cult bean-to-bar chocolate 
maker Pierre Marcolini. Organised 
walks are available too. 

5. At Brussels’s Planete Chocolat, 
you can sign up for a workshop to cre- 
ate your own pralines. Dressed in an 
apron and toque, this is the closest 
you’ll get to the art of chocolate-mak- 
ing — right from tempering the choco- 
late to removing it from the mould. 

VOGUE PICKS 

Stop by Delirium Cafe in Brussels, 
which finds a place in the Guinness 
Book Of World Records for its 
selection of 3,000 beer varieties. 


TAKE A CRASH COURSE 
IN ARCHITECTURE 

On a cross-country trip of GERMANY, 
APARNA PEDNEKAR travels through 
the centuries and arrives at three of her 
favourite man-made marvels 

From Munich to Hamburg and Co- 
logne to Berlin, through its 16 states, 
Germany’s architecture is a study in 
multiplicity. Despite the near-de- 
struction of WWII, the country still 
boasts of reconstructed architectural 
masterpieces in styles spanning cen- 
turies — Ottonian, Roman, Gothic to 
Rococo, Neoclassical and Postmod- 
ern. Here are our top three architec- 
tural picks: 

1. Cologne Cathedral: This UN- 
ESCO World Heritage site was one 
of the tallest buildings in the world 
until the turn of the 19th century. 
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Typical of 13th-century French archi- 
tecture — featuring flying buttresses, 
pointed arches and vaulted ceilings — 
the gothic-styled cathedral denotes 
man’s aspirations for heaven. No won- 
der it was 600 years in the making! 

2. Zwinger Palace: This 17th-centu- 
ry Baroque marvel came to Germany 
via France. Two hours from Berlin, 
Dresden is one of Europe’s most regal 
cities and a study in Baroquian excess. 
The sprawling Zwinger Palace was 
built on the banks of the Elbe in 1709 
for Augustus the Strong. True to the 
Baroque style of fusing architecture 
with art, the Zwinger is home to a 
sumptuous collection of Rubens, Cana- 
letto and Raphael along with the most 
exquisite porcelains. 

3. Neuschwanstein Castle: The 
19th-century Neoclassical or Neo- 
Gothic style pared down the excesses 
of the Baroque and Rococo periods. At 
first look, through foggy clouds, the 
castle evokes a 21st-century Hogwarts. 
(It actually inspired the castle in Dis- 
ney’s Sleeping Beauty.) It was commis- 
sioned by Bavaria’s eccentric Ludwig 
II as a homage to Richard Wagner. 
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Neuschwanstein 
Castle in Bavaria 


GET WOOED BY VANILLA' 

Teasing the palate of diners, vanilla is 
abundant in Malagasy cuisine. ROSHNI 
BAJAJ SANGHVI visits MADAGASCAR 
and brings home a stack of the local favourite 

In Madagascar, you don’t chase vanil- 
la. It chases you. It shows up in your 
rhum arrange, a local specialty in 
which various ingredients are macer- 
ated in native rum. It shows up in coco- 
nut pudding, in vanilla punch, in Mala- 
gasy chai. The biggest surprise, 
however, is when it shows up in some- 
thing not so sweet — like a spicy va- 
nilla-rubbed roast chicken or a lob- 
^ ster tail cooked in a lemon butter 
sauce thickened with egg yolks 
and spiked with the caviar from a 
plump pod. 

You can’t go a few hours in 
Madagascar without vanilla’s 
tease. We first saw it an hour 
after landing in the capital 
city of Antananarivo, in a 
shop called Pili Pili Dock. 
We walked past machine 
gun-wielding guards — kid- 
nappings are a part of daily 
life here — into a low-slung 
building, its speakers piped with 
pop hits from the ’90s, right into 
the plush spice boutique. There 
were packs starting at 20gm (for 
the equivalent of t 3,000), available 
in various forms — shrink-wrapped 
pods, jars of the caviar, ground up 
whole beans, and pure extract. 

Vanilla was the only thing on our 
shopping list, but it made sense to 
get it only the evening before our 
flight back. Our itinerary involved 
cramped rides in tiny cars, lots of 
walking, and a thrilling low altitude 
flight in a four-seater aircraft. Every 



kilogram made a difference. 

Six days later, forested am 
beached, we were getting ready 
to get back to the capital, to pack 
our bags with the best vanilla in 
the world. But our flight got can- 
celled. We struggled to get onto the 
next flight, one that left us no time to 
shop. We found comfort in our last 
Malagasy meal of stew, croquettes, 
fried bananas and vanilla rhum ar- 
range near Nosy Be town’s wet mar- 
ket, and lamented our bad luck. 

Minutes later, our guide came to 
the restaurant carrying stacks of 
vanilla pods straight from the 
farmer, rolled in parchment. The 
beans were dark, glossy, moist, 
voluptuous, heady with perfume, de- 
positing their treasure of black grains 
on our fingers — as good as the stuff at 
Pili Pili Dock, only in simpler packag- 
ing. We didn’t negotiate even a bit, so 
we got a kilogram for only l2,000, and 
four scrolls of cinnamon free, to make 
the surprise even sweeter. > 


VOGUE PICKS 

Located in Isoraka in Antananarivo, 
Chez Sucetts serves wonderful Creole 
cuisine. Try the bread basket with an 
array of local condiments and go wild 
with zebu cattle steak, springbok deer 
carpaccio and ravitoto, a comforting 
stew made from cassava leaves. 
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GETTJNG there 

. 3 ^° and then 
f^ketra/ns to Geneva 
^ruyeres and Thun’ 


Build your cheese 
glossary in the 
restaurants of Zurich 


SAMPLE CHEESE 

Home to over 450 types of cheese, NEETI 
MEHRA gets a taste of SWITZERLAND 
on a fondue tram, a cheese festival and a 
gastronomy museum! 

More famous than Switzerland’s 
bovine population and their clanging 
bells is the incredible amount of cheese 
this country curdles up in its sculleries. 

As you build your cheese glossary in 
the lovely restaurants of Zurich, fork 
your way through culinary creations 
such as the formidable malakoffs (also 
known as cheese bombs), raclettes and 
the famous fondue. The best way to en- 
joy the city is trundling through it on 
the Fondue Tram, where you can dip 
your fork into a goop of melted cheese 
as you pass quaint guild houses and 
stone bridges. 

Come May, and the medieval town of 
Gruyeres comes alive with a cheese fes- 
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tival. Expect lively country music and 
Alpine horns to create a warm, festive 
atmosphere. While shopping for cuck- 
oo clocks, sample Gruyere, the creamy, 
nutty cheese that develops complex, 
earthy flavours as it ages. Many cheese 
mongers will line up with their wares, 
so make sure you have built up an am- 
ple appetite. 

Tucked in the Schadau Castle in 
Thun is the tiny yet relevant Swiss 
Gastronomy Museum, where you can 
rummage through nearly 12,000 docu- 
ments covering almost 600 years of 
Swiss and other gastronomical history 
in its impressive library. Notable ex- 
hibits include Renaissance-era cook- 
books, information on culinary greats 
like Auguste Escoffier and Cesar Ritz, 
and macabre displays such as cannibal 
cutlery and an odd duck press. 


VOGUE PICKS 


A cheese trail across the Lake 
Geneva region should be on 
your must-do list. Spend a 
morning foraging through La 
Pierreuse, a nature reserve, 
picking wild edibles. Explore 
the country’s lesser-known 
cheeses during an Alpine 
macaroni meal at a farm. For 
a list of farms starring the rare 
AOC cheese, LEtivaz, visit 
Etivaz-aoc.ch 


VISIT A TOMB 

Wedged between broody 1 
and a calming bay, MONTEl 
is a bag of surprises. Pack your I 
boots and that new bikini, says 

MEGHA MAHINDRU 


intains 


GRO 


ng 


It’s less than half the size of Mahanash- 
tra (and has a population that’s si^a- 
bly lesser than Mumbai), with bare 
lOOkms to cover, but Montenegro ' 
of the smallest countries in Europe) i^ 
big on hills and lakes. Once the play-* 
ground for Eastern European vaca- 
tioners, Montenegro is now the go-to 
sunseeking spot for the yachting elites. 

With the reopening of luxury island 
resort Aman Sveti Stefan, which has in 
the past hosted the likes of screen leg- 
ends Sophia Loren and Elizabeth Tay- 
lor, Montenegro, which gained inde- 
pendence in 2006, is back on the tourist 
map with its heritage gordscapes and 
Venetian fortresses. 

Literally meaning “black mountain,” , 
the best way to enjoy the country’s dra-i 
matic landscapes and architecturj 
splendour is atop Mt Lovcen. In fact, 
was this mountain that gave the coi 
try its moniker. Here lies the Njeios 
Mausoleum, accessed after climbmg a 
steep flight of 461 steps. With th^view 
that it opens up, it’s well worth/he ef- 
fort. No wonder George Berna^ Shaw 
had wondered: “Am I in p^adise on 
the moon?” 
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GO ON A SAFARI 

In NAMIBIA, HIMALI SINGH SOIN 
writes about the most carnal safari ride of 
her life, a tribe that dresses in Victorian 
clothes, and becoming aware of the infinite 

What you read when you travel often 
takes form before you. I was immersed 
in the meta-narratives of the Argen- 
tinian author Jorge Luis Borges, lost 
in his labyrinths, mired by his mirrors, 
and federate with his fictions, when I 
embarked on a safari in Namibia. So 
when I was witness to — at a distance 
of about 20 feet — a pride of lions 
devouring the carcass of a giraffe, I 
watched a carnal scene turn literary. 
As the light filtered through the leaves, 
the lions’ tawny sinews assumed a pat- 
tern not unlike the giraffe itself. Effec- 
tively, as the lions ate the giraffe, the 
lions became the giraffe. It was a bi- 
zarre, Borgesian swap of identities in 
which the subject becomes the object, 
the seer the seen, the eater the eaten. 

Having grown up equally with travel 
and stories. I’ve always tried to demar- 
cate my life on the road from my life of 
books. It took the particular landscape 
of Namibia, in its precisely fashioned 
colours, to unite the two. In the olive 
jeep, on the white open plains of Eto- 
sha National Park, I spotted the rhi- 
noceros, an earthly unicorn, roaming 


the silver of the acacia; I watched the 
altruistic mountain zebra move in 
packs of eight, and thousands of oryx, 
whose footprints looked like lemnis- 
cates, and became starkly aware of the 
infinite. Borges’s words began to come 
to life: “You have wakened not out of 
sleep, but into a prior dream, and that 
dream lies within another, and so on, 
to infinity, which is the number of 
grains of sand. The path that you are 
to take is endless. . . ” 

The sense of endlessness — and 
hope — is inherent both in the natural 
and the human environment: a Ger- 
man colony from 1884 until 1915 
(when the South Africans took over) 
the country is a fusion of nationalities, 
language and cuisine. I visited the 
Himba tribe, a polygamous, nomadic 
group that covers itself in red clay soil 
to cleanse — a custom borne out of wa- 
ter scarcity. They live close to the earth 
in their habits and rituals, unlike the 
Herero tribe, often in a clan on the 
roadsides, who dress like their colonis- 
ers: women in Victorian dresses, men 


in military uniforms and kilts, com- 
plete with riding hats and berets. The 
population is only 2.3 million, lending 
the landscape a sense of comfortable 
desertion. For long stretches on safari, 
the traveller has only (and that is so 
much) the vast, varied and subtly-hued 
moonscapes, dotted with ostriches, 
lined with zebras, sprayed with ele- 
phants, bouncing in springbok, clam- 
bering with orj^, and winging with li- 
lac-breasted rollers in the azure skies. 

My journey, planned by Ibexexpedi- 
tions.com, took me from Sossusvlei, 
the famous salt pan amid the red 
dunes, to leopard and rhino tracking 
in Damaraland and finding wild ele- 
phants along a river deep into the Eto- 
sha National Park. And to the Western 
coast on a surreal bush flight where I 
discerned the outlines of ship wrecks 
and forgotten diamond mines. This 
unity — or jumble — of animals, people 
and landscapes became poignant. As 
they looked towards the future, the 
past returned their gaze. I became 
Namibia, Namibia became me. > 



www.vogue.in VOGUE India April 20i5 263 




EAT YOUR HEART OUT 

It didn’t stop with a meal under the stars for 
ROSHNI BAJAJ SANGHVI, who went 
back to HAVANA to revel in the changing 
food landscape, gorging her way through 
its speakeasy-style eateries 

One of the most unforgettable meals of 
my life was in Havana. It was the sum- 
mer of 2007, and we were at the city’s 
fanciest restaurant in the Plaza de la 
Catedral. Wooden tables had been 
spread out under the stars, on a cob- 
blestoned square overlooked by Ha- 


na’s best-known structure — the ca- 
edral’s Baroque facade has been 
lamously described by Cuban novelist 
A 3jo Carpentier as “music set in 
st )ne.” There was a band playing Afro- 
Ct ban jazz. Various guidebooks had 
de scribed the al fresco setting as “the 
mi )st romantic in the world.” 

\fter days punctuated by insipid 
meals of grilled fish, rice, beans and 
corn, we were excited about the possi- 
bility of some pasta. We selected what 
lobked like spaghetti all’Amatriciana 
oA the menu. Half an hour later, our 
sf rver brought us a bowl of cold, over- 
loked pasta, a can of tomato paste, 
id some salt and pepper. 

In the last eight years, every time I 
ave recounted this story, it has felt ri- 
diculous. If it hadn’t happened to us, I 
wouldn’t believe it. Cuba is full of as- 
tonishingly beautiful people; music, 
dancing and vintage cars on every 
street; a compelling mix of architec- 
ture, history and art — ^but in 2007, we 
learned that it had possibly the worst 
food you could have on a vacation. We 
had one decent meal in 10 days — 
pumpkin soup, processed cheese, a bas- 
ket of bread — and it wasn’t at a t5q3ical 
restaurant but at a paladar (meaning 
“palate”), one of the city’s handful of 
privately-owned eateries. It took us an 
hour to find the place. We rang the 
doorbell at an unmarked door and 
stepped into someone’s kitchen with 
four small tables. Our faces lit up, 
mainly because the food was properly 
seasoned. Until 2010, restrictions on 


private business meant that these 
underground restaurants were few 
and far in between. Hotels and res- 
taurants were state-owned, and the 
food seemed to come from a can. 

Indeed, clandestine paladares 
have existed in Cuba even before Fi- 
del Castro legalised them in the mid- 
1990s. Even so, until 2010, they 
were limited in their scope. Owners 
could employ only family members, 
they could seat at most 12 people, 
they could not advertise. With the 
economic reforms, they can now of- 
fer fancier food to more people, using 
professional chefs, and employing 
servers who might even smile at cus- 
tomers. 

I went back to Havana to bring in 
2015. We were there for a week, but we 
had a long enough list of paladares: 
The Guardian had put out a list of its 
top 10 in 2012. 

Finally, in the Art Deco and Neoclas- 
sical artsy Vedado district we had a 
lovely moussaka and a flan with shred- 
ded coconut at Waoo Snack Bar. Later 
we had roast pork with a tamarind pea- 
nut sauce, and a garbanzo bean pasta 
at El Gringo Viejo, one of Havana’s old- 
est paladares. 

In beautiful Habana Vieja, we went 
to Mama Ines, where chef Tomas Er- 
asmo Hernandez (who has fed Fidel 
Castro, Hugo Chavez and Jane Fonda!) 
made a off-the-menu meal for the veg- 
etarians in our group. Ropa vieja 
(shredded meat in a tomato stew) 
counts as a Cuban national dish — I had 
Mama Ines’s excellent rendition, 
served alongside sweet potato fries. We 
ended with sweet pink guava wedges 
stewed in red wine and spices. 

A couple of days later, we waited half 
an hour to be seated at 304 O’Reilly. 
There we had Peruvian ceviche and a 
generous hunk of tuna tataki. Around 
the corner from our terrible meal of 
2007, we came full circle. At Dona Eu- 
tima, we got hooked to frituras de ma- 
langa (shredded colocasia fritters) and 
traditional picadillo (garlicky ground 
beef with olives and raisins). Cuba’s 
food scene, historically terrible, is at 
the cusp of massive change and there’s 
never been a better time to visit. Go 
now, before all the cars come from De- 
troit, and McDonalds and Starbucks 
set up shop. 
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I he luxury 
train covers 
the majestic 
landscape of 
South Africa 
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andthentalceataxi 
to Pretoria 


»RIDEONTHEROVOS 

Some things in life are worth slowing down 
for. GUSTASP and JEROO IRANI talk 
about their journey on an Edwardian-style 
luxury train in SOUTH AFRICA 


The 48-hour 
rail safari from 
Pretoria crosses 
wetlands dotted 
^'^witkflamingos 


Huffing and puffing, the gleaming 
black steam engine glides into Capi- 
tal Park station, Pretoria — ^home 
and headquarters of Rovos Rail. In 
the adjoining passenger lounge, 
hostesses ply guests with 
flutes of sparkling wine and 
canapes, while uniformed por- 
ters cart Gucci and Louis Vuit- 
ton bags to passenger coupes. 

As we enter, the train’s stew- 
ard greets us, assigning a staffer to 
escort us to our wood-panelled De- 
luxe Suite, restored in Edwardian 
style. The train’s on-board facilities 
can make any home seem inade- 
quate — ^underfloor heating; well- 
stocked bar-fridge; luxuriant bath- 
robes; window-facing writing table and 
a capacious double bed that affords 
views of the captivating landscape. 

A toot from the engine, and we are 
off on a leisurely 48-hour rail safari be- 
tween Pretoria and Cape Town, a jour- 


ney that would otherwise have taken 
merely seven hours. Why hurry when 
the hotel on wheels traverses the High- 
veld and the arid Great Karoo; past 
wetlands painted pink by flocks of fla- 
mingos; snakes through snow-dusted 
mountains and scenic wine lands be- 
fore reaching Cape Town. 

We even got to visit the Big Hole at 
Kimberley, the largest diamond mine 
in the world, and explored the charm- 
ing one-street Victorian railway ham- 
let of Matjiesfontein. On the Rovos 
Rail, every stopover and subsequent 
return to the train after excursions is 
not short of a celebration. 

For the adventurous, Rovos offers 
options of longer durations as well — ^to 
Victoria Falls; safaris to Durban and 
Namibia (including game drives in 
parks along the way); golf safaris 
where guests tee off en route; and even 
a 14-day journey from Cape Town to 
Dar es Salaam in Tanzania. 

To travel on Rovos is to chug into the 
heart of Africa in what is said to be one 
of the most luxurious trains in the 
world. For us, each day held the prom- 
ise of being assailed by foreign aromas 
and sounds, with nights of mystery, 
across a continent of magical depths. > 




- 







M) 



HUNT FOR TRUFFLES 

The little-known Italian town of 
Acqualagna in LE MARCHE is a breeding 
ground for a multi-million-dollar business, 
finds PRACHIJOSHI 

“Chicca, vieni qua (Chicca, come 
here),” calls out Giorgio Remedia and a 
wiry, greyhound bounds over, holding 
in her mouth what looks like a black, 
misshapen potato the size of my fist. 
She drops it in Remedia’s palm and 
holds open her mouth for a treat, 
before running off again. One whiff of 
the musky scent and I know it is no 
potato, rather the much-valued black 
truffle. I am in Acqualagna, the truffle- 
hunting capital of the Le Marche 
region of Italy. 

Think Italian tartufi (truffles) and 
Alba immediately pops into mind. This 
tiny town in Piedmont is famous for its 
prized white truffles, and hosts the an- 
nual International Truffle Fair over six 
weeks in autumn. However, truffles 
grow in most parts of Italy, and 
Acqualagna has a particularly rich 
yield. “In Le Marche, we have both 
black and white truffles; in fact all nine 
types of edible truffles grow in these 
mountains,” says Mariano Pallottini, 
ex-editor of Life Marche magazine, who 
accompanies me on the hunt. 

Truffles grow underground, and are 
a symbiotic mushroom relying on tree 
roots for nutrients. They are usually 
found in thick woodlands, amidst oaks 
and poplars. And because they grow 
underground and cannot be detected 
by the human eye (or nose), truffle 
hunters train dogs to do the work. “Ini- 
tially pigs were used for truffle hunt- 
ing, but they are quite unruly and tend 
to eat the truffles themselves,” says 
Remedia. A third-generation truffle 
hunter (widely acknowledged as one of 
the best in Acqualagna), Remedia has 
trained several dogs. 

Chicca (pronounced ki-kka) is eight 
years old and an expert hunter; in the 
hour I spent trudging behind Remedia 
and Pallottini, she dug up a dozen truf- 
fles of varying sizes. The previous day’s 
rains had left the ground muddy, a per- 
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feet setting for truffle 
hunting, though not 
very kind to my boots. 

Every time Chicca dug 
up a truffle. Remedia 
patted the soil back in 
place. “Truffle spores re- 
main in the soil and it’s 
important to restore the 
environment so that de- 
velopment of truffles 
remains sustainable year-on-year” 
explains Pallottini. 

For a sleepy town of 5,000 residents, 
Acqualagna seems like an unlikely 
location for the multi-million-euro 
truffle business. Yet there are no less 
than 10 different truffle industries 
here. Acqualagna Tartufi is one 
amongst them, a 30-year-old, family- 
owned company that buys a large per- 
centage of truffles found in the region. 
Walking into the facility is like step- 
ping into truffle paradise — a pungent, 
earthy aroma fills the air and there are 
crates piled high with truffles, waiting 
to be cleaned. “We sell some truffles to 
private buyers, but a large quantity 
goes into making our truffle products, 
such as cream, oil and sauces,” says 
Emanuela Bartolucci, the owner of Ac- 
qualagna Tartufi. In a market besieged 
with synthetically-made truffle prod- 
ucts (a growing problem in Italy), Bar- 
tolucci takes pride in Acqualagna’ s 
high-quality, preservative-free prod- 
ucts; “it’s all chilometro zero (local),” 
she adds. 


Later that night, I dig into a 
dish of buttered pasta, made decadent 
by a topping of delicately shaved truf- 
fles. It’s the most expensive thing I’ve 
eaten; black truffles can cost up to 
€2,000 per kg (tl5,000), while white 
truffles go for as much as €5,000 per kg 
(737,000); well worth the price of one 
ruined pair of boots, in my opinion! 


VOGUE PICKS 

Visit a truffle fair in Acqualagna. 
The truffle season is from April 
to November, so you can visit the 
White Truffle Fair in October- 
November, Black Truffle Fair in 
February and the Summer Black 
Truffle Fair in August. 


266 VOGUE INDIA APRIL2015 WWW.VOgUe.in 


CORBIS: YVONNE DUIVENVOORDEN, HEATHER OGG/TOURISM PEI 


SHUCK OYSTERSO— — ^ 

Picking the best catch and gorging on it 
is the highlight of PRINCE EDWARD 
ISLAND, says MARIELLEN WARD 

I stand on the flat barge in the shallow, 
inland waters of the Atlantic Ocean 
watching in rapt anticipation as Scott 
Linkletter of Charlottetown’s Rasp- 
berry Point Oyster Farm rakes the 
seaweed-covered bottom. He heaves up 
a dozen of the tasty bivalves onto the 
barge. Then, champion oyster shucker 
Patrick McMurray gets right to work, 
opening them up and handing them 
around. I pour the creature and its 
briny bath into my mouth to savour 
the sweet-salt flavour. It’s a sublime 
moment, and a defining one, for a visit 
to Canada’s smallest province. Prince 
Edward Island (PEI). Celebrity chef 
Michael Smith describes this province 
as “a giant green farm, surrounded by 
an abundant deep blue sea and filled 
with people and stories.” It’s an island 
of friendly people, softly rolling hills, 
and red earth beaches. And of course, 
the surrounding North Atlantic Ocean. 

The waters around PEI are 
renowned for their abundance of 
plump seafood. The best oysters, 
known to connoisseurs the world 
over, are Malpeques, Raspberry 
Points and Colville Bays. But not just 
oysters thrive in these waters — they 
are also teeming with mussels, lob- 



Oysters, 
mussels, 
lobster, cl 
and fish, all' 
thrive in Pribce 
Edward Island 


THERE 


take a short flight to ^ 
Charlottetown 


ster, clams and fish. You can enjoy the 
harvest of the sea by driving around 
the small island and visiting an oyster 
farm or on a lobster boat with Captain 
Perry Gotell of Tranquility Cove Ad- 
ventures. An ex-lobster fisherman, 
Gotell now takes people out to experi- 
ence catching lobsters and eating 
them fresh on the boat. 

Though the ideal time to visit is be- 
tween May and October, travellers in 
mid-September can visit the Prince 
Edward Island International Shellfish 
Festival: under a big, white tent near 
the ocean’s edge, you can feast to your 
heart’s content on fresh oysters, mus- 
sels, clams and lobster, pulled from the 
shining sea. 


Oysters are one 


the many charms 
of Charlottetown 
the capital of PEI 





BASKINTHEBANYAS 

The traditional bathhouses in MOSCOV 
now come updated with world-class 
facilities. Submit yourself to the birch- 
beating ritual, says SUKANYA A SHAH 

Besides Bulgakov and ballet, banyas 
are amongst Russia’s finest bestowals 
to the world. These ‘social spas’ or 
bathhouses that once served as closed- 
door boardrooms for the Russian high- 
brow are a hot wellness trend today. 
Creating thermal polarities with steam 
rooms and frigid water pools, the ban- 
yas thrill the nervous system into a 
state of newness. 

Like the Turkish hammam, banyas 
are distinct in their use of birch leaves 
— lashed across one’s back to promote 
blood circulation and relieve stress. 


With separate enclosures for men and 
vomen, the regimen commences in a 
stfeacn room, where small talk and tea 
ai^n. A favourite of Naomi 
Campbell a¥id,Roman Abramovich, 
Sanduny Vtnn^Jn(^^hTh dLLn,v.r^J^ in Mos- 
cow is a 19th-century Russian icon 
replete with gilded fres- 
coes, high ceilings and 
kitschy Rococo interi- 
ors — ^the locals call it 
the ‘czar of bathhous- 
es’. Don’t worry if you 
don’t belong to the dvo- 
ryanstvo — the special- 
ised ‘banya guide’ will 
walk you through all the 
bathing etiquette a for- 
eigner needs to know. > 


The Sanduny 
Banya is 
frequented by 
Naomi Campbel 
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The tea lodge, 
located 1,000 
metres above sea 
level, is parked on 
a verdant slope 


WATCH THE CLOUDS 
ROLL TO YOUR PORCH 

VIDYA BALACHANDER checks in to a 
luxury tea lodge in SRI LANKA and finds 
there’s much brewing up the slopes 

Most first-timers to the Emerald Isle 
make a beeline for its beaches, which 
contribute in no small way to its repu- 
tation as a tropical paradise. Yet some 
of the island nation’s finer pleasures 
are to be had at loftier altitudes. The 
winding mountain roads leading from 
Kandy, the country’s second largest 
city, to Nuwara Eliya, the hill town 
often referred to as “Little England,” 
are flanked by tea plantations that 
bathe the hillside in swathes of green. 

Approximately 30km (an hour-and- 
a-half drive) from Kandy is one such 
estate, which uses its sprawling area 
and vantage to offer a travel experience 
like few others in Sri Lanka. Taking its 
name from the small town near its lo- 
cation, Madulkelle Tea and Eco Lodge 
is a fully functioning tea plantation, 
which also offers you the facility to stay 
on its verdant slopes. 

Set amidst the Hunas mountain 
range, about 1,000 metres above sea 
level, Madulkelle makes clever use of 
its geographical positioning. A total of 
19 luxury tents are spread out at differ- 
ent levels, discreetly hidden from view 
by tea hedges. This isn’t your average 


tent, though: under- 
neath its canvas camou- 
flage, each tent is plush 
and spacious, with the 
perfect bed you need af- 
ter an arduous drive. 
One of the tents is an ex- 
clusive hone 5 nnoon 
suite, which lives up to 
its billing with a plunge 
pool and a butler at your 
service. 

Although you won’t 
find yourself missing 
any standard-issue mod- 
cons, the luxury that 
truly justifies the premi- 
um you pay is the un- 
beatable location. Each 
tent has been designed 
to offer an unobstructed 
view. Sitting on the 
porch at the break of 
day, you’re likely to see the clouds roll- 
ing in. And as the first rays of sunshine 
appear, the mist slowly lifts to reveal 
the valley below. 

Guests can amble downhill to the 
cinnamon-scented reception area for 
meals, where besides Sri Lankan sta- 
ples, the estate serves a tea-inspired 
menu. Steering clear of the fine dining 
route, their kitchen experiments with 
dishes such as dumplings in a delicate 
green tea broth and even tea-flavoured 
desserts. Reminiscent of a colonial 
planter’s bungalow with warm, wood- 
en tones and an active fireplace, the 
reception area also doubles as a bar 
and a cosy restaurant — the heart of the 
estate. Here, steaming pots of classic 
Ceylon tea and more novel ‘bubbleg- 
um’ tea (made of a blend of tea leaves) 
are brewed all day. 

Madulkelle takes the ‘eco lodge’ de- 
scription seriously: you are encouraged 
to walk (no buggies in sight here), the 
tents use energy-efficient lighting and 
most of the vegetables come from the 
estate’s own organic garden. Tea affi- 
cionados can take a tour of the gardens 
or visit the Hatale Tea Factory nearby 
where leaves are processed. To soak in 
the au naturale vibe, you can spend a 
day camping in the Campbell forest 
range or exploring the Knuckles moun- 
tains, a designated UNESCO World 
Heritage site, an excursion that their 
genial staff is happy to arrange. 
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THERE 

y to Rio de Janeiro 

and then rent a car or 

take a taxi to Buzios 



Surfing 

head to Brava 

or Tucuns beach 





GO SURFING 


Its always surf’s up in the Brazilian beach 
town of BUZIOS, says SARAH KHAN 

Where do posh Brazilians decamp for a 
seaside sojourn? Ever since Brigitte 
Bardot put this erstwhile fishing vil- 
lage on the map when she visited with 
her Brazilian bo 5 driend in the ’60s, 
Armagao de Buzios (or just Buzios) has 
been the go-to escape for well-heeled 
Rio de Janeiro residents who save the 
three-hour drive for weekends. The 
town’s perched on a scenic peninsula 
and is home to over a dozen postcard- 
worthy beaches and a number of world- 
class surfing spots. There are other 
aquatic activities to keep you busy, like 
windsurfing and kitesurfing. 

First-time surfers should first head 
to Praia Geriba, where Shark’s Surf 
School offers lessons amid beginner- 
friendly waves. Along the beach, you’ll 
find more intermediate and advanced 
spots, which are a popular setting for 
major surfing championships. If you’re 
keen on seriously strong currents, head 
to Brava or the Tucuns beaches. 





For sun-soakers who prefer hanging 
out to hanging ten, there’s plenty to 
look forward to as well — just leave the 
surfing to bay and order a thick, re- 
freshing agai smoothie at Fishbone 
Cafe on Geriba, where people-watch- 
ing will keep you occupied. 

Each of Buzios’s beaches comes with 
its own distinct vibe — from the lively 
scene at Praia da Tartaruga, where 
you can b 5 q)ass the long row of colour- 
ful kiosks in favour of the fish stew at 
the lone restaurant at the end of the 
strand to the Instagram-worthy set- 
ting of Praia Azeda, sheltered beneath 
a cliff. After your seaside pursuits, join 
the throngs headed for cobbled Rua 
das Pedras, the town’s huzzy 
main street, lined with posh 
boutiques, restaurants and 
party-all-night clubs. Just 
try not to stay out too late 
— ^there are waves to catch 
in the morning. 


VOGUE 

PICKS 


ROAST YOUR 
OWN COFFEE 

Learn about harvesting, roastin\and latte 
foam-art, as you sip on the finest\pffee in 
COLOMBIA, says AARTI VIRAh 

Calling all outdoorsy epicures, Cotom- 
bia’s Zona Cafetera, or famed coffee 
triangle, needs a spot on your advefl 
ture shortlist. Start in Manizales, thS 
pulsing heart of the country’s lushest^ 
region (just a 45-minute flight from the 
capital city of Bogota), where you’ll 
tour Hacienda Venecia, a sprawling es- 
tate run by fourth-generation coffee 
farmers, which also includes a hostel. 
Get a crash-course in harvesting and 
roasting — ^the area’s volcanic soil lends 
the beans their signature nutty scent — 
and enjoy cups of intoxicating espresso 
at the on-site eatery. Then head to 
nearby Termales de San Vicente, a 
natural spa bordered by hanging vines 
and wild flowers, and choose from two 
waterfall hikes before taking a dip in 
the thermal springs. A three-hour 
drive will bring you to Salento, a 
quaint, coffee-obsessed town (some lo- ^ 
cal joints even offer latte foam-art tuto^ 
rials here), nestled in the Andean fooy 
hills — it’s the ideal starting point i 
trek along the idyllic Cocora Va 
dotted with wax palms (Colombia 

tional tree) and drearq^^ low- 
t hanging clouds. 



Dine at Bar do Ze 
(Bardozebuzios.com. 
br) or enjoy drinks and 
crepes at Chez Michou 
(Chezmichou.com.br). A 
visit to the Orla Bardot 
promenade, which boasts 
of a life-size bronze statue 
of Bardot sitting atop a 
suitcase, warrants a selfie. 




iy Dermalogica available at 

^.dermalogicaindia.com 




What a man's got to do 


3 REASONS 
TO SUBSCRIBE 


• Save up to 35% on the cover price 

• Get skin care products from Dermalogica® absolutely free 

• Get GQ delivered straight to your doorstep every month 



Daily fnicrofoliant: 

Gentle extolianl that helps to ptep skin for 
a closer, cleaner shave. 

Dermalogica Shave Sompler Pack: 
The Dermologica Shave system offers a 
complete tegtmen to guarantee not ony 
the closest shave possible, but also your 
healthiest skin ever. 

UllraCalming'"" trial Kit: 

Shorten post-shave recovery time and 
treat the multiple triggers behind skin 
inflammation luith UltraCalmingTm that 
provides a lasting relief from sensitivity 
flare-ups. 


TERM 

COVER PRICE 

DISCOUNTS 

YOU SAVE 

YOU PAY 

FREE GIFT* 

1 yr 

? 1800 

30% 

? 540 

? 1260 

Skin care products 
from Dermalogica® 
worth ? 1875 

2 yrs 

? 3600 

35% 

? 1260 

?2340 


*T&C: Offer valid till 30th April 2015. Valid till stocks last. 

5 EASY WAYS TO SUBSCRIBE: 


Call: 022-61721000 SMS: ‘GQ’ to 9222002333 

Email: subscription@gqjndja.com Online: www.gqindia.com/subscnption 

Mail your cheque/DD drawn on: 'Conde Nast India Private Ltd’ to CNI Subscriptions, 
Rediffusion-Wunderman, Terminal 9, 2nd Floor, Nehru Road, Vile Parle (E), Mumbai - 400099 


dermalogics’ 


Available at Shopper’s Stop: Mumbai - Malad (Inorbit Mall); Juhu (Dynamix Mall) | Delhi - Rajouri | 
Hyderabad - (GVK One Mall) | Bangalore Airport - Devanahalli 


Call: 022-26615805 


Email: help@dermalogicaindia.com 
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VOGlJEHving 


“Later this month, we have a guest who will be] 
celebrating his birthday here. On the day, we 
been asked to lay out precisely 300 coconuts 
beach in front of his villa spelling out ‘Happy Birl 
and to ensure that all of Velaas staff is standing 
the beach to sing to him as he wakes up.” 

-VELAA PRIVATE ISLAND, MALDIVES 






er We 





°^gan(5ec/ a farmyard ^^rther and 


“One of our guests was very particular 
about how we ought to decorate his 
lodge during his stay— with white rose 
, petals and nothing else.” 

-GIRAFFE MANOR, KENYA 


the hotel /af 
g^^^thada haJf 
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strength to turn rk 
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‘One young lady requested to be a 

rraae After an indulgent afternoon 

sonal shopping tr-P to Rue f^a g 

nt Honore, stopping along w V 
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“Our concierge was 
once asked by a 
client, who had a 
penchant for the 
colour pink, to find her 
a pink Vespa that she could use to 
explore the city. We managed to source 
one for her and she was so thrilled that 
a week later she requested a Fiat 500 
convertible, again pink, to match her Vespa. 

The Fiat took a little longer, but we succeeded!” 

-AMANPURI, PHUKET, THAILAND 


HOTELS 



MAY 
HELP 
YOU? 

All of us could do with an 
affable man to cater to all 
our needs. From procuring 
300 coconuts to a pink 
Vespa, POLLY SWEET rings 
up the concierge desks of 
seven hotels across the world 
for the most bizarre requests 
they’ve entertained 


“Last year, we arranged a wedding proposal 
in a yurt in the middle of the mountains 
and then went on to organise the highest 
wedding in Europe; Val Thorens being the 
highest ski resort in Europe. The tented 
occasion high up above the pistes was surely 
a record breakerl -ALTAPURA, VAL 
THORENS, FRANCE 




SOURCES tAtLIMITED 

Mumbai +91 22 2620 8051 -^dhin.sourcesunJimited@gmaii,com 


CHARME sofa - design: Giuseppe Vigano 

Rlli LONGHI s.rJ - ph, 439 0362 341074 r,a. - lofighf@bngfii.it 


.SALONE INTERNAZK}NALE PEL MOBILE 

^:Milan 14/19 April 2015 
Hail5lBpO«iH03-H05 


MAISON&OBJET AMERICAS 

Miami Beach 12/15 May 20 1S 
Hall C I Booth 524 




the 

HOTEBOOK 

CoHectibletrav^d«^^« 

Astier aeViUatte, 

^1,485 


^tomoe homes, 

ALIBAUG 

Tomoe Homes comprise three 
geometric-styled, luxe villas that 
are built around a courtyard and 
manage to bring the outdoors in— 
whether it’s the four bedrooms, 
pool or terrace. “Tomoe, in Shinto 
Buddhism, symbolises a union 
of earth, man and universe in a 
spiraling manner,” says designer 
Smita Khanna of the open-light 
residences. Note-d.in 


the 

camera 

^stored vintage 
Anchors 
SAnvi/s, ?52,S24; 
'^'''^horsandanvils. 
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HOME RUN 


From the contemporary to the quaint, 
two plush new villas offer vacation 
homes that are easy to settle into . 


travel ESSENTIALS 
f ^-worthy kit <h.. will seiyou'P-'- 
racing this holiday season 


racing 


► VILLA AZUL, GOA 

Developed by Nibhrant and 
Dhimaan Shah and designed 
by global design company 
Isprava, these seven quaint villas 
feature furnishings and antiques 
sourced from palaces in India and 
mansions in Europe. They also 
come with a property manager to 
take care of all your needs, from 
cleaning to gardening. Isprava.com 


JUNO 


SUNDAY 

RILEY 


YOUR IN-FLIGHT 
COCKTAIL ROUTINE? 

Three jetsetters tell us their favourite fix up in the air 


Shivan Bhatiya (Shivai 
& Narresh), designer 

“The Singapore Sling— 
the ultimate mix of gin, 
benedictine, cointreau, 
brandy, grenadine, lime 


Tetsuya Wakuda, 
chef 

“Rice crackers and 
warm water, or a glass 
of cognac if I want 
to sleep.” ^ 


Nidhi Sunil, model 

“I don’t drink on flights. 
It gives me a headache. 

On ground, I like 
bellinis on a hot day or 
negronis for the night.” 


HOW TO LIVE IT UP THIS APRIL 


It’s possibly the most 
thrilling check-in you can 
imagine. The Imagica 
Theme Park and Aqua 
Magica Water Park now 
have company with the 
Adlabs Hotel opening 
beside them later this 
month. Featuring 287 
rooms, this stay is sure to' 
be high on adrenaline! ^ 
Adlabsimagica.com \ 
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Subscribe to Conde Nast Traveller. 

Get assured gifts from CHERRYTIN 








FREE Pamper Box from 
CherryTin worth ^1500 

w ww.C HER R YT 1 N .com 

P Pf M 1 U W GIFTS 0 N 1 1 N T 

PEFiSOMALiSED GIFTS FOR Bfm OCC/^IOM 

HIM i HBR i BABY I HOME 1 WEDDINGS 1 OORPORATE 


Finding ways to pamper people comes naturally to CtienryTIn. an online store that simplifies the pleasures of giving and receiving. Curated products, 
beautiful packaging and an unpaiafleled level of customer service define CherryTirt. CberryTln offers exquisite jewelierv, silver cufflinks, tiome decor, 
wedding gifts. statiOEiery, gourmet deiights, personalized notebooks, tianctcrafted leather products, and more. Cherry Tin is your bespoke gift 
destination for arty occasion - bridal, corporate, or personal. Experience itie art of meaningful gifting. 

+91 99529 13C25 




FREE GIFT* 

Pamper Box from 
CHERRYTIN 
worth f 1500 


n&C: V^lid tllE 31st May'l 3. Valrd till stocics last. 

5 easy ways to subscribe: 


& Call: 022-61721 000 
Q SMS: 'CNT' to 9222200303 
^ Email: sub5criptiart@gntraveller.in 


H 0 n1 i n e : w ww.cntra vel le r.i n/subscr Ipti on 

Mail your cheque/DD drawn on: *CDrtd6 Nast India Private Ltd' to 
CNI Subscriptions, Rediffuston- Wunderman, Terminal 9, 2nd Floor, 
Nehru Road, Vile Parte (East), Mumbai • 400099. 










It’s raining 
GOLD! ^ 


On the auspicious occasion of 
Akshaya Tritiya, a day dedicated 
to good fortune, wealth and 
success, Gehna Jewellers 
presents a stunning gold jewellery 
collection. Designed with intricate 
filigree work and detailing, the 
collection reflects royalty and 
exguisite craftsmanship with the 
beautiful kadhas, neckpieces, 
layered hoop earrings and more. 
Discover gold works of art 
encrusted with diamonds, uncut 
diamonds, coloured precious 
and semi-precious gemstones 
this April. 

Price on request. Available at 
Gehna Jewellers Store, Kakad 
Palace, Turner Road, Bandra 
West, Mumbai - 400050 . 

For more information call 
02266925100 


Game, set, match 


Gray & Farrar— a 50 year-old British matchmaking service comes to India 
for the very first time. Its not just your average dating app, its a service 
dedicated to bringing the right people together, setting up personal 
meetings that could span from New York, Paris, Flong Kong, Singapore 
or more. What sets them apart isn’t just their dedication, but their level of 
discretion— it’s only once you sign up that you gain more access into the 

Gray & Farrar world. 

Gray & Farrars representatives will be in Mumbai from March 19 - 26 , 
and New Delhi from April 9 - 17 . For more information, 
visit Grayandfarrar.com 


Make way for this spring/ summer’s hottest finds 


Lips don’t lie! 

This season, Lakme floods the runway with Absolute Sculpt Studio 
Matte Lipstick— fifteen high definition colours in shades of rich plum, 
deep red and feminine pink will be brought to life by internationally 
acclaimed designer Anamika Khanna at Lakme Fashion Week - 
Summer/Resort 2015 Grand Finale. Lakme makeup artist and expert 
Natasha Nischol will collaborate with the ace designer 
to craft this season’s most wanted “sculpted” beauty looks— 
it’s the ultimate power couple: fashion and beauty. 
For more information, visit Lakmeindia.com 




Trunk call 

Everybody loves to travel in style and with Samsonite, there isn’t any 
other way. First launched in the ’60s, Samsonite brings back its iconic 
range of luggage with the Fashionaire line— two omnidirectional spinner 
bags and two chic totes. This limited edition collection features the line’s 
heritage floral pattern along with state-of-the-art materials like a leather 
wrapped handle, leather zip and luxe red herringbone lining. Additional 
features include a shoe bag, cosmetic bag and foldable luggage cover, 
while the big suitcase comes with a garment bag and hanger, the smaller 
one has a smart packing-friendly cube. 

Price on request. Available at select retail stores in India 


ligh street brands, a bevy of fine dining 
options, famous food and beverage outlets and entertainment for the 
whole family— discover Phoenix Marketcity Ghennai. Spread across 
1 million sg ft, it is the city’s most distinctive landmark catering to the 
fashionistas, foodies and entertainment junkies of Ghennai. With 500 + 
brands like Zara, Brooks Brothers, Diesel, Superdry, Guess, ALDO, Vero 
Moda, Glavin Klein available all under one roof— it’s no surprise that this 
is the ultimate shopping destination. 

For more information, visit Phoenixmarketcitychennai.com y 
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H20 happy 

The global leaders in water 
purifiers— Kent RO introduces 
a new, extensive range of 
customisable wall mounted 
purifiers. From the Kent 
Wonder to the Ace, the Grand 
Plus, Prime, Peal, Super Star 
and the revolutionary Kent 
Supreme— not only is each 
product elegantly designed, 
each is created using high 
guality materials and superior 
technology. Going one step 
further, the Kent Supreme also 
ensures zero water wastage 
during the filtration process, 
making it one clean, green 
machine. 

For more information, visit 
Kent.co.in 



Gold rush 


Some of the most stunning jewels come out FIM Diwan, a leading 
boutigue jewellery store from Kolkata. Every creation boasts of intricate 
design, rich detail and exceptional craftsmanship. Inspired by Indian 
heritage, the gold kada and elegant peacock necklace are true objets dart. 
From a wedding celebration to an elegant soiree, FIM Diwan ensures you 
will find beautiful pieces for any occasion. 

Priced at ?8,50,000 for the neckpiece and ?9,00,000 for the kada. 
For more information, visit Hmdiwan.com 



Lay it down 

This summer, let colour flood 
your homes with Gocoon’s 
stunning Golors of Life carpet 
collection. Every carpet is a 
work of art, showcasing abstract 
designs inspired by architecture, 
paintings and nature— in shades 
of blue, green, rust, ivory and 
brown. Made with handspun, 
high-twist Ghazni wool and 
Gocoons signature handspun 
silk for highlights across the 
rug, the unigue interplay of 
these two materials adds to 
their inimitable, contemporary 
appeal. Perfect for any 
space— from your living room 
to bedroom to den, or even 
in a frame on the wall— come 
discover true art. 

For more information, visit 
Cocooncarpets.com 



Couture call 

A fine blend of traditional and 
contemporary style, walk in to 
Kamaali Gouture for all things 
stylish this season. Whether it is 
the sophisticated stitched saree 
with a beautiful ombre drape and 
stunning embellishments or the 
elegant jumpsuit which showcases 
an interesting dhoti drape and 
power shoulders, find something 
for any occasion that demands 
a haute dress code. Wedding 
soiree, cocktail party or traditional 
puja— when you’re wearing 
Kamaali, you know you’re dressed 
to impress. 

Price on request. Visit by 
appointment only Kamaali 
Couture Flagship Studio, A-81, 
Sector-3, Noida 



In the summertime 

It’s rebellious, free-spirited, sexy— Pepe’s spring/summer 2015 collection 
hits the streets of London with much aplomb! Gara Delevingne along with 
George AIsford and Dominic Garisch flaunt the collection, making a splash 
in the fountains of London’s Somerset Flouse. Bridging the gap between 
street and surf styles, the womenswear collection showcases sophisticated 
and bohemian looks with blue in the focus. 

For more information, visit Pepejeans.com 
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SHOPLIST 

THE MERCHANDISE FEATURED EDITORIALLY HAS BEEN ORDERED 
AT THE FOLLOWING STORES. SOME SHOPS MAY CARRY A SELEC- 
TION ONLY PRICES AND AVAILABILITY WERE CHECKED AT THE TIME 
OF GOING TO PRESS. BUT WE CANNOT GUARANTEE THAT PRICES 
WILL NOT CHANGE OR THAT SPECIFIC ITEMS WILL BE IN STOCK 
WHEN THE MAGAZINE IS PUBLISHED. WE SUGGEST THAT BEFORE 
VISITING A SHOP YOU CALL TO MAKE SURE THEY HAVE YOUR SIZE 

FASHION 

ALC: (www.matchesfashion.com) Acne Studios: London 0044 - 20 - 7730 1234 , 

Paris 0033 - 1 - 45264225 , New York 001 - 212-334 8345 Adriana Degreas: Paris 
0033 - 1 - 4454 - 0444 , New York 0011 - 212 - 966-5110 Akong London: London 
0044-20 82510113 Alexander McQueen: Le Mill, Mumbai 022 - 23742415 , Kitsch, 
Mumbai 022 - 22687777 , London 0044 - 20 - 73550088 , New York 001 - 212-6451797 
(www.alexandermcqueen.com) Ancient Greek Sandals: (www.net-a-porter. 
com) Aquamarine: Mumbai 022-22020434 ASOS: (www.asos.com) Bombay 
Electric: Mumbai 022-22876276 Bottega Veneta: Mumbai 022 - 30277090 , Delhi 
011 - 46098272 , Bengaluru 080 - 41738931 , London 0044 - 20-78389394 Burberry: 
Palladium, Mumbai 022 - 40801993 , DLF Emporio, Delhi 011 - 46529850 , Bengaluru 
080 - 41738826 , London 0044 - 20-79685559 Carolina Bucci: London 0044 - 207-838 
9977 (www.matchesfashion.com) (www.net-a-porter.com) Celine: London 0044 - 20 - 
73183144 , Paris 0033 - 1 - 40700703 , Milan 0039 - 02-89 092521 Chanel: Mumbai 022 - 
40048534 , Delhi 011 - 41116840 , London 0044 - 20-74935040 Charlotte Olympia: 
Kitsch, Mumbai 022 - 22687777 , Delhi 011 - 46098212 , London 0044 - 20 - 74990145 , 

Paris 0033 - 1 - 42613436 , New York 001 - 212-7441842 Chicory Chai: (www.chicorychai. 
com) Chloe: London 0044 - 20 - 78235348 , Paris 0033 - 1 - 47230008 , New York 001 - 212 - 
717-8220 Christian Louboutin: Mumbai 022 - 43471787 , Delhi 011 - 41017111 , London 
0044 - 20-72456510 Christophe Sauvat: London 0044-8450944021 Curio Cottage: 
Mumbai 022-22022607 Dezso by Sara Beltran: London 0044 - 020 - 75140039 , Paris 
0033 - 1 - 53238800 , New York 001 - 212-8268900 Dior: Mumbai 022 - 67499091 , DLF 
Emporio, Delhi 011 - 46005900 , London 0044 - 20-77589280 Dolce & Gabbana: 
Mumbai 022 - 66160000 , London 0044 - 207 - 6599000 , Paris 0033 - 01-44949595 
Eina Ahluwalia: Kolkata 09831059111 Emporio Armani: Palladium, Mumbai 022 - 
43473211 , DLF Emporio, Delhi 011 - 46116666 , London 0044 - 207-4918080 Eres: 
London 0044 - 207 - 2354261 , Paris 0033 - 1 - 47422882 , New York 0011 - 212-8268900 
Etro: Mumbai 022 - 43412284 , Bengaluru 080 - 1316924 , London 0044 - 207-4955767 
Eugenia Kim: London 0044 - 20 - 76366001 , Paris 0033-1 44 - 398000 , New York 
001 - 212-2471100 Fendi: Delhi 011 - 46040777 , London 0044 - 20 - 78386288 , Paris 0033 - 
1-49528452 Gas Bijoux: Paris 0033 - 1 - 4026-3579 Giambattista Valli: Moon River, 
Delhi 011 - 41617103 , Milan 0039 - 02-36754950 Giorgio Armani: Delhi 011 - 46060748 , 
London 0044 - 20 - 72356232 , 0033 - 1-42861530 Good Earth: Mumbai 022 - 24953021 , 
Delhi 011 - 24647175 , Bengaluru 080-41738870 Gucci: Mumbai 022 - 30277060 , Delhi 
011 - 146471111 , London 0044 - 20-76292716 Hanut Singh: Delhi 09810287460 , New 
York 001-310 3956706 Harvy Santos: (www.harvysantos.com) Herve Leger: London 
044 - 20 - 72012590 , Paris 033 - 1 - 42600200 , New York 001 - 212-7947124 IDUS: Delhi 
09871500042 Isharya: (www.isharya.com) Jenny Rei: (www.reicouture.com) Jimmy 
Choo: Mumbai 022 - 66152293 , Delhi 011 - 46609069 , Bengaluru 080-41738404 
Koovs: (www.koovs.com) Lemlem: (www.matchesfashion.com) (www.net-a-porter. 
com) Levis: Mumbai 022 - 25903507 , Delhi 011 - 41757079 , Bengaluru 080-41243378 
Lisa Marie Fernandez: (www.matchesfashion.com) (www.net-a-porter.com) Little 
Shilpa: Mumbai 09833457001 , London 0044-7766092049 Louis Vuitton: Mumbai 
022 - 66644134 , Delhi 011 - 46690000 , Bengaluru 080 - 42460000 , London 0044 - 20 - 
32149200 Madeleine Thompson: (www.net-a-porter.com) Maison Michel: Paris 
0033 - 1-49151160 Maiyet: (www.net-a-porter.com) Mango: Mumbai 022 - 24975051 , 
Delhi 011-42658160 Marks & Spencer: Infinity, Mumbai 022 - 40282703 , Delhi 011 - 


45795449 , Bengaluru 080-22086525 Mawi: Le Mill, Mumbai 022 - 23742415 , London 
0044 - 20 - 70339853 , Paris: 0033 - 01-48871022 Maya Bazaar: Mumbai 022-65976410 
Michael Kors: Palladium, Mumbai 022 - 40048040 , DLF Emporio, Delhi 011-4056 
3704 , Bengaluru 080-49368888 Monisha Jaising: Mumbai 022 - 26056401 , Delhi 
011-40570287 Moschino: London 0044 - 20 - 73180500 , Paris 0033 - 1 - 42651345 , New 
York 001 - 212243-8600 MSMG: Milan 0039-0236595680 (www.net-a-porter.com) 
(www.matchesfashion.com) Namrata Joshipura: Mumbai 022 - 61613698 , Delhi 
011-46073438 Norma Kamali: New York 001 - 212 - 957-9797 (www.net-a-porter.com) 
Oscar de la Renta: London 0044 - 20 - 74930422 , Paris 0033 - 1 - 53430370 , New York 
011 - 212-2885810 Osklen: Paris 0033 - 01 - 42860001 , New York 001-212 219-8250 
Outhouse: Ogaan, Delhi 011-26967595 Pallas: (www.net-a-porter.com) Pebble 
London: Delhi 09910556246 , Bengaluru 080 - 41738882 , London 0044 - 20 - 7727 - 
3553 Pepe Jeans London: Mumbai 022 - 28892180 , Delhi 011 - 42111945 , Bengaluru 
080-22682028 Prada: London 0044 - 207 - 6475000 , New York 001 - 212 - 3274300 , 

Milan 0039 - 027-6020273 (www.prada.com) Raya: Mumbai 022-32254268 Ray-Ban: 
Mumbai 022 - 22076049 , Delhi 011 - 244545600 , Bengaluru 088 - 00987354 , London 
0044 - 207-4374770 Ritika Sachdev: (www.perniaspopupshop.com) River Island: 
London 0044 - 844-8472666 Roberto Cavalli: DLF Emporio, Delhi 011 - 46960000 , 
London 0044 - 20 - 78231879 , Paris 0033 - 15-6883770 Salvatore Ferragamo: Oberoi 
Palms, Mumbai 022 - 30277087 , Delhi 011 - 46609084 , Bengaluru 080-30041854 Sarita 
Handa: Delhi 0124-4562500 Sensi Studio: Milan 0039 - 02 - 76011209 , New York 
001 - 212-3910050 Shehia Khan: Mumbai 022-22876600 (www.perniaspopupshop. 
com) Shourouk: Le Mill, Mumbai 022 - 23684426 , London 0044 - 20 - 72545897 , Paris 
0033 - 1-4413800 (www.valerydemure.com) (www.matchesfashion.com) Simone 
Rocha: (www.net-a-porter.com) Sophia Webster: London 0044 - 20 - 80123400 , Paris 
0033 - 1 - 55353390 , New York 001 - 212-9402818 Sportmax: (www.matchesfashion.com) 
(www.net-a-porter.com) Suhani Pittie: Atosa, Mumbai 022 - 60525509 , Hyderabad 
040-32212495 Sunspel: London 0044 - 20 - 77399729 , Paris 0033 - 1-44 610014 , New 
York 001 - 212 - 288-1338 Superdry: Palladium, Mumbai 022 - 61801581 , Ambience, 

Delhi 0124 - 4665437 , London 0044 - 844-8003752 Superga: London 0044 - 20 - 
78366935 , Paris 0033 - 1 - 40279517 , New York 001 - 212 - 625-8290 Susan Caplan: (www. 
susancaplan.co.uk) Tibi: (www.matchesfashion.com) (www.net-a-poter.com) Tom 
Ford: DLF Emporio, Delhi 011 - 46116666 , London 0044 - 20 - 75840011 , Paris 0033 - 
1 - 42604026 , New York 001 - 212-3590300 Tory Burch: London 0044 - 20 - 74935888 , 
New York 001 - 212-3343000 Tumi: Mumbai 022 - 66152295 , Delhi 011 - 40582318 , 
Bengaluru 080-41738948 Versace: London 0044 - 20 - 72595700 , Paris 0033 - 1 - 
47428802 , New York 001 - 212-3170224 Zara: Palladium, Mumbai 022 - 61801562 , 
Pacific Mall, Delhi 011 - 45137124 , Bengaluru 080-22682040 

JEWELLERY AND WATCHES 

A Lange and Sohne: Delhi 011-41517519 Alpana Gujral: Delhi 011-41716893 Anmol 
Jewellers: Mumbai 022 - 61333444 , Delhi 011-40823366 Cartier: Rose-The Watch 
Bar, Mumbai 022 - 23620277 , DLF Emporio, Delhi 011 - 46788888 , Ethos Summit, 
Bengaluru 080 - 41130611 , London 0044 - 20 - 73126930 , Paris 0033 - 1-58182300 
Chopard: Mumbai 022 - 22884757 , Delhi 011 - 46662834 , London 0044 - 20-77301234 
Corum: Time Avenue, Mumbai 022 - 26515757 , Johnson Watch Co, Delhi 011 - 
2341469 , Rodeo Drive, Bengaluru 080-22271977 Diacolor: Delhi 011-41414100 
Diamantina: Mumbai 09833080806 Dior: Mumbai 022 - 67499091 , DLF Emporio, 
Delhi 011 - 46005900 , Zimson Watch World, Bengaluru 080 - 40913800 , The 
Helvetica, Chennai 0044 - 28490013 , The Prime-The Watch Boutique, Kolkata 
0033-22837185 Estaa: Mumbai 022-23824429 Falguni Mehta: Mumbai 022-2362 
8817 Farah Khan Fine Jewellery: Mumbai 022-26518888 Ganjam: Bengaluru 080 - 
22286135 Ghanasingh: Mumbai 09870611002 Jet Gems: Mumbai 022-26442955 
Omega: Mumbai 022 - 30602002 , Delhi 0011 - 41513255 , Bengaluru 080 - 40982106 
Piaget: Mumbai 022 - 2023388 , Delhi 011 - 46662811 , Zimson Watch World, Bengaluru 
080 - 40913800 , The Helvetica, Chennai 044-2890013 Rawat Jewels: Jaipur 0141 - 
2620051 Rolex: DiA, Mumbai 022 - 22042299 , Kapoor Watch, Delhi 011 - 46536667 , 
The Helvetica, Chennai 044-2890013 Rose: Mumbai 022 - 23685287 , DLF Emporio, 
Delhi 011-24526167 Timex: Mumbai 022 - 28301257 , Delhi 011-6510 3607 Tissot: 
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Mumbai 022 - 24813522 , Delhi 011-40588722 Ulysee Nardin: Watches of Switzerland, 
Mumbai 022 - 26402512 , Johnson Watch Co, Delhi 011 - 41513121 , Rodeo Drive, 
Bengaluru 080-22271977 Zoya: Delhi 011-65694999 

BEAUTY 

All Good Scents: (www.allgoodscents.com) Amritam: Good Earth, Mumbai 
022 - 26112481 , Delhi 011 - 24647175 , Bengaluru 080-41738870 Benefit: Sephora, 
Select Citywalk, Delhi 011-41349797 Bobbi Brown: Select Citywalk, Delhi 011 - 
41018275 Bottega Veneta: (www.bottegaveneta.com) Bulgari: Shoppers Stop, 
Mumbai 022 - 26256271 , Delhi 011 - 40870400 , Bengaluru 080-43401300 Calvin 
Klein: Parcos, Mumbai 022 - 23643685 , Debenhams, Delhi 011 - 46010386 , Health 
& Glow, Bengaluru 080-32466446 Chanel: Palladium, Mumbai 022 - 40048534 , 
Delhi 011 - 41116844 , Oasis Lifestyle, Bengaluru 080-32020770 Clarins: Palladium, 
Mumbai 022 - 24964307 , Shoppers Stop, Delhi 011-32648469 D.S. & Durga: (www. 
dsanddurga.com) Dermalogica: Mumbai 022 - 23682548 , Hyatt Regency, Delhi, 
011-66771238 Donna Karan: Parcos, Mumbai 022 - 23643685 , Debenhams, Delhi 
011 - 46010386 , Health & Glow, Bangalore 080-32466446 Dr Jart+ : Sephora, 

Select Citywalk, Delhi 011 - 41018275 , Ambience, Delhi 011-40870064 Eminence 
Organics: Skin Essentials, Delhi 011-41604555 Estee Lauder: Palladium, 

Mumbai 022 - 43473773 , Select Citywalk, Delhi 011 - 41505161 , UB City, Bengaluru 
080-43401300 Forest Essentials: Palladium, Mumbai 022 - 66150356 , Delhi 011 - 
29243269 , Bengaluru 080-42110481 Jo Malone: (www.jomalone.com) Kerastase: 


BBIunt, Mumbai 022 - 65980301 , Bella Madonna, Delhi 011 - 40536969 , Oryza 
Day Spa, Bengaluru 080-41328320 Kiehls: Palladium, Mumbai 022 - 66102119 , 
Ambience, Delhi 011-40870067 Klorane: (www.kloraneusa.com) La Prairie: 
Palladium, Mumbai 022 - 66102119 , DLF Emporio, Delhi 011-46040711 Lancome: 
High Street Phoenix, Mumbai 022 - 32095531 , Select Citywalk, Delhi 011 - 41018275 , 
Ambience, Delhi 011 - 40870064 , UB City, Bengaluru 080-43401300 LOreal Paris: 
Mumbai 022 - 24910044 , Lifestyle, Delhi 011 - 46098300 , Bengaluru 080-47196565 
M.A.C: Palladium, Mumbai 022 - 43473771 , DLF Promenade, Delhi 011 - 46696060 , 
Bengaluru 080 - 41126844 , Kolkata 033-22830869 Murad: (www.murad.co.uk) 
NARS: (www.narscosmetics.com) Omorovicza: (www.omorovicza) Origins: (www. 
origins.com) Penhaligons: (www.penhaligons.com) PureEarth: The Spa at the Four 
Seasons Hotel, Mumbai 022-24818000 Shahpur Jat, Delhi 011-41420324 Ralph 
Lauren: Parcos, Mumbai 022 - 23643685 , Debenhams, Delhi 011 - 46010386 , Health 
& Glow, Bengaluru 080-32466446 REN: Urban Shore, Mumbai 022 - 26422352 , 

Delhi 011-46548122 Sephora: Select Citywalk, Delhi 011 - 41018275 , Ambience, Delhi 
011-40870064 Tom Ford: (www.tomford.com) Viktor & Rolf: (www.viktor-rolf.com) 
Yves Saint Laurent: Lifestyle, Mumbai 022-56669200 

LIVING 

Anchors & Anvils (www.anchorsandanvils.com) Artemide: (www.artemide. 
com) Astier de Villatte (www.astierdevillatte.com) Steamline Luggage: (www. 
steamlineluggage.com) Sunday Riley: (www.sundayriley.com) 
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“Meeting Mr Armani was a dream 
come true. He is an institution. 
My first-ever Armani purchase 
was a classic black wool jacket and 
I go back to it every season.” 


^ifix/rctct 


“Greeting us in Paris— a 
room full of flowers and gifts 
from the Armani team!” 


“My partner-in-crime Rhea was with 
me on this trip. We love coming to 
Paris and exploring the city.” 


“This was my first Giorgio 
Armani Prive show and it was 
just breathtaking. I had the 
best seat in the house next 
to Livia Firth, Kristin Scott 
Thomas, [Vogue Italia’s] Franca 
Sozzani and Robin Wright.” 


“A baked potato with creme 
fraiche and caviar at Caviar 
Kaspia always tops my list.” 


Attending the Giorgio Armani Prive haute couture show, 
feasting on caviar and rubbing shoulders with the stars... 
Sonam Kapoor lets us in on her Parisian rendezvous 

/W/V 'noizs » 

visited Paris many times 

tourist— first 
sightings of the Eiffel Tower and 
w the Arc de Triomphe always get 

r t 1 nne excited!” 


fouxtiti/rci K 

“Who ate my cheese? 

I happily forget my diet 
when in Paris— how 
can you resist the wine, 
chocolate and cheese? 
It’s the best in the world. 


‘One of the highlights was meeting 
the very talented actor Juliette 
Binoche backstage after the show. 
How chic does she look!” 
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Artize 


Step into the shower. Disoover a spa 


Inte nse 


Twin Waterfall 


Chromotherapy 
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NICOLE KIDMAN'S CHOICE 
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